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CHAPTER 1

THE ROLE OF MASS COMMUNICATION

TEXT 1

Maybe the best way to appreciate the role that ncassmunication
plays in our society would be to imagine what itubbe like if, all of a
sudden, the whole system never existed. How woeldind out what was on
sale at the local supermarket? How would we knovatwdongs are most
popular? How would we know Cher’s current love iie&? (Would there be
a Cher?) How could we find out what was happenimghe Middle East?
How would we find out the real story behind theigration of a prominent
cabinet member? How could we avoid the traffic jalugng rush hour? How
would we spend our evenings? Obviously, the masdian@re a pervasive
part of our life. Just how pervasive might becon@arc if we charted the
various functions the media perform for us. Befaee do this, however, we
need to realize that different media have diffengmimary uses. Not many
people, for example, listen to records to find tha latest news. Even fewer
people read the newspaper while driving their céMereover, different
groups of people make use of the same mass medientofor different
reasons. History professors, for example, might ragticles in scholarly
journals in order to keep up with their professi@thers who pursue history
as a hobby might read the same journals in ordeelexx and be diverted
from their normal routine.

One more qualification needs to be mentioned befae begin
examining the functions and uses of mass commuoitalt is possible to
conduct this analysis on at least two differentelsvOn the one hand, we
could take the perspective of a sociologist ané ioough a wide-angle lens
and consider the functions performed by the masfiarfer the entire society
(this approach is sometimes called macro-analysis).

This viewpoint focuses on the apparent intention thé mass
communicator and emphasizes the manifest purpdsrent in the media
content. On the other hand, we could look througtiose-up lens at the
individual receivers of the content, the audierarg] ask them to report how



they use mass media (this approach is called mmatgsis). Sometimes the
end results of these two methods are similar i the consumer uses the
content in the way that the source intended. Sanestithey are not similar,
and the consumer uses the media in a way not patiéd by the mass
communicator. Let's begin our analysis by usingwige-angle lens.

In the 1940s and 1950s, general interest masslaii@u magazines,
such as Life, Look, and Colliery were popular. TpdReader’'s Digest, the
most widely read general interest magazine, is divam its all-time high of
18.4 million readers in 1977 to about 16 millionli®91. TV Guide lost about
four million readers in the same period. In 196th& 75 percent of the adult
population, read a newspaper. In 1990, that figuas down to about 55
percent.

What we are seeing is the “fractionalization” oe¢snentation” of the
mass media audience. What are the forces behiadithdamental change?
First, today's audiences are different. There hasnban increase in one-
parent families. A record number of women are noarking outside the
home. In many households both the husband andbniiig home paychecks.
Time has become a scarce commodity and much of itldvoted to
commuting, working, and child — raising. This eatineans less time devoted
to the media, and when audience members do spaaditith the media, they
look for content geared to their own special irdg&se Secondly, the
emergence of new media such as VCRs, cable TV, otarg and direct
broadcast satellites has given today’s consumers media to choose from.
Consequently, the audience for any one media vefsadllivided into smaller
and smaller segments.

Finally, manufacturers and service organizationsharned from mass
to target marketing as they discovered that it waasre efficient and
ultimately more profitable to concentrate on wedfided consumer groups
instead of the mass audience (“niche- picking” @mes have called it). This
has led to an era where Americans now have morieehthan ever before.

Does all this mean that mass communication no loisgya meaningful
term? Well, not quite yet. In the first place, tliefinition of mass
communication given earlier still applies to thereat situation. Complex
organizations still use machines to transmit publessages aimed at large,
heterogeneous, and scattered audiences. Of cahesaudiences reached by
mass media are becoming smaller and more specialing they are still
large (even a flop TV show can reach four millimukeholds), scattered, and
heterogeneous enough to qualify as mass commumica®iecondly, a large
number of the audience. Nonetheless, the potestigtill there for the right
message in the right medium to transcend the liofispecialized content and

to attract a mass audience in the broadest sengbeoterm. This has
happened, for example, with Roots, the farewels@ge of M*A*S*H, The
Cosby Show, Star Wars, Home Alone, and coveragleeobpening hostilities
of the Gulf War. And who knows, perhaps with thghtiformula a new mass-
appeal magazine might just catch on.

Assignments

1. Trandate the sentencesinto Russian

1. Maybe the best way to appreciate the role tregsntommunication
plays in our society would be to imagine what itubbe like if, all of a
sudden, the whole system never existed.

2. Obviously, the mass media are a pervasive gastiolife. Just how
pervasive might become clear if we charted theowarifunctions the media
perform for us.

3. On the one hand, we could take the perspecfive swciologist and
look through a wide-angle lens and consider thetfans performed by the
mass media for the entire society (this approactoimetimes called macro-
analysis).

4. On the other hand, we could look through a clgsdens at the
individual receivers of the content, the audierang] ask them to report how
they use mass media (this approach is called mmetgsis).

5. Sometimes the end results of these two methedsimilar in that the
consumer uses the content in the way that the santended. Sometimes
they are not similar, and the consumer uses théaniea@ way not anticipated
by the mass communicator.

6. What we are seeing is the “fractionalization™sggmentation” of the
mass media audience. What are the forces behiadithdamental change?
First, today's audiences are different. There hasnban increase in one-
parent families.

7. Time has become a scarce commodity and muchisfdevoted to
commuting, working, and child-raising. This entireans less time devoted
to the media, and when audience members do spaaditith the media, they
look for content geared to their own special indese

8. Secondly, the emergence of new media such assyCable TV,
computers, and direct broadcast satellites hasmgivgay’s consumers more
media to choose from. Consequently, the audiencarfp one media vehicle
is divided into smaller and smaller segments.

9. Manufacturers and service organizations haveeturfrom mass to
target marketing as they discovered that it wasenadficient and ultimately



more profitable to concentrate on well-defined econer groups instead of
the mass audience (“niche- picking” as some halleccH).

10. Complex organizations still use machines tondmsit public
messages aimed at large, heterogeneous, and edadigttiences. Of course,
the audiences reached by mass media are becomiaiesrand more
specialized, but they are still large (even a flby show can reach four
million households), scattered, and heterogenenaosgh to qualify as mass
communication.

2. Complete the sentences

1. Time has become a scarce commodity and ... .

2. Secondly, the emergence of new media such assyCable TV,
computers, and... .

3. Sometimes the end results of these two methedsimilar in that ...

4. Complex organizations still use machines ....

5. Maybe the best way to appreciate the role thegsntommunication
plays in our society would be ... .

6. Finally, manufacturers and service organizatibage turned from
mass to target marketing as they discovered thedstmore ... .

7. Sometimes the end results of these two meth@dsimilar in that ... .

8. On the one hand, we could take the perspecfie swciologist and
look through ... .

9. Obviously, the mass media are a pervasive paduo life. Just
how ... .

10. All this means less time devoted to the meaial when audience
members ... .

3. Make up a short summary of the text, using the following words and
expressions
. appreciate the role that mass communicatiorsplay
. a pervasive part of our life
. look through a wide-angle lens
. look through a close-up lens
. turn from mass to target marketing
. Make up the key questions on the text. Make use of the prompts
. various functions the media perform
. macro-analysis
. micro-analysis
. Make a specific vocabulary for this text
. Make a plan for the text and retell it
. Trandate the following sentencesinto English

NO O WNERMAOAORMWNE

1. OueBunno, uto CMK cranmm HeOTBEMIIEMONW 4YaCTHIO HAILEH XKHU3HM.
Hackompko HEOTHEMIIEMOM, MBI CMOXEM IOHSTBH, €CIH pazdepeM (yHKINH,
KoTopsie BemoHsAt0T CMK.

2. JlaBaiiTe paccCMOTPHM NPOOJIEMY C TOYKH 3PEHHUS COLMOJOTHH U
nocMotpuM Ha CMK 1o/ IIUPOKUM YTIIOM 3PEHUS.

3. TMomxon k Bompocy o CMK, Ha3piBaeMblii MHKpPOAHAIN30M,
paccMaTpHUBacT WX MOJ OJU3KUM YIIIOM 3PCHUS.

4. To, 4T0 MBI BHIUM CETOIHSI — 3TO pasnencHue ayauropun CMK.
CeroaHsuIHssI ayIMTOpHs pasHooOpa3Ha. Bo3pocio 4rciio HEMOTHBIX CEMEH.

5. BpeMs crano HEmoO3BOJUTEIBFHON POCKOIIBIO, M OOJNBIIAS €r0 4acTh
YXOIIUT Ha JAOPOTY 10 paboThl, Ha caMy pabOTy M Ha BOCIUTaHHUE AeTeil. Bee
9TO O3Ha4YaeT MeHbIIee BpeMs, yaensemoe CMK.

8. Write an essay on the topicin class

9. Read and translate into Russian the text from the supplementary
part

10. Summarize the text



CHAPTER 2

MASS COMMUNICATION MEDIA

TEXT 1
DEFINING MASS MEDIA

In the broadest sense of the word, a medium ichiamnel that travels
from the source to the receiver (“medium” is sirgul“media” is plural).
Thus, in our discussion, we have pointed to soumtlght waves as media
of communication.

When we talk about mass communication, we also rwshnels to
carry messages. Mass media use these channelsryotloa message. Our
definition of a mass medium will include not onhetmechanical devices that
transmit and sometimes store the message, butttasmstitutions that use
these machines to transmit messages. When wehalk the mass media of
television, radio, newspapers, magazines, souratding, and film, we will
be referring to the people, the policies, the oizgions, and the technology
that go into producing mass communication. A meckdhicle is a single
component of the mass media, such as a newspagutig station, TV
network, magazine, etc.

There exist seven different mass media: radioyvigtn, film, book
publishing, sound recording, newspapers, and magaZdf course, these
seven are not the only mass media that exist. Ich@se, we might also
include comic books, posters, direct mail, matcidspo@nd buttons in our
discussion. But these seven tend to be the onds hénee the largest
audiences, employ the most people, and have thetegteimpact. They are
also the ones with which most of us are familiar.

The last two decades have seen a basic change en ntass
communication process: it's gotten less mass ane selective.

Assignments

1. Trandate the sentences into Russian

1.In the broadest sense of the word, a mediumeisiiannel that travels
from the source to the receiver (“medium” is simguimedia is plural). Thus,
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in our discussion, we have pointed to sound ankt igaves as media of
communication.

2. When we talk about mass communication, we a¢sx rchannels to
carry messages.

Mass media use these channels to carry the meg3ageefinition of a
mass medium will include not only the mechanicalides that transmit and
sometimes store the message, but also the instituthat use these machines
to transmit messages.

3. When we talk about the mass media of televisiadio, newspapers,
magazines, sound recording, and film, we will bieméng to the people, the
policies, the organizations, and the technology dminto producing mass
communication. A media vehicle is a single compaérathe mass media,
such as a newspaper, radio station, TV network aziag, etc.

4. There exist seven different mass media: raeieyision, film, book
publishing, sound recording, newspapers, and magaZdf course, these
seven are not the only mass media that exist. Ich@se, we might also
include comic books, posters, direct mail, matciidspo@nd buttons in our
discussion.

5. The last two decades have seen a basic changbeinmass
communication process : it's gotten less mass aore 1Iselective.

2. Complete the sentences

1. The last two ... :it's gotten less mass and nsefective.

2. If we choose, ... .

3. . A media ..., such as a newspaper, radioostafiV network,
magazine, etc.

4. There ... : radio, television, film, book publisty, sound recording,

newspapers, and magazine.

5. Mass media use ... .

6. Our definition of a mass medium will include motly the mechanical
devices ... .

7. In the broadest sense of the word, a medium ... .

8. Thus, in our discussion, we have pointed to ... .

3. Make up a short summary of the text, using the following words and
expressions

1. medium

2. channel

3. from the source to the receiver

4. media of communication

5. transmit and store the message

10



. Make up the key questions on the text. Make use of the prompts

. a medium is the channel that travels from theaoto the receiver

. mechanical devices that transmit and sometitoes the message

. the institutions that use these machines tstn#rmessages

. Make a specific vocabulary for thistext

. Make a plan for the text and retell it

. Trandate the following sentences into English

CymectBytor cemb TunoB CMMU: paauwo, TeneBuiaeHUE, KHHO,
KHUTOM3JaHUC, 3BYKO3allMCb, I'a3€Thbl U XKYpPHAaJIbI. Koneuno XK€, 3TO HE
CAUHCTBCHHBIC CMI/I, HBIHC CYHICCTBYIOLIUC. H€06XOL[I/IMO TaKX€ BKIIIOUUTH
CI0JIa KOMUKCHI, IUIaKaTbl, KOPPCCIOHACHIINIO, KHUTU JId pAaCKpalllMBAHUSA U
3HAYKHU.

2. 3a nocnennue asa aecarwietus CMU odeHb CHIIBHO W3MEHWIINCH,
CTaJIn I/I36I/IpaTCJ'IBHBIe 1 MEHEEC MACCOBBIC.

3. HeobOxommMmbl cpeacTBa il Iepedadd HHPOPMALKWH, KOTAa MBI
HNMEEM B BUJY MAaCCOBBIC KOMMYHUKAITAH.

4, Cpe[[CTBO nepeaauun I/IH(l)OpMaLII/II/I — 3TO eI[I/IHI/I‘IHHﬁ KOMIIOHEHT
CMMU, Takoii, Kak rasera, paguoCTaHUus, TEJICBU3UOHHAS CETh, XYypHAI,
U T.I.

5. Onpenenenne cpeacTBa MaccoBOil MH(POPMAIMK BKIIIOYAET HE TOJIBKO
MEXaHHUYECCKUC yCTpOfICTBa, nepeaarommue u XpaHiamue MNCepeAaHHYHO
I/IH(l)OpMaIII/I}O, HO U YUPCKIACHUS, KOTOPLIC UCIIOJIb3YIOT JaHHBIC MCXaHU3MBI
JUTSI TIepeaadu MHPOpMaIu.

8. Write an essay on the topicin class

9. Read and translate into Russian the text from the supplementary
part.

10. Summarize the text

PNOUWNE A

TEXT 2

HOW PEOPLE USE THE MASS MEDIA

It is probably clear by now that statements madmutithe functions of
mass communication in society could be parallejedthtements about how
the media function at the level of the individudbnsequently, we are going
to shift from our wide-angle lens to a close-upslemd focus on how the
individual uses mass communication (in other woms, are moving from
macro- to microanalysis). At the individual leviéie functional approach is
given the general name of the uses-and-gratifinatimodel. In its simplest
form, the uses-and-gratifications model posits @uadience members have
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certain needs or drives that are satisfied by ubith nonmedia and media
sources. This discussion will be concerned moré wiedia-related sources
of satisfaction. The actual needs satisfied by niedia are called media
gratifications.

Our knowledge of these uses and gratificationscglpi comes from
surveys that have asked people a large number eastigns about how they
use the media. Several researchers have classhimdvarious uses and
gratifications into a fourfold category system:

1.cognition

2.diversion

3.social utility

4.withdrawal

We will examine each in turn.
Cognition

Cognition means the act of coming to know somethifihen a person
uses a mass medium to obtain information about #ontg then he or she is
using the medium in a cognitive way. Clearly, thdividual’s cognitive use
of a medium is directly parallel to the surveillanfunction at the macro
analytical level. At the individual level, howeveesearchers have noted that
there are two different types of cognitive functahat are performed. One
has to do with using the media to keep up withrimi@tion on current events,
while the other has to do with using the mediaetoh about things in general
or things that relate to a person’s general cusiosi

One of the types of cognition is awareness of ctegents. Many people
use the media to become informed about breaking,reweh as the 1991 fire —
which swept through Oakland, California. To illade, several surveys have
found that many people give the following reasamaibing the media:

| want to keep up with what the government is doing
| want to understand what is going on in the world.
| want to know what political leaders are doing.

These reasons constitute the current-events type cagnitive
gratification. At the same time, many people aksport the following reasons
for using mass media:

| want to learn how to do things I've never donéobe.

| want to satisfy my curiosity.

The media make me want to learn more about things.
The media give me ideas.

12



These statements illustrate the second type ofitogn- using the
media to satisfy a desire for general knowledge.

Psychologists and sociologists point out that udimg media in this
fashion seems to address a person’s cognitive nébdse needs are related
to strengthening our knowledge and understandinthefworld we live in
and are based to a certain extent on a desire ptorexand master the
surrounding environment. Thus the use of the madihis way is linked to
the fulfillment of a basic human need.

Assignments

1. Trandate the sentencesinto Russian

1. It is probably clear by now that statements maldeut the functions
of mass communication in society could be paralldlg statements about
how the media function at the level of the indivatiu

2. Consequently, we are going to shift from our exithgle lens to a
close-up lens and focus on how the individual usass communication (in
other words, we are moving from macro— to microgsia).

3. At the individual level, the functional approaishgiven the general
name of the uses-and-gratifications model. Iniitgofest form, the uses-and-
gratifications model posits that audience membergehcertain needs or
drives that are satisfied by using both non-medthraedia sources.

4. This discussion will be concerned more with rae@ilated sources of
satisfaction. The actual needs satisfied by the ianede called media
gratifications.

5. Cognition means the act of coming to know somgthWhen a
person uses a mass medium to obtain informatioatatmmmething, then he or
she is using the medium in a cognitive way. Cleathe individual's
cognitive use of a medium is directly parallel e tsurveillance function at
the macro analytical level.

6. At the individual level, however, researchersenaoted that there are
two different types of cognitive functions that gmerformed. One has to do
with using the media to keep up with informationaumrent events, while the
other has to do with using the media to learn abiwags in general or things
that relate to a person’s general curiosity.

7. One of the types of cognition is awareness ofectl events. Many
people use the media to become informed about imgalews, such as the
1991 fire — which swept through Oakland, Califorriia illustrate, several
surveys have found that many people give the faligweasons for using the
media.

8. Psychologists and sociologists point out thégishe media in this
fashion seems to address a person’s cognitive n&kdse needs are related
to strengthening our knowledge and understandinthefworld we live in
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and are based to a certain extent on a desire piorexand master the
surrounding environment.

2. Complete the sentences

1. This discussion will be concerned more ...e 8htual needs ... .

2. Psychologists and sociologists point out thatigishe media in this
fashion seems to address a person’s cognitive nékdse needs are related
to ...

3. At the individual level, however, researchersenaoted that there are
two different types of cognitive functions that @erformed. One ... .

4. Cognition means the act of coming to know somgthWhen a
person ... .

5. One of the types of cognition is ... .

6. It is probably clear by now that statements ... .

7. Consequently, we are going to shift from our. ...

8. At the individual level, ....

9. Clearly, the individual’s cognitive use of a med ... .

10. In its simplest form, the uses-and-gratificasio... .

3. Make up a short summary of the text, using the following words and
expressions
. cognition
. awareness of current events
. use the media to satisfy a desire for generaviedige
. address a person’s cognitive needs
. explore and master the surrounding environment
. Make up the key questions on the text. Make use of the prompts
. use the media to satisfy a desire for generaMedge
. address a person’s cognitive needs
. explore and master the surrounding environment
. Make a specific vocabulary for this text
. Make a plan for the text and retell it
. Trandate the following sentences into English

1. Ilcuxosoru U COLMOJIOTM OTMEYAIOT, YTO Hcroiab3oBanue CMU B
3TOM poin HCO6X0,HI/IMO JJIA YE€JI0BEUYCCKOI'O ITO3HAHU .

2. DTu yTBepXKICHHUS WUTIOCTPUPYIOT BTOPOH THUI OOIICHHS —
npumenenne CMU i1 ynoBiIeTBOPEHHS MOTPEOHOCTH BCEOOIIETO 3HAHYISI.

3. Tlo3Hanue O3HAayYaeT y3HATh O YEM-TO. ECIM YeJ0BEK HCIOJB3yeT
CMU nmns mosydeHus WHPOPMAIUH, TO OH HCIIOJNB3YeT 3TO CPEICTBO B
IMO3HABATCIIBHBIX LICIIAX.

4. Ha WHAWBUIYAJIbHOM YPOBHE HCCIIEAOBATCIIM OTMCYAIOT ABa THIIA
NO3HABAaTENIFHBIX (YHKIUHI: omHa wuMeer Jnenmo co CMU, mnocrosHHO

NO O WNER,OOPWNE
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MHOOPMHUPYIOIIUMA O TEKYIIMX COOBITHSX; npyras — korma depe3 CMU
YEJIOBEK Y3HAeT 4YTO-TO B OOLIEM, WIM O TOM, YTO YJOBJIETBOPSET €ro
JFOOOTIBITCTBO.

5. HccnenoBanust mokasaind, KakoBbI criocoObl mpumenenns CMU u
YIIOBJIETBOPSIIOT JIK OHH TOTPEOHOCTSM I10JIb30BATEIICH.

8. Write an essay on the topic in class

9. Read and translate into Russian the text from the supplementary
part

10. Summarize the text

TEXT 3

DIVERSION

Another basic need of human beings is for diversitimersion can take
many forms.

Some of these forms identified by researchers declil) stimulation, or
seeking relief from boredom or the routine actastiof everyday life; (2)
relaxation, or escape from the pressures and prsblef day-to-day
existence; and (3) emotional release of pent-uptiem® and energy. Let's
look at each of these gratifications in more detail

STIMULATION

One thing that human beings cannot seem to cogeisviboredom. In
fact, when individuals are deprived of all extersimulation — a situation
created by psychologists in studies dealing withseey deprivation — the
mind begins to hallucinate in order to create Wgnocamusement. In less
drastic circumstances, seeking emotional or il stimulation seems an
inherent motivation in a human being.

Psychologists, in fact, have labeled these aaiwitiucid behaviors” —
play, recreation, and other forms of activity tilsgem to be performed to
maintain a minimum level of intellectual activityseveral surveys have
shown that many people report that they watch,,reatisten simply to pass
the time. When there is nothing else to do, manjviduals fill up their idle
time with mass media content simply because ittseeb¢han being bored. For
example, a good deal of listening to radio and m¢q@ayers occurs when
people are alone and are seeking additional stiionlaAt the same time,
many parties with a lot of people present are dtar&zed by loud music,
which also represents an attempt to increase Hed &f stimulation normally
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present. The media have taken advantage of thid teeavoid boredom in
many creative ways. Ted Turner has started anrifpochannel that beams
news and commercials to passengers in airline tedmi Some airlines show
CNN during long flights. Supermarkets have grocearts with a video
screen that displays the latest bargains. There@sespecial magazines that
are distributed only to doctors’ waiting rooms. Adtisements are now found
on walls and the backs of stall doors in rest raoms

RELAXATION

Too much stimulation, however, is undesirable. Relagical
experiments have indicated that human beings agatively affected by a
condition called “sensory overload” in which too chuinformation and
stimulation are present in the environment. Wheneda with sensory
overload, people tend to seek relief. The mediaocare source of this relief.
To illustrate, people read magazines or newspagesgatch TV in an attempt
to get away from the cares of the day. Watchingvedato Beaver or reading
People magazine represents a pleasant diversion fthe frustrations of
everyday life. The choice of material used for xatéoon might not always be
apparent from surface content. Some people midak fgy reading articles
about Civil War history; others might read aboutr@somy or electronics.
Still others might relax by listening to seriouasdical music. The content is
not the denning factor since some audience menmigfist use virtually any
media material for relaxation. Of all the mediadicaor recordings seem to
serve the relaxation function most frequently. Ma®pple use clock radios
with an automatic shut-off to help them get to pled night. “Beautiful
music” stations play relaxing music all day longeR television newscasts
are structured in such a way as to help the audiealax. No matter how
terrible the events of the day, the newscastendset with a calm, confident
manner, apparently reassuring us that things aterwontrol.

EMOTIONAL RELEASE

The last manifestation of the diversion functiorthie most complex. On
the one hand, the use of the media for emotioadse is fairly obvious.

To illustrate, the horror movie has had a longdmistof popularity in
America, Starting with Dracula and Frankenstein ematinuing through The
Creature from the Black Lagoon, Them, and The Thiglgt up to Nightmare
on Elm Street, Friday the £3Aliens, and Silence of the Lambs, people have
sat in dark theaters and screamed their lungsTeatrjerkers have also drawn
crowds. Broken Blossoms, Since You Went Away, ThestByears of Our

16



Lives, West Side Story, Terms of Endearment, Beschrd Dying Young
have prompted thousands, perhaps millions, to loeyr teyes out. Why do
audiences cheer when Rocky goes the distance? ¥yplimecause people
enjoy a certain amount of emotional release. Pefgakbetter after a good
scream (especially when the monster and bad gupmrhe screen where
they can’t get at you) or a good cry (especiallyewhthe troubles are
happening to somebody else).

On the other hand, emotional release can take sudrte forms. One of
the big.

Attractions of soap operas, for example, seemetithéit many people in
the audiences are comforted by seeing that othepl@e(even fictional
people) have troubles greater than their own. Ofemple identify with
media heroes and heroines and participate vicdyidgusheir triumphs. Such
a process evidently enables these people to vane suf the frustrations
connected with their normal lives.

Before moving on to another topic, we should mentlwat the notion of
emotional release was probably one of the firstfions to be attributed to
media content.

Aristotle, in his Poetics, talked about the phenoomeof catharsis (a
release of pent-up emotion or energy) occurringadsinction of viewing
tragic plays. In fact, the catharsis theory hasased many times since then,
usually in connection with the portrayals of tewon violence.

Assignments

1. Trandate the sentences into Russian

1. Diversion can take many forms. Some of thesedoidentified by
researchers include (1) stimulation, or seekingefrdfom boredom or the
routine activities of everyday life; (2) relaxaticor escape from the pressures
and problems of day-to-day existence; and (3) ematirelease of pent-up
emotions and energy.

2. One thing that human beings cannot seem to withds boredom. In
fact, when individuals are deprived of all extersimulation — a situation
created by psychologists in studies dealing withseey deprivation — the
mind begins to hallucinate in order to create W& @amusement.

3. Psychologists, in fact, have labeled these itie8v'lucid behaviors” —
play, recreation, and other forms of activity tlsgem to be performed to
maintain a minimum level of intellectual activity.

4. Several surveys have shown that many peoplatrépmd they watch,
read, or listen simply to pass the time. When tlierething else to do, many
individuals fill up their idle time with mass mediantent simply because it's
better than being bored.
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5. At the same time, many parties with a lot of gdeopresent are
characterized by loud music, which also represantattempt to increase the
level of stimulation normally present. The mediaénéaken advantage of this
need to avoid boredom in many creative ways.

6. Too much stimulation, however, is undesirablesycRological
experiments have indicated that human beings agatively affected by a
condition called “sensory overload” in which too chuinformation and
stimulation are present in the environment.

7. When faced with sensory overload, people tendetek relief. The
media are one source of this relief. To illustrggepple read magazines or
newspapers or watch TV in an attempt to get away fihe cares of the day.

8. The last manifestation of the diversion functisrthe most complex.
On the one hand, the use of the media for emoti@iehse is fairly obvious.
On the other hand, emotional release can take sudriée forms.

9. Before moving on to another topic, we should tieernthat the notion
of emotional release was probably one of the fusttions to be attributed to
media content.

10. Aristotle, in his Poetics, talked about the qpimaenon of catharsis (a
release of pent-up emotion or energy) occurringadsinction of viewing
tragic plays. In fact, the catharsis theory hasased many times since then,
usually in connection with the portrayals of telw@n violence.

2. Complete the sentences

1. Another basic need of human beings is for digarsDiversion can
take many forms. Some of these forms identifiedesgarchers include ... .

2. Other people identify ... . Such a process evlgegnables these
people to ... .

3. One thing that human beings cannot seem to withas boredom. In
fact, ....

4. On the other hand, ... . One of the big attrastiof soap operas, for
example, seems to be that ... .

5. Before moving on to another topic, we should tieerthat ... .

6. The last manifestation of the diversion functisrthe most complex.
On the one hand, ... .

7. Aristotle, in his Poetics, ... . In fact, the ltatsis theory has surfaced
many times since then, usually ... .

8. Too much stimulation, however, is undesirablesycRological
experiments ... .

9. When faced with ... . The media are one sourdhisfrelief.

10. In less drastic circumstances, ....
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3. Make up a short summary of the text, using the following words and
expressions

1. stimulation, or seeking relief from boredom loe toutine activities of
everyday life

2. relaxation, or escape from the pressures anblgrrs of day-to-day
existence
. emotional release of pent-up emotions and energy
. emotional release can take more subtle forms
. vent some of the frustrations connected witlir th@rmal lives.

. Make up the key questions on the text. Make use of the prompts
. stimulation

. relaxation

. emotional release

. Make a specific vocabulary for thistext

. Make a plan for the text and retell it

7.Translate the following sentencesinto English

1. Ipexne yeMm nepeiiTu K Apyrod Teme, HEOOXOAMMO OTMETHUTH, YTO
IIOHATHUEC 3MOHI/IOHaHLHOﬁ pa3psaaku, BCPOATHO, OJHA U3 CaMbIX IICPBLIX
¢ynknuit CMU.

2. Tlocnennee nposiBIeHUE pa3BiIeKaTeIbHOW (QYHKIIMN CaMOE CIIOXKHOE.
C onHOH CTOpPOHBI, JOCTATOYHO OuYeBUAHO mnpuMeHenne CMU ans
SMOLUOHANBHON pa3psaku. C apyroil CTOpPOHSI, y 3MOLMOHAIBHON pa3psaaKu
MOTYT OBITh €l1Ba Pa3IMIUMbIe HOPMBI.

3. IIpu 4yBCTBEHHOH IMEPErpy3Ke JIIOIU CTPEMSTCS HAUTH OOJIErdcHHE.
OnHUM U3 HCTOYHHUKOB TaKoTo o0JyerdeHus ciryxat CMU.

4. CnumkoM OoJibIIasi CTUMYJISIIAS HE JkeaTenbHa. Ilcuxonormueckne
OKCIICPUMEHTBI ITOKA3bIBAIOT, YTO Ha JHO,Z[GIZ OTPHUOATCIIbHO BJIMACT YCJIOBHUC,
Ha3pIBa€MOE “UyBCTBEHHAs Teperpy3ka’, TMpPH KOTOPOM OKpPYKaroIas
ﬂeﬁCTBHTGHLHOCTL COACPIKUT CJIUIIKOM MHOTO I/IH(l)OpMaIII/II/I " CTUMYJIALNU.

5. OL[HO, C 4Y€M YCJIIOBCK HC MOXKCET CHPABUTHCHA, 3TO CKYKa. Koraa
YeJIOBEK JIMIIECH BHEIIHEH CTUMYJIALU, €TO0 MO3I' HAYWHACT MPUAYMbIBATH
4TO-TO, YTOOBI pa3BJICYbCH.

8. Write an essay on the topic in class

9. Read and translate into Russian the text from the supplementary

O WNEM~MNOOOR_W

part
10. Summarize the text
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TEXT 4
SOCIAL UTILITY

Psychologists have also identified a set of som#tgrative needs,
including our need to strengthen our contact waify, friends, and others
in our society. The social integrative need seemsspring from an
individual's need to affiliate with others. The needunction that addresses
this need is called social utility, and this usage take several forms. First,
have you ever talked about a TV program with anfiiz Have you ever
discussed a current movie or the latest recordwohbeard on the radio? If
so, then you are using the media as conversatiomakency. The media
provide a common ground for social conversatioms] many people use
things that they have read, seen, or heard asstdpicdiscussion when
talking with others. There is a certain social uBefss in having a large
repository of things to talk about so that no nmattbere you are you can
usually strike up a conversation and be fairly siiva the person you are
talking to is familiar with the subject.

Social utility is apparent in other instances ad.v@oing to the movies
is probably the most common dating behavior amodglegscents. The
motion picture theater represents a place whdgesibcially acceptable to sit
next to your date in a dark room without parentglesvision. In fact, many
times the actual film is of secondary importance]l the social event of going
out has the most appeal.

Other people report that they use the media, peatiy TV and radio, as
a means to overcome loneliness. The TV set repiesenoice in the house
for people who might otherwise be alone. Radio keppople company in
their cars. People who might otherwise be deprieEdocial relationships
find companionship in media content and media pexiies. In fact, some
viewers might go so far as to develop feelingsioskip and friendship with
media characters. Audience members might reacettianperformers and the
characters they portray as if the performers wertah friends. This
phenomenon is called a parasocial relationship,thack is some evidence
that it actually occurs. For example, in one stddye during the 1970s that
examined parasocial relationships between the acdiand TV newscasters,
more than half the people surveyed agreed with steement, “The
newscasters are almost like friends you see evayy @©ne person went on
to explain, “I grew up watching Walter Cronkite.We’been through a lot
together. Men on the moon and things like that.”

TV sometimes reinforces the confusion. Many of ywave probably
seen the ad that starts “I'm not a doctor but {glae on TV". The nondoctor
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then goes on to endorse a health-related produdhé¥, one local TV station
tried to get closer to its audience by doing airemewscast from the living
room of one of its viewers.

Assignments

1. Trandate the sentencesinto Russian

1. Psychologists have also identified a set of adoicitegrative needs,
including our need to strengthen our contact wéify, friends, and others
in our society.

2. The social integrative need seems to spring fanmdividual’'s need
to affiliate with others. The media function thaldeesses this need is called
social utility, and this usage can take severahfor

3. The media provide a common ground for socialveosations, and
many people use things that they have read, seeheard as topics for
discussion when talking with others.

4. Social utility is apparent in other instancesvedl. Going to the
movies is probably the most common dating behasimong adolescents.
The motion picture theater represents a place wheraocially acceptable to
sit next to your date in a dark room without paaérgupervision. In fact,
many times the actual film is of secondary impaztgrand the social event of
going out has the most appeal.

5. The TV set represents a voice in the house émple who might
otherwise be alone. Radio keeps people compankein tars. People who
might otherwise be deprived of social relationsHiipsl companionship in
media content and media personalities.

6. In fact, some viewers might go so far as to tgwvéeelings of kinship
and friendship with media characters. Audience membmight react to
media performers and the characters they portray the performers were
actual friends.

7. This phenomenon is called a parasocial relatipnsind there is some
evidence that it actually occurs. For example, e study done during the
1970s that examined parasocial relationships betwee audience and TV
newscasters, more than half the people surveyeskdgwith the statement,
“The newscasters are almost like friends you sesryeday.” One person
went on to explain, “I grew up watching Walter Ckda. We've been
through a lot together. Men on the moon and thiikgsthat.”

8. TV sometimes reinforces the confusion. Many @fi ))ave probably
seen the ad that starts “I'm not a doctor but {ygae on TV.” The nondoctor
then goes on to endorse a health-related produhét, one local TV station
tried to get closer to its audience by doing airemewscast from the living
room of one of its viewers.
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9. There is a certain social usefulness in havirgrge repository of
things to talk about so that no matter where yauyau can usually strike up
a conversation and be fairly sure that the persanaye talking to is familiar
with the subject.

10. First, have you ever talked about a TV progvéath a friend? Have
you ever discussed a current movie or the latestrdeyou’'ve heard on the
radio? If so, then you are using the media as @mational currency.

2. Complete the sentences

1. Psychologists have also identified ..., inclgdour need to ...our
contact with family, friends, and others in ouriste

2. The social integrative need seems to ... .

3. The media function ..., and this usage can sgkeral forms. First,
have you ever talked about a TV program with anfiie

4. Have you ever discussed a current movie oratest record you've
heard on the radio? If so, ....

5. The media provide a ..., and many people useyshihat they have
read, seen, or heard as topics for discussion aiking with others.

6. There is a certain ... is familiar with the sulbje

7. Social utility is apparent in other instancesveasl. Going to the
movies is probably the most common dating behaatioong adolescents.

8. In fact, many times the actual film is of secarydimportance, and
the ....

9. People who might otherwise be ... personalitlesfact, some
viewers might go so far as to develop feelings ofvith media characters.

10. This phenomenon is called ..., and there is som¢hat it actually
occurs.

3. Make up a short summary of the text, using the following words and
expressions
. social integrative need
. use the media as conversational currency.

. provide a common ground for social conversations

. be deprived of social relationships

. parasocial relationship

. Make up the key questions on the text. Make use of the prompts
. media function

. social utility

. parasocial relationship

. Make a specific vocabulary for thistext

. Make a plan for the text and retell it

. Trandate the following sentences into English

NOOTWNEPER,OORAWNE
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1. Bel korma-HUOYAb 0OCYXAanu IMOCISTHUN (HIBM WM HOBEHIITYIO
3aMuch, KOTOPYIO CibImany 1o paano? Eciau ma, To Bel ucrnonszyere CMU B
KadyecTBE TEMAaTHIECKOW BaIOTHI.

2. B camom jene, HEKOTOpbIE 3pHUTENH 3aXO[IT TaK [aleKo, YTO
pa3BHUBAIOT B ceOe YyBCTBA POACTBA M APYKOBI ¢ Teposimu CMU. HekoTtopsie
U3 ayJUTOPUU PEarupyroT Ha aKTEPOB U HA UX I'ePOEB, KaK €CJU ObI 3TO OBLIH
UX pCaNbHBIC APY3bsl.

3. DTO sBJIICHUE HA3BIBACTCS MapacOIMajbHBIM B3aHMMOOTHOIICHUEM, U
€CTb [JOKa3aTelbCTBO TOrO, 4YTO 3TO JCHCTBUTENIBHO HUMEET MECTO B
OTHOLICHUAX MEXIy ayIUTOpHUel U JUKTOpaMu HOBocTell Ha TB.

4. TeneBu3zop IjIst T€X, KTO OJMH B JIOME, SBJISICTCS UCTOYHUKOM TOJIOCa.
Pagmo cocraBmseT KOMIaHWIO JIOASM B MamuHe. Jlioaw, nIWmIeHHBIE
COLMAJIGHBIX B3aMMOOTHOIIEHNH, HAX04AT cebe xommanuio B aurne CMU u
HX TIEPCOHAKEH.

5. B ToMm, 9TO CyIecTByeT OrpOMHBIN 3amac Bemiei, 0 KOTOPHIX MOXHO
TTIOTOBOPHTE, €CTh ONpEZeNeHHAs COLHaNbHAs Moik3a. [103ToMy HE BaXKHO,
ric Bbl HAXOJUTECh. BhI BCErJIa CMOXETE 3aBsi3aTh pa3roBOp U OBITh
YBEPEHHBIM, 4YTO YEJOBEK, C KOTOPhIM BBl pPa3roBapuBacTe, 3HAKOM C
MIPEeIMETOM Pa3roBopa.

8. Write an essay on the topic in class

9. Read and translate into Russian the text from the supplementary
part

10. Summarize the text

TEXT 5
WITHDRAWAL

In our previous discussion we noted that humanssicnally need to
escape from certain activities and that, in thisnaztion, they use the media
not only for relaxation but also for purposes tlae best described as
withdrawal uses. At times, people use the mass antlicreate a barrier
between themselves and other people or other tesiviFor example, the
media help people avoid certain chores that shbeldone. Perhaps many of
you have put off your homework and class assignsnentil after you've
finished watching a TV program or reading the neapsp. Children are quick
to learn how to use the media in this fashion. Thipothetical exchange
might be familiar:

“It's your turn to let the dog out.”

“l can’t. | want to finish watching this programo¥ do it.”
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Or:

“Answer the telephone.”

“I can’t. I'm reading. You get it.”

In both instances, attending to mass media contexst defined as a
socially appropriate behavior that should not kernupted. In this manner,
other tasks might be put off or avoided entirely.

People also use the media to create a buffer zetweeln themselves
and other people. When you are riding a bus origrlaae or sitting in a
public place and don't want to be disturbed, youybgour head in a book,
magazine, or newspaper. (The newspaper works besyou fold it
correctly, it can serve as an effective screen.ottohately, holding it in
this manner makes your arms tired.) If you are nraa@plane, you might
insert a pair of stethoscopelike earphones in yaus and tune everybody
out. Television can perform this same function atk by isolating adults
from children (“Don’t disturb Daddy. He's watchinthe game.”) or
children from adults (“Don’t bother me now. Go intiee other room and
watch Sesame Street.”).

Assignments

1. Trandate the sentencesinto Russian

1. At times, people use the mass media to credbarder between
themselves and other people or other activities.example, the media help
people avoid certain chores that should be done.

2. Perhaps many of you have put off your homewonkl a&lass
assignments until after you've finished watching\aprogram or reading the
newspaper. Children are quick to learn how to hisentedia in this fashion.
This hypothetical exchange might be familiar.

3. In both instances, attending to mass media nbmtas defined as a
socially appropriate behavior that should not kerimpted. In this manner,
other tasks might be put off or avoided entirely.

4. People also use the media to create a buffer hetween themselves
and other people. When you are riding a bus origolaae or sitting in a
public place and don’t want to be disturbed, youybgour head in a book,
magazine, or newspaper.

5. The newspaper works best. If you fold it cofgeat can serve as an
effective screen. Unfortunately, holding it in thisanner makes your arms
tired. If you are on an airplane, you might insagrpair of stethoscopelike
earphones in your ears and tune everybody out.
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2. Complete the sentences

1. In our previous discussion we noted that ... amak,tin this
connection, they use the media not only for relaxabut also for purposes
that are best described as withdrawal uses.

2. At times, people ... to create a barrier betweemtedves and
or other activities.

3. Perhaps many of you have put off your homework afabs
assignments ... or reading the newspaper.

4. Children are quick to learn how to use the meditnis fashion. This
... might be familiar.

5. In both instances, attending to mass media contestdefined as a

that should not be interrupted. In this mangner tasks ... or avoided
entirely.

6. People also use the media to create ... betweerstteas and other
people.

7. When you are riding a bus or an airplane or sitting public place
and ..., you bury your head in a book, magazin@eeovspaper.

8. If you are on an airplane, you might insert ..yaur ears and tune
everybody out.

9. Television can ... at home by isolating adults frehildren and
children from adults.

10. For example, the media help people ... that shoelddne.

3. Make up a short summary of the text, using the following words and
expressions
escape from certain activities
create a barrier between
help people avoid certain chores
create a buffer zone
defined as a socially appropriate behavior
. Make up the key questions on the text. Make use of the prompts
1. best described as withdrawal uses
2. create a buffer zone between themselves and pdiople
3. defined as a socially appropriate behavior
5. Make a specific vocabulary for this text
6
7

pOrODOE

. Make a plan for the text and retell it
. Trandate the following sentencesinto English
1. Bpemenamu monu ucnosib3yror CMU asist Toro, 9To0bI OTTOPOIUTHCS
oT Apyrux moaei mwin ot apyrux 3anaruil. K nmpumepy, CMU nomorarot
JFOJISIM YKJIOHSTHCS OT BHITTOJTHEHHUSI HEKOTOPBIX 00s3aHHOCTEH 10 oMY .
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2.B o6oumx mpumepax obOpamenne k CMMU omnpeaensaiocs Kak
COLIMAJILHO MPaBUIIbHOE TTOBEJICHNE, KOTOPOE HE ClielyeT MpepbiBaTh. B aToM
cilydae JApyrue 3aHsATHsS MOXXHO Obl M OTJOXHTH WM BOOOIIE UMH HE
3aHUMATHCA.

3. JIromu Takke wucmoiab3yror CMU mnst cozmanust OydepHOW 30HBI
MeXIy cobod u apyrumu JrogpMu. Korma Bel enere Ha aBTroOyce WU
HAXOJUTECh B CAMOJICTE, WM CHIUTE B OOIMICCTBEHHOM MECTE U HE XOTHTE,
YTOOBI BaC TPEBOXKWIIH, BBl MPSYETE JIUIO B KHUTY, Ta3€Ty WIH KYpPHAI.

4. Eciu ra3eTy CJIOXHUTh MPABIIBHO, TO OHA MOXET CIYXKHUTh YKPAHOM,
HO 3aTo yCTalOT pykKd. Jlydine BOTKHYTHh B VIIU Mapy HAYIIHUKOB U
OTKITIOYHTHCS OT BCETO.

5. Jlet oueHb ObICTpO ydaTcs ucnoiab3oBaTh CMU niist 3T0# posn.

8. Write an essay on the topicin class

9. Read and translate into Russian the text from the supplementary
part

10. Summarize the text
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CHAPTER 3

ELEMENTS IN THE COMMUNICATION PROCESS

TEXT 1
TRANSMITTING THE MESSAGE

At a general level, communication events involve fiilowing:
source
process of encoding
message
channel
process of decoding
receiver
. potential for feedback

To begin with, the source initiates the proceshidying a thought or an
idea that he or she wishes to transmit to somer ethity. Naturally, sources
differ in their communication skills (“Garcon ..mill have du Boeuf Hache
Grille au Charbon de Bois” versus “Gimmeahamburgérhe source may or
may not have knowledge about the receiver of thesage. If you are in a
conversation with your roommate, you probably krtbere are some topics
that might send him or her up the wall. So you dvminging them up (most
of the time). Conversely, as | write these lindsal’e only a general notion
about the kind of people who will read them, ardhVe absolutely no idea of
what you'll be doing while you're reading them (tkgprobably for the best).
Sources can be single individuals, groups, or eweganizations. For
example, in the illustration dealing with Gourm#ie magazine was the
source. In the AT&T example, the source is hardepin down. At first
glance it appears that the computer was the sairttee errant busy signals.
Upon closer examination, human beings programmed dbmputer, so
perhaps those persons are the ultimate source.

Encoding refers to the activities that a sourcesgheough to translate
thought and ideas into a form that may be perceiwethe senses. When you
have something to say, your brain and your tongakkwogether (usually) to

NogkrwpdrE
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form words and spoke sentences. When you writettar Jeyour brain and
your fingers cooperate to produce patterns of inkame other substance on
paper that can be seen. If you were trying to comoate with someone who
has impaired vision, you might produce a seriepioholes in a piece of
paper that can be experienced by touch. If you wilé/wood director, you
would point your camera at a scene that re-créhtemage you had in your
mind, and you would capture light rays with photastive chemical:

Encoding in a communication setting can take paoe or more times.
In a face-to- face conversation, the speaker erxcdldeughts into words.
Over the telephone, the phase is repeated, bun#dehanism in the phone
subsequently takes sound wave and encodes themelettrical energy.
Some people are better encoders than other innlikener; some machines
are better encoders than others as well. Musicrdedoon a $40,000 audio
console in a sound studio will probably sound betttean the recorded on a
pocket cassette recorder.

The message is the actual physical product thatsthece encodes.
When we talk, our speech is the message. When ite avtetter home, what
we put on the paper is the message. When a telavisgétwork presents
Cheers or Roseanne, the programs are the messagentHbeings usually
have a large number of messages at their disposal fvhich they can
choose to send, ranging from the simple but effectNo!” to something as
complicated as-Darwin’s On the Origin of Specie bégges can be directed at
one specific individual (“You turkey!”) or at mins (People magazine).
Messages can be cheap to produce (the spoken wordgry expensive.
Some messages are more under the control of tleéveechan others. For
example, think about how hard or easy it is for ymu break off a
communication in (1) a face-to-face conversatiothveinother person, (2) a
telephone call, and (3) a TV commercial.

Channels refer to the ways in which the messagelgdo the receiver.
Sound waves carry spoken words; light waves caisyal messages- Air
currents can also serve as an olfactory channglingrmessages to our noses
— messages that are subtle but nonetheless sagrtifiédvhat kind of message
do you get from someone who reeks of Channel N@6Brut? Of garlic?
Touch is also a channel (e.g., braille). Some ngessaise more than one
channel to travel to the receiver. Radio signadwet by electromagnetic
radiation until they are transformed by receivimgssinto sound waves that
travel through the air to our ears. A rock songtstaut using sound waves
and is then transformed into patterns of ferroud@yparticles that are sealed
in a plastic tape. A cassette player then transfotimese patterns back into
sound waves that use the air as their channel.
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Assignments

1. Trandate the sentencesinto Russian

1. To begin with, the source initiates the prodegsdaving a thought or
an idea that he or she wishes to transmit to sother eentity. Naturally,
sources differ in their communication skills.

2. The source may or may not have knowledge atheutdceiver of the
message. If you are in a conversation with yoummoate, you probably
know there are some topics that might send himeorup the wall. Sources
can be single individuals, groups, or even orgdiuna.

3. Encoding refers to the activities that a sogwes through to translate
thought and ideas into a form that may be perceiyethe senses. When you
have something to say, your brain and your tongakwogether (usually) to
form words and spoke sentences.

4. When you write a letter, your brain and yourgérs cooperate to
produce patterns of ink or some other substangeaper that can be seen. If
you were trying to communicate with someone whoihgmired vision, you
might produce a series of pinholes in a piece pep#hat can be experienced
by touch.

5. If you were Hollywood director, you would poigbur camera at a
scene that re-creates the image you had in youd,maimd you would capture
light rays with photosensitive chemical:

6. Encoding in a communication setting can takegltane or more times.
In a face-to- face conversation, the speaker esctitrights into words. Over
the telephone, the phase is repeated, but the meohain the phone
subsequently takes sound wave and encodes thegléctdcal energy.

7. The message is the actual physical productthgasource encodes.
When we talk, our speech is the message. When ite avtetter home, what
we put on the paper is the message. When a telaviseétwork presents
Cheers or Roseanne, the programs are the message.

8. Channels refer to the ways in which the mesdaaeels to the
receiver. Sound waves carry spoken words; light esacarry visual
messages- Air currents can also serve as an alfacteannel carrying
messages to our noses — messages that are sultlenobetheless
significant.

2. Complete the sentences

1. Sound waves carry spoken words; light wavesycasual messages-
Air currents can also serve as ... — messagesatbatubtle but nonetheless
significant.

2. Encoding in a communication setting can takecglane or more
times. Ina ..., the speaker encodes thoughtswotds. Over the telephone,
the phase is repeated, but the ... and encodesitit@mlectrical energy.
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3. The message is the actual physical producttheasource encodes.
When we talk, ... . When we write a letter home, is.the message. When a
television network presents Cheers or Roseanne,ptbgrams are the
message.

4. If you were Hollywood director, you would ... thee-creates the
image you had in your mind, and you would ... chehic

5. When you write a letter, your brain and yougérs ... or some other
substance on paper that can be seen. If you wgng tto communicate with
someone who ..., you might produce a series of péshio a piece of paper
that ... by touch.

6. Encoding refers to the activities that a soges through to translate
thought and ideas into a form .... When you haveetbing to say, your ...
work together (usually) to form words and spokeeeaces.

7. The source may or may not have knowledge abounessage. If you
are in a conversation with your roommate, you pbbp&now there are some
topics that might send him or her up the wall. $ear ..., groups, or even
organizations.

8. To begin with, the source ... or an idea thatoheshe wishes to
transmit to some other entity. Naturally, sourcédfed ... .

3. Make up a short summary of the text, using the following words and
expressions
. source
. message
. channel
. receiver
. process of encoding and process of decoding
. Make up the key questions on the text. Make use of the prompts
. process of encoding
. process of decoding
. potential for feedback
. Make a specific vocabulary for this text
. Make a plan for the text and retell it

7.Trandate the following sentencesinto English

1. Ecm Ob1 BBl ObuTH peskuccepoM [ oiumByna, Bbl ObI HaBEIM CBOIO
KaMmepy Ha CIIeHY, KOTopas BOCIIPOU3BOJIUT O0Opa3bl M3 BaIlero CO3HAHMS, H
BBI ObI BOCIIPHHAMAJTH JIY9H CBeTa Kak ()OTOUYBCTBUTEIILHBIN 3JIEMEHT.

2. KanHanmpl OTHOCATCS K crmocobam mepefadyd uHPOpMAIMHA K
TOJTyJaTesio. 3BYKOBBIE BOJHBI HECYT 3BYydYalllUe CJIOBA; CBETOBBIC JIYIH
HECYT 3pHUTeNbHYI0 wuHpOpMaImio. Bo3mymiHble TOTOKH TaKXe MOTYT
CJIYKUTb KaHAJIOM AJId Ieépeaavdun I/IH(l)OpMaLII/II/I JUISL HAIlI€ro HocCa.

O WNEPR,OAOPWDNE
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3. KoaupoBaHrue B KOMMYHUKATHBHON YCTAHOBKE MOXET MPOHMCXOIUTH
onuH win Oonee pa3. B pasroBope denoBek muUdpyeT MbICIH B cioBa. [lo
TeraedoHy dTa (aza MOBTOpSIETCS, HO YCTPOHCTBO B TelepOHE MPUHUMAET
3BYKOBYIO BOJIHY U IIU(PYET €€ B IJIEKTPHUUECKYIO YHEPTHUIO.

4. KomupoBaHWe OTHOCHUTCS K JNEHUCTBUSAM, KOTOPBIC JOJDKEH IMPOUTH
UCTOYHHUK, YTOOBI MEPEBECTH MBICIU U UACH B (HOPMY, KOTOPYIO MOTJIH OBI
BOCIIPHHUAMATh OpraHbl 4yBcTB. Korma y Bac ecTh YTO CKa3aTh, Ball MO3T U
Balll sI3bIK PAa0OTAIOT BMECTE, YTOOBI OOPa30BEIBATH CJIOBAa U MPOU3HOCHUTH
MPEI0KCHUS.

5. Korma Bl mmieTe MUChMO, Balll MO3T W Ballld MajbIbl pabOTaOT
BMECTE, YTOOBI BOCHPOHM3BECTH CXEMbI M3 YCPHWJI WM JAPYTHX BCINCCTB,
KOTOpbIE MOXKHO YBHIETh Ha Oymare. Ecim ObI BBl MBITATUCH OOIIATHCS C
KEM-TO C HEMOJHOIICHHBIM 3PEHHEM, BB MOTIIH OBI CHENATh PS OYIaBOUHBIX
IBIPOK Ha Oymare, KOTOPbIE MOKHO OBbLIIO OBbI Y3HATH, MPUKACASICH K HUM.

8. Write an essay on the topic in class

9. Read and translate into Russian the text from the supplementary
part

10. Summarize the text

TEXT 2
RECEIVING THE MESSAGE

The decoding process is the opposite of the engqaliocess. It consists
of activities that translate or interpret physioassages into a form that has
eventual meaning for a receiver. As you read thiess, you are decoding a
message. If you are playing the radio while youragling these lines, you
are decoding two messages simultaneously — on& angvisual. If you are
listening to a friend while you are playing the icaevhile you are reading
this, you are probably doing too much. Both humand machines can be
thought of as decoders. The radio is a decoders sovideotape playback
unit; so is the telephone (one end encodes andthiee end decodes); so is a
film projector. A single communication event carvatve many stages of
decoding. A reporter sits in on a city council nmegtand takes notes
(decoding); he or she phones in a story to theitewdesk where another
reporter types the story as it is read (decodifibe story is read by an editor
(decoding). Eventually it is printed and read by thudience (decoding).
What we said earlier about encoding also appliedetmding: Some people
are better at it than others. Many of you will hat able to decode “;Donde
esta el bano?”; others will. Some people are ableead 1500 words a

31

minute; others struggle along at 200. There areesmessages that may never
be decoded because the encoder put the message wrang channel. A
letter will have no meaning if the receiver lacks tbility to read. Someone
with impaired hearing may not decode a telephofie ca

The receiver is the target of the message — itatée goal. The receiver
can be a single person, a group, an institutionevan a large, anonymous
collection of people. In today’'s environment, peomre more often the
receivers of communication messages than the soukbest of us see more
billboards than we put up and listen to more ragmlmgrams than we broadcast.
In addition, most college students receive mord than they send — thanks in
part to subscription offers from magazines and igpeteals from insurance
agents. The receivers of the message can be desghiny the source, as in a
telephone call, or they can self-select themsettesthe audience, as would be
the case with the audience for a TV show. It shaldd be clear that in some
situations the source and receiver could be in etfodr’'s immediate presence
while in other situations they can be separatedbbth space and time.
Feedback refers to those responses of the recigershape and alter the
subsequent messages of the source. Feedback repraseversal of the flow
of communication. The original source becomes teeiver; the original
receiver becomes the new source. Feedback is usefiié source because it
allows the source to answer the question, “How adoihg?” Feedback is
important to the receiver because it allows theiver to attempt to change
some element in the communication process. Commatimit scholars have
traditionally identified two different kinds of fdback — positive and negative.
In general terms, positive feedback from the remeissually encourages the
communication behavior in progress; negative feeklhssually attempts to
change the communication or even to terminate it.

Assignments

1. Trandate the sentencesinto Russian

1. The decoding process is the opposite of the dingoprocess. It
consists of activities that translate or intergrkysical messages into a form
that has eventual meaning for a receiver. As yad rinese lines, you are
decoding a message.

2. Both humans and machines can be thought of @addes. The radio
is a decoder; so is a videotape playback unit;ssthé telephone (one end
encodes and the other end decodes); so is a filopegqior. A single
communication event can involve many stages of diego

3. Areporter sits in on a city council meeting dakles notes (decoding);
he or she phones in a story to the rewrite deskr@vaaother reporter types
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the story as it is read (decoding). The story &drby an editor (decoding).
Eventually it is printed and read by the audiertax¢ding).

4. There are some messages that may never be debedause the
encoder put the message in the wrong channel.téx iefll have no meaning
if the receiver lacks the ability to read. Somearith impaired hearing may
not decode a telephone call.

5. The receiver is the target of the message -tliimate goal. The
receiver can be a single person, a group, an utistit, or even a large,
anonymous collection of people. In today’s enviremiy people are more
often the receivers of communication messagestti@meources.

6. The receivers of the message can be determindtetsource, as in a
telephone call, or they can self-select themseiviesthe audience, as would
be the case with the audience for a TV show.

7. It should also be clear that in some situatitvessource and receiver
could be in each other’'s immediate presence whitiher situations they can
be separated by both space and time.

8. Feedback refers to those responses of the egctiat shape and
alter the subsequent messages of the source. Fbedipresents a reversal of
the flow of communication. The original source bmes the receiver; the
original receiver becomes the new source.

9. Feedback is useful to the source because iwsllihe source to
answer the question, “How am | doing?” Feedbackimgportant to the
receiver because it allows the receiver to attammthange some element in
the communication process.

10.Communication scholars have traditionally ideedi two different
kinds of feedback — positive and negative. In gelnerms, positive feedback
from the receiver usually encourages the commupicabehavior in
progress; negative feedback usually attempts tagi¢he communication or
even to terminate it.

2. Complete the sentences

1. Communication scholars have traditionally idiéedi two different
kinds of feedback — ... . In general terms, positeedback from the receiver
usually ... ; negative feedback usually attempts ...

2. Both humans and machines can be thought of The.radio is a
decoder; so is a videotape playback unit; so isdlephone (one end encodes
and the other end decodes); so is a film projedosingle communication

event .... A reporter sits in ... (decoding); heshe ... as it is read
(decoding).
3. The receiver is ... — its ultimate goal. Theeiger can be ... . In

today’s environment, people are more often ... thansources.
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4. Feedback refers to those responses of the exahiat ... . Feedback
represents ... . The original source becomes theivex; the original
receiver becomes the new source.

5. It should also be clear that in some situatitnessource and receiver
could be ... while in other situations they can be.

6. The receivers of the message can be ..., astétephone call, or
they can ..., as would be the case with the audiérrca TV show.

7. Feedback represents ... . The messages that evay be decoded
because ... . A letter will have no meaning if .A telephone call may not
be decoded by someone ... .

8. Feedback is useful to the source because .eedback is important
to the receiver because it allows the receiver in.the communication
process.

9. In today’s environment, people ... . Most of eg snore billboards
than we put up and listen to more radio programs. In addition, most
college students receive more mail than they sethdrks in part ... .

10. The decoding process is ... . It consists df/itiets that translate or
interpret physical messages into a form that has for.a receiver. As you
read these lines, you are ... . If you are playing tadio while you are
reading these lines, you are ... —one aural, ek

3. Make up a short summary of the text, using the following words and
expressions

1. decoding process , encoding process

2. translate or interpret physical messages

3. receiver

4. target of the message

5. feedback

4. Make up the key questions on the text. Make use of the prompts

1. The decoding process is the opposite of thedinggrocess.

2. A single communication event can involve mamges of decoding.

3. Feedback represents a reversal of the flow wihgonication.

5. Make a specific vocabulary for this text

6. Make a plan for the text and retell it

7. Trandate the following sentencesinto English

1. OOparHasi CBS3b OTHOCHUTCS K TeM TpeOOBaHUAM IOJTydaTesst

nHpOpMAalK, KOTOphIE TPEeoOpa3yloT ©  HM3MEHSIOT  IOCIICIYIOIINe
coobmiennsi wcrtouHnka. OHa TpeAcTaBisieT Cco0OiM  OOpaTHBIA  TOTOK
KOMMYHHKAIMd.  VICXOAHBIH  HMCTOYHMK  CTAHOBUTCS  IOJydaTeeM
HHPOPMALIMY, HCXOIHBIM IONyYaTeb HWH(POPMAIMH CTAHOBHTCS HOBBIM
HCTOYHHKOM.
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2. OoOparHast CBsI3b HEOOXOAMMA /ISl MCTOYHHKA, T.K. MO3BOJSIET €My
otBeTUTh Ha Bompoc “Kak y mens uayt nena? ” OOparHasi CBA3b HyKHA IS
momy4yaTtens WHQOpPMAIWHM, T.K. IIO3BOJSET IIONYYaTEeNI0 IOMBITATHCS
M3MEHUTH HEKOTOPBIE JIEMEHTHl B KOMMYHHUKAIIHOHHOM TIPOIIECCE.

3. TIporecc pacudpoBKH MPOTHUBOIOIOKEH MPOLECCY KOTUPOBAHHS.
OH COCTOWT W3 JCHCTBHIA, KOTOPBIC MPEOOPaA3yOT (PU3UUCCKUE TOCTAHUS B
(dbopMy, KOTOpasi BIOCICACTBHH OyIET WMETh 3HAYCHHUE IS IOJydaTess
nHpopManuy.

4. U nronu, ¥ MalIMHBI MOTYT CYMTAThCS PACIIU(PPOBIIUKAMH, TAKKE
KaKk W pangwo, ¥ TenedoH, W (UIBMOIPOEKTOP. EMMHMYHEBIN Tmpoiecc
KOMMYHHUKAI[IH MOKET BOBJICKATh B €051 HECKOJIBKO CTaJANU paciii()pOBKH.

5. Tomyuarens HHGOPMALIUH SBISETCS [ENBI0 JAHHOTO MOCIAHUS — €T0
KOHEUHBIM ITyHKTOM. [lomydarenem MoxeT OBITH OOWH YENOBEK, TpyMIia
JOJIeH, yIpexIeHne, WIH JIake OTPOMHOE coOpaHue Jroiel. B ceromusmHei
JIEHCTBUTENFHOCTH JIIOAM B OOJNBIIEH CTEMEHH SBIIAIOTCS IOIYydaTeIsIMU
KOMMYHHUKAIIHOHHBIX TTOCTAHAHN, YeM HCTOYHUKAMHU HH()OpPMAITIH.

8. Write an essay on the topic in class

9. Read and translate into Russian the text from the supplementary
part

10. Summarize the text
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CHAPTER 4

COMMUNICATION SETTINGS
TEXT 1

INTERPERSONAL COMMUNICATION

Having looked at the key elements in the commuidnaprocess, we
next examine three common communication settingstoeations and explore
how these elements vary from setting to settinge Titst and perhaps the
most common setting is called interpersonal compatitn. In this situation,
one person (or group) is interacting with anotherspn (or group) without
the aid of a mechanical device. The source andivercén this form of
communication are within one another’s physicalspree. Talking to your
roommate, participating in a class discussion, aodversing with your
professor after class are all examples of integreiscommunication. The
source in this communication setting can be onmarre individuals, as can
the receiver. Encoding is usually a one-step pwessthe source transforms
thoughts into speech and/or gestures. A varietyhahnels are available for
use. The receiver can see, hear, and perhaps eathanid touch the source.
Messages are relatively difficult for the receivier terminate and are
produced at little expense. In addition, interppedanessages can be private
(“I've fallen and | can't get up.”) or public (a @elamation that the end of the
world is near from a person standing on a streeterd. Messages can also be
pinpointed to their specific targets. For exampltay might ask the following
of your English professor: “Excuse me, Dr. lambt bwas wondering if you
had finished perusing my term paper?” The very samssage directed at
your roommate might be put another way: “Hey Sp&eelet! Aren’t you
done with my paper yet?” Decoding is also a onp-pt@cess performed by
those receivers who can perceive the message. &gledb immediate and
makes use of visual and auditory channels. Noisebeaeither semantic or
environmental. Interpersonal communication is famf simple, but in this
classification it represents the least complicaiaghtion.
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Assignments

1. Trandate the sentencesinto Russian

1. Having looked at the key elements in the comiation process, we
next examine three common communication settingstoeations and explore
how these elements vary from setting to setting.

2. The first and perhaps the most common settiglied interpersonal
communication. In this situation, one person (aougy) is interacting with
another person (or group) without the aid of a raedtal device.

3. The source and receiver in this form of commaitidn are within one
another’s physical presence. Talking to your rootemaarticipating in a
class discussion, and conversing with your professter class are all
examples of interpersonal communication.

4. The source in this communication setting candpe or more
individuals, as can the receiver. Encoding is Uguabne-step process as the
source transforms thoughts into speech and/or gesstu

5. A variety of channels is available for use. Taeeiver can see, hear,
and perhaps even smell and touch the source. Messag relatively difficult
for the receiver to terminate and are producedttd Expense. In addition,
interpersonal messages can be private (“I've fallad | can’t get up.”) or
public (a proclamation that the end of the worldnsar from a person
standing on a street corner).

6. Decoding is also a one-step process performetidse receivers who
can perceive the message. Feedback is immediatenakds use of visual
and auditory channels. Noise can be either semamnti@nvironmental.
Interpersonal communication is far from simple, buthis classification it
represents the least complicated situation.

2. Complete the sentences

1. Having looked at the key elements in the comation process, we
next examine ... . The first and perhaps the mostncon setting is called
... . In this situation, one person (or group) i®ratting with another person
(or group) without ... .

2. The source and receiver in this form of commatimn ... . Talking
to your roommate, participating in a class disaugsand conversing with
your professor after class are all examples ... e HBource in this
communication setting can be one or more indivislua$ can the receiver.

3. Encoding is usually a one-step process as theasdransforms
A variety of channels are available for use. Theeieer can see, hear, and
perhaps even smell and touch the source.

4. Messages are relatively difficult for the reegiv... and are produced
at little expense. In addition, ... . Messages dan he pinpointed to their
specific targets.
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5. Decoding is also a one-step process performetidse receivers who
... . Feedback is immediate and makes use of ... neHanNoise can be
either ... . Interpersonal communication is far frample, but in this
classification it represents the least complicai@ghtion.

3. Make up a short summary of the text, using the following words and
expressions

1. interpersonal communication

2. encoding

3. one-step process

4. variety of channels

5. transform thoughts into speech or gestures

4. Make up the key questions on the text. Make use of the prompts

1. interact with another person (or group) withabe aid of a
mechanical device

2. transform thoughts into speech and/or gestures

3. make use of visual and auditory channels

5. Make a specific vocabulary for this text

6. Make a plan for the text and retell it

7. Trandate the following sentences into English

1. I/I3y‘II/IB KIIFOYEBbIC JJIEMCHTBI KOMMYHUKAIIMOHHBIX TIPOLECCCOB,
aaBaﬁTe paccMOTpuUM TpU OOBbIYHBIE KOMMYHUKAIIMOHHBIC YCTAHOBKH WA
CUTyallul M HCCJICAYEM, KaK OHHU U3MCHSAIOTCSA OT OI[HOﬁ YCTaHOBKH K
ApYTOii.

2. PacmmdpoBka — 3TO OAHOCTYIIEHYATHIA IPOLECC, OCYIIECTBIACMBII
TEMH TOJNydaTesiIMH  WH(GOpPMAIMK, KOTOpPbIE MOTYT BOCHPHHSATH JTY
uHdopManuio. MCTOYHKMK npeoOpasyeT MBICIH B PeYb W/UJIH YKECTHI.

3. OOparHast CBs3b MOMEHTAJIbHAass W HWCIOJB3YEeT BHU3yaJIbHBIC U
ciayxoBble KaHambl. IllyM MoeT OBITh JTHOO CEMaHTHYECKHM, JINOO U3
OKpYXarolieu cpeaspl.

4. MexxIUYHOCTHAS KOMMYHUKaAIUs COBCEM HE HpOCTOﬁ mnmpounecc, HO B
L[aHHOﬁ KJ'IaCCI/I(l)I/IKaHI/II/I OHa MOPEACTABJIACT co0oll HauMeHee CJIOXHYIO
CUTYyaluIo.

5. Ucrounuk u oJjyvyaTeiib I/IH(l)OpMaHI/II/I B O5TOM BHJC KOMMYHHKAIIUU
HaxoJsTcsl BHYTPU Jpyr Apyra. becena ¢ coceom mo KomHaTe, y4acTHE B
KITaCCHOU Oecesie W pa3roBOp CO CBOMM MPOGECCOpOM IOCiIe 3aHITHH — BCe
OTO MOXHO Ha3BaTh IpUMEpaMu MEKIIMIHOCTHOM KOMMYHUKAIIUH.

8. Write an essay on thetopic in class

9. Read and translate into Russian the text from the supplementary
part

10. Summarize the text
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TEXT 2
MACHINE-ASSISTED INTERPERSONAL COMMUNICATION

Machine-assisted interpersonal communication cogwin
characteristics of both the interpersonal and nsassmunication situations.
In this setting, one or more people are commumgatly means of a
mechanical device (or devices) with one or moreirars. The source and
receiver may or may not be in each other’'s immedpdtysical presence. In
fact, one of the important characteristics of maekassisted interpersonal
communication is that it allows the source and irgmeto be separated by
both time and space. The machine can give messagepence by storing
it on paper, magnetic tape, or some other matefiaé machine can also
extend the range of the message by amplifying df@mtransmitting it over
large distances. Without a microphone, one persontalk only to those
who can hear the unaided human voice; with a pubatidress system,
assembled thousands can hear. The telephone dll@yseople to converse
even though they are hundreds, even thousands les rapart (Richard
Nixon placed a person-to-person call to the Apdlloastronauts while they
were on the moon). A pen and a piece of paper, lwhake up what we
might consider a very simple machine, allow us éondsa message over
great distances and across time. A letter can teadeseveral years after it
was written and communicate anew.

A tremendous variety of modern communication faite this category.
Here are some diverse examples of machine-assistethunication:

1. Banks have an automated “teller,” which (whd®ves a customer to
make withdrawals and deposits and to conduct dthasactions by inserting
a magnetically striped card and then punching aressc code and a few
buttons on a machine.

2. In Las Vegas, computerized slot machines fldsd following
electronic message to gamblers as they pull thelésn“Too bad. Better
luck next time.”

3. There are machines that play chess by displayi@r moves
electronically. Some even have a built-in voicejolth(who?) talks to you
while you play: “l was expecting that”.

4. Telephone companies offer 900- or 976-lines,re/tier a fee, people
can hear recorded horoscopes, erode fantasiebedatest Elvis sightings.
(One 976 service is Dial-a-Chant, where callers bear recordings of
Tibetan, East Indian, or Native American chantsst@er call: $99.99! 0-0-0-
0-0-0-m-m-m-m-m...
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5. In New York, people who feel guilty can call tApology Line and
hear a taped message of various people sayingréhsgiry. At the tone, the
caller gets a chance to apologize for somethingrtgie has done.

6. Dilk’s Creative Tombstones, Inc., sells a sqawered headstone
with a video display screen so that a person ga@ taessages to loved ones
left behind. (For a few dollars more, Dilk’'s wildd such options as sensors
to detect when visitors are present or when thedts need watering and a
mechanical arm to cut the grass.)

7. Hand-held, go-anywhere, cellular phones are sowpopular that
some restaurants have a “phone-check person” wagyatrons’ electronic
equipment while they eat.

Assignments

1. Trandate the sentencesinto Russian

1. Machine-assisted interpersonal communication hioes
characteristics of both the interpersonal and ncassmunication situations.
In this setting, one or more people are commumnigatby means of a
mechanical device (or devices) with one or moreikexs.

2. The source and receiver may or may not be ih etteer's immediate
physical presence. In fact, one of the importargratteristics of machine-
assisted interpersonal communication is that d@vedl the source and receiver
to be separated by both time and space.

3. The machine can give a message permanence taygsitoon paper,
magnetic tape, or some other material. The maatanealso extend the range
of the message by amplifying it and/or transmittingver large distances.
Without a microphone, one person can talk onlyhimsé who can hear the
unaided human voice; with a public address systesembled thousands can
hear.

4. The telephone allows two people to converse ¢lengh they are
hundreds, even thousands of miles apart (Richaxd\placed a person-to-
person call to the Apollo 11 astronauts while thegre on the moon). A
pen and a piece of paper, which make up what wehtmignsider a very
simple machine, allow us to send a message ovet gistances and across
time. A letter can be reread several years aftewdts written and
communicate anew.

5. Banks have an automated “teller,” which (whd®jves a customer to
make withdrawals and deposits and to conduct dthasactions by inserting
a magnetically striped card and then punching aresx code and a few
buttons on a machine.
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2. Complete the sentences
1. Machine-assisted interpersonal communication bioes

characteristics of ... . In this setting, one or enpeople are communicating
by means of a ... with one or more receivers.
2. The source and receiver may or may not be ih etizer’'s ... . In

fact, one of the important characteristics of ..omeunication is that it
allows ... .

3. The machine can give a message ... by storiog fjaper, magnetic
tape, or some other material. The machine can alsof the message by ...
and/or ... it over large distances.

4. Without a microphone, one person can talk omfghbse who can hear

; with a public address system, assembled thalssaan hear. The
telephone allows ..., even thousands of miles apart

5. A pen and a piece of paper, which make up wigamight consider a
very simple machine, allow us ... and across tifkdetter can be reread
several years after it was ... anew.

3. Make up a short summary of the text, using the following words and
expressions

1. combine characteristics of both the interpersorad mass
communication situations

2. be in each other’'s immediate physical presence

3. extend the range of the message by amplifyimy itransmitting it
over large distances
. allow two people to converse
. diverse examples of machine-assisted commuaitati
. Make up the key questions on the text. Make use of the prompts
. communicate by means of a mechanical device
. give a message permanence
. tremendous variety of modern communication
. Make a specific vocabulary for this text
. Make a plan for the text and retell it
. Trandate the following sentences into English
Teﬂeq)OH MNO3BOJIACT ABYM JIIOJAAM pa3roBapuBaThb, ¢C€CJIX OHHU
HaXOJATCS HA PACCTOSIHUU Jake B COTHH, THICSIYU MUJIb APYT OT Jipyra. Pyuka
U KYyCOK OyMaru, 4To Takk€ MOXHO CYHTATh OYEHb MPOCTHIM YCTPOHUCTBOM,
MO3BOJIAIOT HaM OTHPaBUTh IOCIAHUEC CKBO3b OIPOMHBIC PACCTOAHHUA H
BpEMHI. IInceMO MOKHO nepeunTaTtb 4Y€pe3 HECKOJBKO JIET IIOCIIE €TO0
HaITMCaHuA U 3aHOBO HOO6H.laTI>C}I.

2. ABTOOTBETUHMK B OaHKE IO3BOJISET KIIMCHTY B3ATb WK IIOJIOKHUTH
JCHBI'l B 6aHK, MpOU3BECTU JApYTruc oOInepanuu, BCTABUB KAapPTOYKY C

PNOUIWNE MU D
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MAarHUTHOH TOJIOCKOM, HaOpaB KO JOCTyINa M Ha)KaB HECKOJHKO KHOTIOK Ha
YCTpOMCTBE.

3. VYcrpoiictBo MO3BOMSCT  caenath  HMHGOPMAIMIO  MOCTOSIHHOM,
coxpaHuB €€ Ha Oymare, MarHWUTHOW JIEHTe WM JPYroM MaTepuaie.
YCTpoiCTBO MOXKET YCWIMTHh JAWAana3oH IMOCHaHUS W Mepenartb ero Ha
OrpOMHBIC PACCTOSAHUA.

4, HpI/I MEKJIMYHOCTHOM KOMMYHUKAIIMM C€ [OMOIIbIO YCTpOﬁCTB
COYCTAIOTCA XapaKTCPUCTUKHU MEKIIMIHOCTHOM KOMMYHUKAIIUU 1 MacCOBOH
KOMMYHUKAIUH. B [[aHHOﬁ YCTAaHOBKE OJHWH YCJIOBEK WJIN HECKOJIbKO
00IAIOTCS ¢ IOMOIIIBI0 MEXaHHUYECKHUX YCTPOHCTB MIIN YCTPOMCTBA.

5. Ucroynuk u noJjyvyaTteiib I/IH(l)OpMaHI/II/I MOT'yT U HE€ HaXOAUTLCA B
(bU3MYEeCKOM TPHUCYTCTBUH IPYT JApyra. MeXIUIHOCTHAS KOMMYHHUKAIUS C
TIOMOIIBI0 YCTPOMCTB IO3BOJSIET MCTOYHHKY W TIONydYaTeNo WH(OpMAaIu
HAXOAUTHCS HA PAacCTOAHUM APYr OT ApPyra, Kak B IPOCTPAHCTBE, TaK U BO
BPEMEHHU.

8. Write an essay on the topic in class

9. Read and translate into Russian the text from the supplementary
part

10. Summarize the text

TEXT 3

FACSIMILE

Facsimile transmission is an old idea, first ineehin the 1840s. It
wasn’'t until the late 1980s, however, that it cdugim, thanks to the
development of low cost fax machines that usedptiene lines to transmit
documents. About 100,000 fax units were sold in1189 prices dropped to
below $300 a machine. The business world accountechost of these sales
but home fax machines are becoming more populanufAeven million
homes had fax devices in 1992 and the number waected to grow to sixty
million by the end of the century. In addition, qmuer companies are
offering cards or boards that turn personal computeto fax machines.
Faxes are becoming so popular that they might ane rdplace the U.S.
Postal Service for personal mail. On the intermatioscene, the political
implications of faxes are significant. When Chingjevernment cracked
down on student dissidents and ordered a news duidclsympathizers
overseas started faxing news reports to their espatts in China. Recently,
the Israeli government, fearing that they mightused to inflame violence,
has banned fax machines in the Gaza Strip.
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Faxes are a further example of how machine-assistegmunication
blends together the characteristics of mass ardp@tsonal communication.
Like interpersonal communications, faxes can becatid at one person
known to the source. (You can fax a request foh ¢as/our parents.) Or, like
mass communication, they can be directed at a latgaber of people
unknown to the source. (Many direct marketing comigg now send out fax
advertisements instead of mailing a flyer. The canigs figure that most
people will just throw away something that looKeelijunk mail but almost
everybody will read a fax. The situation has gotterthe point that some
states have laws regulating what is now calledKjfax.”) Additionally, like
interpersonal communication, faxes are relativdigap to send. Similar to
mass communication, however, faxes are public. Wiois in charge of the
fax machine can simply lift up a cover page andirieaAs you are probably
aware, consumers have found a host of uses for fax.

Assignments

1. Trandate the sentencesinto Russian

1. Facsimile transmission is an old idea, first ineehin the 1840s. It
wasn’'t until the late 1980s, however, that it cdugim, thanks to the
development of low cost fax machines that usedptiene lines to transmit
documents.

2. About 100,000 fax units were sold in 1991 as pridespped to
below $300 a machine. The business world accountecshost of these sales
but home fax machines are becoming more popular.

3. About seven million homes had fax devices in 198@ ¢he number
was expected to grow to sixty million by the endtfwd century. In addition,
computer companies are offering cards or boardduha personal computers
into fax machines.

4. Faxes are becoming so popular that they might ayereplace the
U.S. Postal Service for personal mail. On the madonal scene, the political
implications of faxes are significant.

5. When China’s government cracked down on studersid#ats and
ordered a news blackout, sympathizers overseasdtaxing news reports to
their counterparts in China.

6. Recently, the Israeli government, fearing that theght be used to
inflame violence, has banned fax machines in theaGrip.

7. Faxes are a further example of how machine-assistauunication
blends together the characteristics of mass ardp@tsonal communication.
Like interpersonal communications, faxes can becatidd at one person
known to the source. (You can fax a request fon ¢asour parents.)
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8. Or, like mass communication, they can be directemilarge number
of people unknown to the source. Many direct mamgetompanies now
send out fax advertisements instead of mailinger fl

9. The companies figure that most people will justotiraway
something that looks like junk mail but almost elxrdy will read a fax. The
situation has gotten to the point that some stadwe laws regulating what is
now called “junk fax.”

10. Additionally, like interpersonal communication, &xare relatively
cheap to send. Similar to mass communication, heweaxes are public.
Whoever is in charge of the fax machine can sintifflyip a cover page and
read it. As you are probably aware, consumers fawed a host of uses for
fax.

2. Complete the sentences

1. Faxes are becoming so popular that they miglet day ... for
personal mail. On the .,.the political implications of faxes are signéid.

2. The companies figure that most people will justow away

something that looks like ... but almost everybodll read a fax. The
situation has gotten to the point that some stawe ... what is now called
“junk fax.”

3. Whoever is in charge of the fax machine can §imp. and read it.
As you are probably aware, consumers have fourabtdi uses for fax.

4. Recently, the Israeli government, fearing thaytmight be used ... ,
has banned fax machines in the Gaza Strip.

5. When China’s government ... on student dissglamd ordered a
news blackout, sympathizers overseas started ..thdn counterparts in
China.

6. Facsimile transmission is an old idea, firsteimed in the 1840s. It
wasn'’t until the late 1980s, however, that ... niteato the development of
low cost fax machines that used ... document.

7. About 100,000 ... were sold in 1991 as pricespded to below
$300 a machine. The business world ... most ofettsades but home fax
machines are becoming more popular.

8. Like interpersonal communications, faxes candiected at one
person known ... . (You can fax a request for casfour parents.)

9. Faxes are a further example of how ... blendgetter the
characteristics of mass and interpersonal commtioica

10. Additionally, like ..., faxes are relativelyedp to send. Similar to
mass communication, however, faxes are public.
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3. Make up a short summary of the text, using the following words and
expressions

1. development of low cost fax machines

2. turn personal computers into fax machines

3. blend together the characteristics of mass anigrgersonal
communication
. direct at a large number of people unknown gosiburce
. lift up a cover page and read it
. Make up the key questions on the text. Make use of the prompts
. use the phone lines to transmit documents
. replace the U.S. Postal Service for persondl mai
. throw away something that looks like junk mail
. Make a specific vocabulary for thistext
. Make a plan for the text and retell it

7.Tranglate the following sentencesinto English

1. Korma kuTaiickoe MpPaBUTEILCTBO OOPYIIHMIOCH HAa CTYACHYECKHX
JAUCCUJACHTOB U  IpUKa3ajJl0 OTKIYWUTb BCE HOBOCTHBIC IHI€peaayvu,
COYYBCTBYIOLINEC um 3a l"paHPIIIefI CcTajinu IoChbLIATh HOBOCTH o
(hakCUMMIILHOI CBSI3M.

2. HeﬂaBHO H3PpanJIbCKOC MPAaBUTCIILCTBO, OMacasACb, 4YTO (l)aKCLI MOTyT
OBITH UCIOJIB30BAHEI JJIl HarHeTaHus HaCUJind, 3allpeTUiIo X B paﬁOHe T"aza.

3. ®dakcbl SABIAOTCA €m€ ONHMM J0Ka3aTelIbCTBOM TOIO, Kak
KOMMYHHUKaIsA C IIOMOIIBIO BCIIOMOTATCIBHBIX yCTpOf/'ICTB COBMCIIACT
XapaKTepUCTUKU MAcCCOBOM M MEXJIMYHOCTHOM KOMMyHUKaimi. Kak u npu
MEXKITHYHOCTHOH KOMMYHHKAIMH, (akchl MOTYT TMpEIHa3HAdaThCs IS
OJIHOTO YeJIOBEKa, N3BECTHOTO HCTOYHUKY HH(pOpMAITHH.

4, ®daxkcuMmunbpHasg CBI3b — nacd HE HOBas, BIICPBBIC OHa ObLTa
m3o6perena B 1840x romax. Ho Tompko B konme 1980x, Gmaromaps
ITIOABJICHHUIO JOCIICBBIX (1)aKCI/IMI/IJ'ILHI)IX armaparoB, KOTOPLIC HCIIOJIb30BaJIN
Teﬂeq)OHHYIO CBiA3b Jid Oepcaadyn AOKYMCHTOB, (1)aKCI)I Hannim CBOC
MNTPUMCHCHUC.

5. Kommanuu mojcuurtaid, 9To OOJBIIUHCTBO JIFOJICH TOTOBBI OTOPOCUTH
BCEC ycTapeBuice B IIOYTOBOM 06CJ'IY)KI/IBaHI/II/I u YUTaTh TOJIBKO
(akcumubHBIE cooOmenust. CUTyalusl Ha3pena HaCTOJIbKO, YTO HEKOTOPHIS
ITATHl UMEIOT YXKE 3aKOHBI, peryaupyronme Gakc-mourTy.

8. Write an essay on the topic in class

9. Read and translate into Russian the text from the supplementary

OO WNE MBS

part
10. Summarize the text
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TEXT 4
COMPUTER DATA BASES

There are four major companies that provide infdiomaand other
services to their subscribers through a computgrdgstabase: CompuServe,
Prodigy, Genie, and Delphi. About two million Ameans subscribe to these
services, which allow them to read electronic neapgps, play games, buy
products and services, look up information in etmut encyclopedias, book
airline tickets, send electronic mail, and leavessagies for one another on
electronic bulletin boards by using a computer phdne lines. The cost for
all of this is highly variable and might range fra@ft0 to $50 or more per
month.

From the standpoint of machine-assisted interpatscommunication,
the computer bulletin board system (BBS) is the tmiatsiguing. The BBS
works a little like a telephone conference call pat type instead of talk.
Once you enter the system, or go “online,” you rpagt a message for all to
see or, if you're the shy type, you may just redshtwothers are saying.
(Using a BBS requires knowing a new language. htitaoh to chitchat about
the latest game and new hardware options, some 8B&’e been put to
novel use. After the 1989 California earthquake mpoServe set up a
bulletin board that allowed subscribers to exchaegehquake information
through its global network. Names and telephonebamof people looking
for news of friends and relatives in the quake avese posted and anyone
who knew of their whereabouts was asked to postssage. There are about
50 Alcoholics Anonymous BBS'’s throughout the coyntthere users can get
help and encouragement. At the other end of thetspa, some systems
have an “adult channel” where users can get to koo another on a more
personal basis. A new term, “compusex,” has beéredao describe some of
the more intimate online encounters.

Like fax, these computerized information systemsilgime some of the
features of interpersonal and mass communicatiome®ne using Prodigy to
look up the day’s stock activity or the latest ¢pascores engages in an
activity that is very much like mass communicatithsing a BBS, however,
is a little complicated. Like interpersonal comnuation, a message can be
directed at a single person. Like mass communicatiowever, the person
sending the message and the person receiving itbeaanonymous and
unknown to one another. In fact, some BBS usersnihwhole new personas
for themselves and use fictitious names. In ond-kv&dwn case, a male
invented a female persona for a BBS and used thgimary woman to fix
him up with female BBS users. Moreover, like inengonal communication,
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the message can be easily altered and tailoratdan individual receiver. On
the other hand, like mass communication, feedback BBS is limited. The
usual clues from personal appearance, tone of yveiad gestures are not
present.

Assignments

1. Trandate the sentencesinto Russian

1. From the standpoint of machine-assisted integed
communication, the computer bulletin board systBBS) is the most
intriguing. The BBS works a little like a telephonenference call but you
type instead of talk. Once you enter the systengoofonline,” you may post
a message for all to see or, if you're the shy tym may just read what
others are saying.

2. About two million Americans subscribe to thesevices, which allow
them to read electronic newspapers, play gamesphbgucts and services,
look up information in electronic encyclopedias,okaairline tickets, send
electronic mail, and leave messages for one anatheelectronic bulletin
boards by using a computer and phone lines.

3. There are four major companies that providermédion and other
services to their subscribers through a computeridaabase: CompuServe,
Prodigy, Genie, and Delphi.

4. At the other end of the spectrum, some system fan “adult
channel” where users can get to know one another more personal basis.
A new term, “compusex,” has been coined to descsin@e of the more
intimate online encounters.

5. Names and telephone numbers of people lookingnfaws of friends
and relatives in the quake area were posted andnanywho knew of their
whereabouts was asked to post a message. Thembane 50 Alcoholics
Anonymous BBS'’s throughout the country where ussas get help and
encouragement.

6. In addition to chitchat about the latest game aew hardware
options, some BBS’s have been put to novel useerAfie 1989 California
earthquake, CompuServe set up a bulletin boardaffawed subscribers to
exchange earthquake information through its glolealvork.

7. At the other end of the spectrum, some systemv& han “adult
channel” where users can get to know one another more personal basis.
A new term, “compusex,” has been coined to descsin@e of the more
intimate online encounters.

8. Like fax, these computerized information systezosbine some of
the features of interpersonal and mass communicat®omeone using
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Prodigy to look up the day’s stock activity or tlagest sports scores engages
in an activity that is very much like mass commatimn. Using a BBS,
however, is a little complicated. Like interpersbreommunication, a
message can be directed at a single person.

9. Like mass communication, however, the persodiagnthe message
and the person receiving it can be anonymous akdown to one another. In
fact, some BBS users invent whole new personaghfemselves and use
fictitious names. In one well-known case, a maleeiried a female persona
for a BBS and used the imaginary woman to fix himwith female BBS
users.

10. Moreover, like interpersonal communication, thessage can be
easily altered and tailored to fit an individuateever. On the other hand, like
mass communication, feedback in a BBS is limitede Tisual clues from
personal appearance, tone of voice, and gestuzasapresent.

2. Complete the sentences

1. Like mass communication, however, the personlisgrnthe message
and the person receiving it can be ... and unknawane another. In fact,
some BBS users invent whole ... for themselvesum®d ... names. In one
well-known case, a male invented a female persona BBS and used the
imaginary woman to fix him up with female BBS users

2. Like fax, these ... combine some of the featorfasterpersonal and
mass communication. Someone using Prodigy to Igothe day’s ... or the
latest sports scores engages in an activity thatery much like mass
communication. Using a BBS, however, is a littlempdicated. Like
interpersonal communication, a message can betelif@t a single person.

3. At the other end of the spectrum, some system& han “adult
channel” where users can get to know one another more personal basis.
A new term, ..., has been coined to describe sofrtheomore intimate
online encounters.

4. In addition to ... about the latest game and hewdware options,
some BBS'’s have been put to novel use. After th&91@alifornia
earthquake, CompuServe set up a bulletin boarchttmatved ... to exchange
earthquake information through its global network.

5. Moreover, like interpersonal communication, timessage can be
easily ... to fit an individual receiver. On the ethhand, like mass
communication, feedback in a BBS is limited. Theals ... from personal
appearance, tone of voice, and gestures are regmire

6. Names and telephone numbers of people lookingdars of friends
and relatives in the quake area ... and anyone twiewv of their
whereabouts was asked to ... . There are about &6hélics Anonymous
BBS's throughout the country where users can dggtdmed encouragement.
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7. At the other end of the spectrum, some systeawe An “ ... ” where
users can get to know one another on a more pdrbass. A new term,
“...,"has been ... to describe some of the motiengite online encounters.

8. There are four major companies that ... to thelscribers through a
computerized database: CompuServe, Prodigy, GamieDelphi.

9. About two million Americans subscribe to thesevices, which allow
them to read electronic newspapers, play gamespbgucts and services,
look up information in ... for one another on etenic bulletin boards by
using a computer and phone lines.

10. From the standpoint ... , the computer bulletiard system (BBS)
is the most intriguing. The BBS works a little likgtelephone conference call
but you type instead of talk. Once you enter thetesy, or go “ ... ,” you
may post a message for all to see or, if you'resthetype, you may just read
what others are saying.

3. Make up a short summary of the text, using the following words and
expressions
. provide information and other services to tiseioscribers
. the computer bulletin board system (BBS)

. post a message for all to see

. get to know one another on a more personal basis

. be easily altered and tailored to fit an indixdtireceiver

. Make up the key questions on the text. Make use of the prompts
. through a computerized data base

. leave messages on electronic bulletin boards

. combine some features of interpersonal and o@ssunication
. Make a specific vocabulary for thistext

. Make a plan for the text and retell it

7.Trandate the following sentencesinto English

1. Kak m ¢akc, 3TH KOMIBIOTEPU3UPOBAHHBIE CHCTEMBI COUYETAIOT
HEKOTOpBIE YepThl MEXJIMYHOCTHOM M MAacCOBOM KoMMyHHMKauuid. Krto-TO
HCIIONB3yeT cucTeMy Prodigy, uro0bl y3HATh O HEATENLHOCTH OMPKU HIH
CIIOPTUBHBIC IIOCJICAHUEC PE3YIbTAThI, u BCTyHacT B MacCOBYIO
KOMMYHUKAIUIO. Ucnons3oBanne BBS nemboro cinoxnee. Kak npu
MEXKJINYHOCTHOM KOMMYHUKAIUM, MOCIaHUEC MOXKCT MpeAHa3HA4YaTbCsA
OAHOMY YCJIOBCKY.

2. Oxkomao JABYX MUWJUIMOHOB aMCPUKAHICB MOAINUCBIBAIOTCA Ha 3TH
YCIyTru, 4TO MO3BOJIACT MM YUTATh DBJICKTPOHHBLIC T'a3€Thbl, UT'PATb B HUIPHI,
MOKyNaTh NPOAYKTHI W YCIYTH, HCKaTh HWHGOPMAIUIO B DJICKTPOHHBIX
OHOUKJIOTICAUAX, ITOKYIIaTh OneTsl Ha CaMoOJICT, MOCHLIIATH JJICKTPOHHYIO
MOYTy W OCTaBIATh WHGOpPMAMIO JpPYyr IS Jpyra, HCIONb3ys
KOMITHIOTEPHYIO B TEJIC(POHHYIO JIMHUU.

O WNEPEMMOAOPWDNE
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3. C ToYkHM 3peHHs MEXKIMYHOCTHOH KOMMYHHKALMH IIOCPEICTBOM
YCTPOMCTB, KOMIIBIOTEpU3UPOBaHHas cucteMa Oroiuieteneii (BBS) sBistercs
camoil 3axBatbiBaromieii. OHa paboTaeT kak TenedoHHass KOH(epeHIHs, HO
BMECTO TOT'0, 4TOOBI TOBOPHTH, BbI [IEYaTaeTe.

4., B wMaccoBoli KOMMYHUKAIIMM TOCBUTAIOIIHE WHPOPMALUIO U
MONTyYaroIUi MH(POPMAIUIO JIFOIU MOTYT OBITh HE3HAKOMBI JAPYT C APYTOM.
HexkoTtopeie monb30BaTeu BOOOIIE H300pETArOT JUTsl ce0sl HOBBIC JINYHOCTH U
HOBBIC HIMCHA.

5. B MEKIMYHOCTHOM KOMMYHHKALMU TOCITAHUE MOXHO JIETKO
HM3MEHUTPH U MPUCTIOCOOUTH JUIS OTACIBHOrO noiy4aress. C Apyroi CTOPOHSHI,
KaK B MacCOBOM KOMMYHHKAIWU, OOpaTHas CBsA3b orpaHudcHa. OOBIYHBIC
y3HaBaeMbIe 4ePThl U3 BHEIIHOCTH, TOHA I0JI0CA M KECTOB OTCYTCTBYIOT.

8. Write an essay on thetopic in class

9. Read and translate into Russian the text from the supplementary
part

10. Summarize the text

TEXT 5
MASS COMMUNICATION

The third major communication setting is the onat tve will be most
interested in. Mass communication refers to the@ss by which a complex
organization with the aid of one or more machinesdpces and transmits
public messages that are directed at large, heteemys, and scattered
audiences. This definition, while slightly cumbersmy will serve us
adequately in most instances.

Perhaps if we examine our eight communication efésas they occur
in settings that should obviously be labeled massmunication, our
definition will become clearer.

The source in the mass communication situationgi®ap of individuals
who usually act within predetermined roles in agamizational setting. That
sentence is a rather complicated observation ofingpls fact; Mass
communication is the end product of more than arsgn. Think about how
a newspaper is put together.

Reporters gather news; writers draft editorialsaaoonist may draw an
editorial cartoon; the advertising department laysads; editors lay out all of
these things together on a sample page; technitiansfer this page to a
master, which is taken to a press where other teiems produce the final
paper; the finished copies are given to the delietaff who distribute them;
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and, of course, behind all of this is a publishbowas the money to pay for a
building, presses, staff, trucks, paper, ink, anados. As you can see, this
particular newspaper is not the product of a singldividual but of an
organization.

Mass communication sources have little detailedrmation about their
particular audience. They may have collective ddtat these will be
expressed as gross audience characteristics. Thaspaper editor, for
example, may know that 40 percent of the readexsbatween twenty-five
and forty years old and that 30 percent earn betv§8,000 and $50,000,
but the editor has no idea about the individualegspreferences, quirks, or
individual identities of these people. They areamonymous group, known
only by summary statistics.

Encoding in mass communication is always a mublistprocess. A
producer has an idea. He or she explains it taeesuvriter. The writer goes
off and produces a script. The script goes to actlir, who translates it for
the camera. Cinematographers capture the scenfsnoifhe raw film goes
to an editor, who splices together the final varsibhe film is copied and
sent to motion picture theaters, where a projedisplays it on the screen,
where the audience watches it. How many examplesiodding can you find
in that oversimplified version of movie making?

Mass communication channels are characterized éoyntposition of at
least one and usually more than one machine irptbeess of sending the
message. These machines translate the messagerimaohannel to another.
Television makes use of complicated devices tlaasfiorm light energy into
electrical energy and back again. Radio does thee saith sound energy.
Unlike interpersonal communication, in which maracnels are available,
mass communication is usually restricted to onivor

Messages in mass communication are public. Anyohe gan afford
the cost of a newspaper or a tape deck or a T\osetho can borrow them
from a friend) can receive the message. Additignalie same message is
sent to all receivers. In a sense, mass commuaitéiaddressed “to whom
it may concern.” These messages are also expen&ivgpical half-hour
TV show might cost $750,000 or more; a film mighnrinto the tens of
millions. Of all the various settings, message taation is easiest in mass
communication.

Mass communication typically involves multiple ddow before the
message is received. The tape deck decodes patttmagnetic particles
into sound waves for our hearing mechanism. Ther8déiver decodes both
sight and sound transmissions.
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One of the prime distinguishing characteristicarass communication
is the audience. In the first place, the mass coniration audience is a large
one, sometimes numbering in the millions of peoBlecond, the audience is
also heterogeneous; that is, it is made up of séwbssimilar groups who
may differ in age intelligence, political beliefsthnic backgrounds, and so
on. Even in situations where the mass communicatigtience is somewhat
well denned, heterogeneity is still present.

Third, the audience is spread out over a wide gguigc area; source
and receiver are not in each other's immediate iphlypresence. The large
size of the audience and its geographic separatim contribute to a fourth
distinguishing factor: The audience is anonymousrte another. The person
watching the CBS Evening News is unaware of theesdvmillion others
who might also be in the audience. Lastly, in kegpiith the idea of a public
message, the audience in mass communication isleftied. The receiver
chooses what film to see, what paper to read, drat program to watch.

Feedback is another area where mass communicatioinasts greatly
with interpersonal communication. The message flomass communication
is generally in one direction only, from sourcerézeiver, and feedback is
minimal. In fact, in many mass communication sginfeedback between
receiver and source is quite difficult to achieife.for example, you were
offended by the content of a TV program, you migatl the station
immediately after viewing. If you got through, yamould probably be
instructed to call back during business hours whermanager was in.

The next day, assuming you got in touch with thenager, he or she
might refer you to the network, since what you seas probably a network
show. If you chose to call the network (a long-atiste call for most people),
you might be connected to a receptionist, who migatiously suggest that if
you put your complaint in writing, “someone will tgdback to you.”
Eventually, someone probably will respond with arnfoletter. This
hypothetical example illustrates the difficulty &chieving feedback and the
fact that feedback is typically delayed. It miglet lours or even days before
the source of the message is aware of the receivesponse. The delayed
nature of feedback in mass communication is furgrenounced because, as
we shall see in a later chapter, much of it isriextiand must travel through a
third party before it returns to the source.

Finally, noise in the mass communication settingy ¢@ semantic,
environmental, or mechanical. In fact, since ther@y be more than one
machine involved in the process, mechanical nose be compounded
(watching a scratchy copy of an old film on a snoWy set).
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Assignments

1. Trandate the sentencesinto Russian

1. The third major communication setting is the te we will be most
interested in. Mass communication refers to thegse by which a complex
organization with the aid of one or more machinesdpces and transmits
public messages that are directed at large, hetasmys, and scattered
audiences.

2. This definition, while slightly cumbersome, wierve us adequately
in most instances. Perhaps if we examine our ghtmunication elements
as they occur in settings that should obviously labeled mass
communication, our definition will become clearer.

3. The source in the mass communication situateraigroup of
individuals who usually act within predeterminedesoin an organizational
setting. That sentence is a rather complicatedredten of a simple fact;
Mass communication is the end product of more tiranperson. Think about
how a newspaper is put together.

4. Reporters gather news; writers draft editorialsartoonist may draw
an editorial cartoon; the advertising departmews laut ads; editors lay out
all of these things together on a sample pagenteiems transfer this page to
a master, which is taken to a press where othénieians produce the final
paper; the finished copies are given to the defigtaff who distribute them;
and, of course, behind all of this is a publishépwas the money to pay for a
building, presses, staff, trucks, paper, ink, andrs.

5. Mass communication sources have little detaitédrmation about
their particular audience. They may have collectiega, but these will be
expressed as gross audience characteristics. Tvspaper editor has no idea
about the individual tastes, preferences, quirksjndividual identities of
these people. They are an anonymous group, knowy lon summary
statistics.

6. Encoding in mass communication is always a stalie process. A
producer has an idea. He or she explains it taeesuvriter. The writer goes
off and produces a script. The script goes to actlir, who translates it for
the camera. Cinematographers capture the scenfsnoifhe raw film goes
to an editor, who splices together the final versibhe film is copied and
sent to motion picture theaters, where a projedisplays it on the screen,
where the audience watches it.

7. Mass communication channels are characterizettidymposition of
at least one and usually more than one machinkeiptocess of sending the
message. These machines translate the messagerisohannel to another.
Television makes use of complicated devices tlaasfiorm light energy into
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electrical energy and back again. Radio does thee saith sound energy.
Unlike interpersonal communication, in which marhacnels are available,
mass communication is usually restricted to onevor

8. Messages in mass communication are public. Aayeimo can afford
the cost of a newspaper or a tape deck or a TYosetho can borrow them
from a friend) can receive the message. Additigndhe same message is
sent to all receivers. In a sense, mass commuaicetiaddressed “to whom it
may concern.” These messages are also expensive.

9. Mass communication typically involves multipleatdding before the
message is received. The tape deck decodes patttmsgnetic particles
into sound waves for our hearing mechanism. Ther§déiver decodes both
sight and sound transmissions.

10. One of the prime distinguishing characteristicd mass
communication is the audience. In the first plabe, mass communication
audience is a large one, sometimes numbering inntii@ns of people.
Second, the audience is also heterogeneous; thatissmade up of several
dissimilar groups who may differ in age intelligengolitical beliefs, ethnic
backgrounds, and so on. Even in situations whegermthss communication
audience is somewhat well denned, heterogenedtyllipresent.

11. Feedback interpersonal communication. The rgesfiaw in mass
communication is generally in one direction onlsgni source to receiver,
and feedback is minimal. In fact, in many mass camication settings,
feedback between receiver and source is quitecdiffito achieve. If, for
example, you were offended by the content of a Ta&gmm, you might call
the station immediately after viewing. If you gbtdugh, you would probably
be instructed to call back during business hoursnithe manager was in.

12. If you chose to call the network (a long-disgrcall for most
people), you might be connected to a receptionisip might graciously
suggest that if you put your complaint in writifgpmeone will get back to
you.” Eventually, someone probably will respondhwé form letter. This
hypothetical example illustrates the difficulty &chieving feedback and the
fact that feedback is typically delayed.

13. It might be hours or even days before the soofcthe message is
aware of the receiver’s response. The delayed eaitifeedback in mass
communication is further pronounced because, asshal see in a later
chapter, much of it is indirect and must travebthgh a third party before it
returns to the source.

14. Finally, noise in the mass communication sgttan be semantic,
environmental, or mechanical. In fact, since ther@y be more than one
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machine involved in the process, mechanical no@e be compounded
(watching a scratchy copy of an old film on a snoWy set).

15. Third, the audience is spread out over a watstaphic area; source
and receiver are not in each other's immediate iphlypresence. The large
size of the audience and its geographic separatitim contribute to a fourth
distinguishing factor: The audience is anonymougrte another. The person
watching the CBS Evening News is unaware of thesisdvmillion others
who might also be in the audience. Lastly, in kagpiith the idea of a public
message, the audience in mass communication islsitied. The receiver
chooses what film to see, what paper to read, drat program to watch.

2. Complete the sentences

1. Noise in the mass communication setting can.be. In fact, since
there may be more than one machine involved inptfogess, mechanical
noise can be compounded.

2.0ne of the prime distinguishing characteristia mass

communication is the ... . In the first place, th@as:i communication
audience is a large one, sometimes numbering inntli@ns of people.
Second, the audience is also ... ; that is, it idemap of several ... groups
who may differ in ..., and so on.

3. Feedback interpersonal communication. The mesag ... , from
source to receiver, and feedback is minimal. Int,fan many mass
communication settings, ... to achieve.

4. Messages in mass communication are public. Aaeyamo can afford
the cost of a newspaper or a tape deck or a Tosetho can borrow them
from a friend) can receive the message. Additignall.. . In a sense, mass
communication is addressed “to ... .”

5. The audience is spread out ... ; source anduw&care not in each
other’'s immediate physical presence. The large sizihe audience and its
geographic separation both ... The audience is to..one another. The
person watching the CBS Evening News is ... whohtajso be in the
audience.

6. Mass communication channels are characterized..byand usually
more than one machine in the process of ... . Thasghines translate the
message from one channel to another. Televisioremake of ... and back
again. Radio does the same with sound energy.

7. The third major communication setting is the treg we will be most
interested in. Mass communication refers to ..ladge, heterogeneous, and
scattered audiences. This definition, ... , will g adequately in most
instances.
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8. The source in the mass communication situateraigroup of
individuals ... setting. That sentence is a rattwenplicated observation of a
simple fact; Mass communication is ... of more thae person.

9. If you chose to call the network (a long-distaweall for most people),
you might be connected to a receptionist, who might, “someone will get
back to you.” Eventually, someone probably willpesd with a form letter.
This hypothetical example illustrates the diffiguib ... . It might be hours
or even days before the source of the message asea®of the receiver’'s
response.

10. Mass communication typically involves multiplecoding before the
message is received. The tape deck ... into soundsvfor our hearing
mechanism. The TV receiver decodes both sight anddstransmissions.

3. Make up a short summary of the text, using the following words and
expressions
. produce and transmit public messages
. act within predetermined roles in an organizatisetting
. be expressed as gross audience characteristics
. be addressed “to whom it may concern”

. contrast greatly with interpersonal communiaatio

. Make up the key questions on the text. Make use of the prompts

. communication elements as they occur in settings

. encoding in mass communication is always a staljie process
audience is one of the prime distinguishing abtristics of mass
communication

5. Make a specific vocabulary for this text

6. Make a plan for the text and retell it

7. Trandate the following sentencesinto English

1. MaccoBass KOMMYHHUKAaIlds OTHOCHTCS K TIpOIlecCy, C TOMOIIBIO
KOTOPOI'0 CJIOKHAd OpraHUu3allMOHHAsA CTPYKTypa HOPOU3ZBOAWUT U HNEpeAacT
00IIeCTBCHHYIO HH(GOPMAIIHIO Ha OOJBIIYIO, Pa3HOPOJHYIO H pa30pOCaHHYIO
AyAUTOPUIO MMOCPCACTBOM OJHOI'O NI MHOKECTBA YCTpoﬁCTB.

2. OOblMHO MaccoBas KOMMYHUKAIAA BKIHOYA€T MHOKCCTBCHHYIO
pacummppoBKy Tpexzae, UYeM TONy4uTh  cooOmeHue. MarautodoH
paCH.II/ICl)pOBBIBaeT CXEMBbI MArHUTHBIX YaCTHUIT B 3BYKOBBIC BOJIHBI JIJIA HAIETO
MEXaHu3Ma  CIIyXOBOI'O BOCIIpUATHSA. TeneBU3MOHHBIM  TPUEMHUK
pactmdpoBBIBaET U 3PUTEITHHYIO, U 3BYKOBYIO TIEPEIadH.

3. Moryr mnpoWTH dYacel WIM JaXe [HH, NPSKIAC YeM HCTOYHHK
nHbOpMaMK y3HAaeT o0 OTBeTe IoJydaress. 3aMeUICHHBIM XapakTep
0o0paTHON CBS3M B MacCOBOW KOMMYHHKAITUM SIPKO BBIPaKEH, TaK KaK OHa

WNRAOAWNPR
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KOCBEHHAsI M JOJDKHA IMPOAENATh IIyTh Y€PE3 TPETHIO CTOPOHY, IPEXKIE YEM
BEPHETCA K HCTOYHHUKY.

4. TToTok mHpOPMAITUN B MACCOBOH KOMMYHHKAITUU UJET B OCHOBHOM B
OOHOM HaNpaBJICHUHU, OT HWCTOYHHKA K IIOJIYyYaTCIIIO, H o6paTHa;1 CBS3b
MHHHManbHasg. B camom ACJI€, BO MHOTHX CiIIydadaX KOMMYHHKAaIlMOHHBIX
YCTaHOBOK 06paTHa$1 CBA3b MCKAY NOJIYydaTCJIeM U UICTOYHUKOM 3aTpyAHCHA.

5. Kanaisl MacCOBOH KOMMYHUKaIIUn XapaKTCPU3yroTCsa
HCIIOJIb30BAHUEM OJHOI'O WJIN HECKOJIBKHUX yCTpOfICTB B IIpo1ecce nepeaaiu
nH}popMannu. DTH yCTPOICTBA NEPEBOIAT HHPOPMALIMIO U3 OJJHOTO KaHasa B
npyroii. TeleBUICHUE HCIONB3YET CIOXKHBIC YCTPOWCTBA, MPEOOpPa3yrOIIUe
CBETOBYIO 9HEPTHIO B DJIEKTPHUYECKYIO U 00paTHO.

8. Write an essay on the topic in class

9. Read and translate into Russian the text from the supplementary
part

10. Summarize the text
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CHAPTER 5

MASS MEDIA AND SOCIAL ISSUES

TEXT 1

ASSESSING THE IMPACT: EARLY MEDIA STUDIES

The concept that the media have different electglifferent types of
people is relatively new. Early media observers tteht an absolute one-to-
one relationship existed between what people reeard and saw and what
people did with that information. They also belid\hat the effects were the
same for everyone.

The magic build theory, sometimes called the hypwmitzneedle theory,
alleged that ideas from the media were in direasahrelation to behavior.

The theory held that the media could inject idesss someone the way
liquids are injected through a needle. This eaibtrdst of the media still
pervades many people’'s thinking today, although theory has been
disproved.

Media research, like other social science reseaizhbased on a
continuum of thought, with each new study advandiightly the knowledge
from the studies that have come before. This istvitas happened to the
magic bullet theory. Eventually, the beliefs thati@nces absorbed media
messages uncritically and that all audiences rdabt same to each message
were proven untrue. Research disclosed that amglynedia effects is a very
complex task.

Some media research existed before television esante widespread in
the mid-1950s, but TV prompted scholars to takeeaen closer look at
media’s effects. Two scholars made particularlypoative assertions about
how the media influence people’s lives. David M.ttBo and Marshall
McLennan arrived at just the right moment — whee ffublic and the
scholarly community were anxiously trying to ana@ymedia’'s effects on
society.

In his book People of Plenty, published in 1954itérdfirst articulated
an important idea: that American society is a camsu society driven
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primarily by advertising. Potter, a historian, ats# that American
advertising is rooted in American abundance.

Advertising is not badly needed in an economy afity, because total
demand is usually equal to or in excess of totabky and every producer
can normally sell as much as he produces. It isnwpetential supply
outstrips demand — that is, when abundance prevdiiat advertising begins
to fulfill a really essential economic function.

Potter then warned about the dangers of advertiSkdyertising has in
its dynamics no motivation lo seek the improvemaithe individual or to
impart qualities of social usefulness. It has neiaogoals and no social
responsibility for what it does with its influencePotter's perspective was
important in shaping the critical view of moderrnvadising. People of Plenty
is still in print today.

In the 1960s, Canadian Marshall McLean piqued thielip's interest
with his phrase “The medium is the message,” whigHater parodied in the
title of his book The Medium Is the Massage. Onaisfconclusions was that
the widespread use of television was a landmatkenhistory of the world,
“retribalizing” society and creating a “global @lje” of people who use
media to communicate.

McLean suggested that electronic media messages induerently
different from print messages — to watch informatem TV is different from
reading the same information in a newspaper. McLeaner offered
systematic proof for his ideas, and some peoptized him as a charlatan,
but his concepts still are debated widely.

Scholars who analyze the media today look for padten media effects,
predictable results and statistical evidence taudwnt how the media affect
us. Precisely because the media arc ubiquitousjestwof their effects on
American society are far from conclusive. In thigpter you will learn about
some of the major studies that have examined tliBarseeffects and some of
the recent assertions about the role that the npdaljain our lives.

Media research today includes media effects rekemrd media content
analysis. Effects research tries to analyze howleagse the information they
receive from the media — whether political advérschanges people’'s
voting behavior, for example. Content analysis érasiwhat is presented by
the media — how many children’s programs portraylevit behavior, for
example.

Sometimes these two types of analysis (effectsarekeand content
studies) are combined in an attempt to evaluate efifiect certain content has
on an audience.
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Assignments

1. Trandate the sentencesinto Russian

1. The concept that the media have different effect different types of
people is relatively new. Early media observers thght an absolute one-to-
one relationship existed between what people reedrd and saw and what
people did with that information. They also belid\that the effects were the
same for everyone.

2. The magic build theory, sometimes called theoldgpmic needle
theory, alleged that ideas from the media wereiiactl causal relation to
behavior.

The theory held that the media could inject ide#s someone the way
liquids are injected through a needle. This earbtrdst of the media still
pervades many people’'s thinking today, although theory has been
disproved.

3. Media research, like other social science rebeas based on a
continuum of thought, with each new study advangiiightly the knowledge
from the studies that have come before. This istvitas happened to the
magic bullet theory. The beliefs that audiencesodi®zd media messages
uncritically and that all audiences reacted the esamneach message were
proven untrue.

4. Some media research existed before televisietbesame widespread
in the mid-1950s, but TV prompted scholars to takeeven closer look at
media’s effects. Two scholars made particularlypoative assertions about
how the media influence people’s lives. David M.ttBo and Marshall
McLennan arrived at just the right moment — whee ffublic and the
scholarly community were anxiously trying to anaymedia’'s effects on
society.

5. Advertising is not badly needed in an economya#rcity, because
total demand is usually equal to or in excess ¢dltsupply, and every
producer can normally sell as much as he produtes. when potential
supply outstrips demand — that is, when abundareeajts — that advertising
begins to fulfill a really essential economic funat

6. Potter then warned about the dangers of adwegtisAdvertising has
in its dynamics no motivation to seek the improvatma the individual or to
impart qualities of social usefulness. It has neiaogoals and no social
responsibility for what it does with its influente.

7. In the 1960s, Canadian Marshall McLean piquedpthblic’s interest
with his phrase “The medium is the message,” wihigHater parodied in the
title of his book The Medium Is the Massage. Onaisfconclusions was that
the widespread use of television was a landmatkenhistory of the world,
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“retribalizing” society and creating a “global alje” of people who use
media to communicate.

8. McLuhan suggested that electronic media messagesnherently
different from print messages — to watch informatem TV is different from
reading the same information in a newspaper. McLeaner offered
systematic proof for his ideas, and some peoptized him as a charlatan,
but his concepts still are debated widely.

9. Scholars who analyze the media today look fdtepas in media
effects, predictable results and statistical ewigeto document how the
media affect us. Precisely because the media aquitdus, studies of their
effects on American society are far from conclusive

10. Media research today includes media effecteared and media
content analysis. Effects research tries to analyaer people use the
information they receive from the media — whethelitigal advertising
changes people’s voting behavior, for example. @unanalysis examines
what is presented by the media — how many childrgetbgrams portray
violent behavior, for example.

2. Complete the sentences

1. Scholars who analyze the media today look for, .... and ... to
document how the media affect us. Precisely because studies of thelr
effects on American society are far from conclusive

2. Media research today includes ... and ... . Efeesearch tries to

from the media — whether political advertisiriganges people’s voting
behavior, for example. Content analysis examines—.how many children’s

programs portray ..., for example.
3. The concept that the media have ... of peoplelaively new. Early
media observers felt ... existed between what lgee@ad, heard and saw

and what people did with that information.

4. The magic build theory, sometimes called ..legad that ideas from
the media were in direct ... to behavior.

5. The theory held that the media could ... the liguids are injected
through a needle. This early ... many people’skihip today, although the
theory has been disproved.

6. Eventually, the beliefs that audiences ... tmat all audiences
reacted the same to each message were proven.uRé&search disclosed that

. is a very complex task.
7. McLennan arrived at just the right moment — whten public and the
. were anxiously trying to analyze media’s effemtssociety.

8. Advertising is not badly needed in ... , becatstal demand is

usually equal to or in excess of total supply, amdry producer can normally
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sell as much as he produces. It is when ... —itawvhen ... - that
advertising begins to fulfill a really essentiabaomic function.

9. Potter then warned about the dangers of adwegtisAdvertising has
inits ... orto ...."

10.Ithasno ... and no ... for what it does viishinfluence. Potter's
perspective was important in shaping the criti¢galwof modern advertising.
People of Plenty is still in print today.

3. Make up a short summary of the text, using the following words and
expressions

1. the hypodermic needle theory

2. ideas from the media are in direct causal et behavior

3. absorb media messages uncritically

4. be based on a continuum of thought

5. combine in an attempt to evaluate what effectage content has on
the audience

4. Make up the key questions on the text. Make use of the prompts

1. analyzing media effects is a very complex task

2. important in shaping the critical view of modeawvertising

3. include media effects research and media coatelysis

5. Make a specific vocabulary for this text

6. Make a plan for the text and retell it

7. Trandate the following sentences into English

1. Cerognsiiane uccnenoBanuss CMU BKIIOYAIOT W3YYCHHE BIIVISTHHS
CMU u anamm3 conepxxkanums CMMU. MHccnemomatenmu Bmumsaus CMU
MBITAIOTCS aHATM3UPOBATH, KaK JIIOAN HCIOJIB3YIOT MHPOPMAIUIO, KOTOPYIO
OHH ITOJIYy4arOoT U3 CMMU — u3MEHSIOT JIM MTOJUTHYECKHE PEKIaMBbI TIOBEACHUE
JOJIEW TpU TOJOCOBAaHWHM. AHANW3 COJIEpPX,aHUA HCCiIenayeT TO, YTO
npexacraBinsier CMUW  mns myOnwKd — Kak MHOTO JETCKHUX IPOTpaMM
0T06pa)KaIOT HaCHJIUEC B IIOBCACHUU.

2. Pexnama He oueHb HeOﬁXOL[I/IMa apu CKyaHOfI OKOHOMHKE, TaK Kak
obmas mnoTpeOHOCTh OOBIYHO paBHa oOIIEMY MPEIIOKEHUIO WU
OpEeBOCXOAUT €ro, u Ka)KL[I:IfI MMPOU3BOAUTCIIb MOKET 0OBIYHO npoaaThb
CTOJIbKO, CKOJIbKO OH HPOU3BOAUT. 1 Tombko Korga IIOTCHIIMAJIbHOC
IPEIIIOKCHUC TPEBOCXOAUT CIIPOC, T.C. KOrJa MOABIAIOTCA U3JIWIIKH, TOTOa
peKiIIama Ha4YMWHACT BBIINIOJIHATH ,Z[el‘;ICTBI/ITCJ'IBHO CYIIECTBECHHYIO
9KOHOMHYECKYIO (DYHKIIHIO.

3. Ionsitre Toro, uro CMU MMEIOT pa3indHOE BIUSHHUE Ha Pa3TUYHBIX
JIIONIEH, SBIISIETCS OTHOCHUTEIBLHO HOBBIM. PannHme wucciemosarenmn CMU
MMOHUMAJIA, YTO CYHICCTBYCT a0COJIFOTHO npsaMas CBA3b MEXKIY TEM, YTO JIFOAU
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YUTAIOT, CIBIIIAT W BUAAT, M YTO JIIOIU JENAI0T ¢ 3To nHpopmarmerr. OHn
TaKXKe BEPHJIH, YTO TAaKUM OBLIO BIFSHUE TSI KAXKIOTO.

4. Teopusi Marn4eckoro TOCTPOSHUS, WHOT/A Ha3bIBaeMasl TEOpHeH
MOJKOKHOTO BIMBaHUSA, mNoapazymeBana, uro upen CMU nHaxomsarcs B
MPSIMON MTPUYMHHOM 3aBUCUMOCTH OT ToBeneHus. Teopust cuutana, uto CMU
MoK OBl MHUTATh JIOACH HICSIMH TaKuM K¢ 00pa3oM, KakK >XHIKOCTb
BBOJUTCS uepe3 Urity. Ito AaBHUILHee HeaoBepue k CMU Bce eme cMmyIaer
YEIIOBEYCCKOE MBIIIICHUE CETOTHS, XOTS 3Ta TeOpusl ObLiIa OIPOBEPTHYTA.

5. 1. ITotep npeaynpexnan o6 onacHOCTH pexiambl. “Peknama B cBoeit
JUHAMHUKE HE MMEET MOTHBALIUU YJIYYIIUTh YeJOBEKa WM MpUAaBaThb eMy
KauyecTBa COLMAIbHON TMOJIE3HOCTH. Y Hee HEeT COLMaJbHBIX UelNed U
COIMAIEHOW OTBETCTBEHHOCTH 3a TO, YTO OHA JIEJIACT CO CBOUM BIHSHUEM .

8. Write an essay on thetopic in class

9. Read and translate into Russian the text from the supplementary
part

10. Summarize the text

TEXT 2
THE PAYNE FUND STUDIES

The prestigious Payne Fund sponsored the first mujaly of media,
conducted in 1929. It contained 12 separate reportedia effects. One of
these studies concentrated on the effects of moweieschildren. In his
interviews, researcher Herbert Blumer simply askeenagers what they
remembered about the movies they had seen asaghildr

Using this unsystematic approach, he reported tthatteenagers had
been without question, mainly because these wexrditst major studies of
media effects, and the results were widely reportdis became known as
the magic bullet theory, the belief that media rages directly and
measurably affect people’s behavior.

The Payne Fund studies also contributed ammuniorthe Motion
Picture Producers and Distributors Association Betidn Code, adopted in
1930, which regulated movie content.

THE CANTRIL STUDY
The Martians who landed in New Jersey on the Merdureater “War
of the Worlds” broadcast of October 30, 1939 spéitke next major study of

media effects, conducted by Hedley Cantril at Rrioc University. The
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results of the Cantril study contradicted the figs of the Payne Fund
studies and disputed the magic bullet theory.

The Cantril researchers wanted to find out whyaterpeople believed
the Mercury Theater broadcast and others did néter Anterviewing 135
people, Cantril concluded that high critical thimdi ability was the key.
Better-educated people were much more likely tad#ethat the broadcast
was a fake.

This might seem to be a self-evident finding today, the importance of
the Cantril study is that it differentiated amoiggdners: People with different
personality characteristics interpreted the brosiddéferently.

THE LASSWELL MODEL

In 1948, Harold D. Lasswell designed a model tacdbs the process of
communication that is still used today. Lassweitl ghat this process could
be analyzed by answering five questions:

Who?

says what?

on which channel?

to whom?

with what effect?

In other words, Lasswell said that the processosfirounication could
be analyzed by determining who the sender is arat thle sender says. Next,
you must identify which channel — meaning the méthaof communication
the sender used. Then you must examine the auditdefine the effect on
that audience. Because Lasswell described the coication process so
succinctly, most of the communications researchfiilowed has attempted
to answer his five questions.

Assignments

1. Trandate the sentencesinto Russian

1. The prestigious Payne Fund sponsored the fiagpmstudy of media,
conducted in 1929. It contained 12 separate reportedia effects. One of
these studies concentrated on the effects of mowereschildren. In his
interviews, researcher Herbert Blumer simply askeenagers what they
remembered about the movies they had seen aseghildr

2. Using this unsystematic approach, he reportatttie teenagers had
been without question, mainly because these wexrditst major studies of
media effects, and the results were widely reportdis became known as
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the magic bullet theory, the belief that media ragss directly and
measurably affect people’s behavior.

3. The Payne Fund studies also contributed ammounfar the Motion
Picture Producers and Distributors Association Betidn Code, adopted in
1930, which regulated movie content.

4.The Cantril researchers wanted to find out whyaie people believed
the Mercury Theater broadcast and others did néter Anterviewing 135
people, Cantril concluded that high critical thimdi ability was the key.
Better-educated people were much more likely tad#ethat the broadcast
was a fake.

This might seem to be a self-evident finding today, the importance of
the Cantril study is that it differentiated amorgidners: People with different
personality characteristics interpreted the brosidddferently.

5. In other words, Lasswell said that the procésommunication could
be analyzed by determining who the sender is arat thle sender says. Next,
you must identify which channel — meaning the méthaof communication
the sender used. Then you must examine the audsertcdefine the effect on
that audience. Because Lasswell described the coipation process so
succinctly, most of the communications research fittiowed has attempted
to answer his five questions.

2. Complete the sentences

1. The prestigious Payne Fund ..., conducted iD18Xontained 12
separate reports on media effects. One of theskesteoncentrated on the
effects of movies on children. In his interviewssearcher Herbert Blumer
simply asked ... .

2. Using this unsystematic approach, he reportatttie teenagers had
been without question, mainly because these werditst major studies of
media effects, ... . This became known as the he pelief that ... .

3. The Martians who landed in New Jersey on thecMigr Theater “War
of the Worlds” broadcast of October 30, 1939  effects, conducted by
Hedley Cantril at Princeton University. The reswalftdhe Cantril study ... .

4. The Cantril researchers wanted to find out wileytain people
believed the Mercury Theater broadcast and othidraat. After interviewing
135 people, Cantril concluded ... . Better-educgtedple were much more
likely to decide ... .

5. In 1948, Harold D. Lasswell designed ... thastidl used today.
Lasswell said that this process could be analyzeshiswering five questions:
In other words, Lasswell said that the proagissommunication
Next, you must identify which channel — meaning thethod - of

communication the sender used. Then you ... oratidience.
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3. Make up a short summary of the text, using the following words and
expressions
. media messages directly and measurably affegi@'s behavior
. interpret the broadcast differently
. to decide that the broadcast is a fake
. high critical thinking ability is the key
. describe the communication process succinctly
. Make up the key questions on the text. Make use of the prompts
the effects of movies on children
. dispute the magic bullet theory
. examine the audience and define the effect anaiidience
. Make a specific vocabulary for thistext
. Make a plan for the text and retell it
. Trandate the following sentencesinto English
. B cBOMX MHTEpBBIO HCCIEAOBATENb MPOCTO ONPAIIMBAI MOAPOCTKOB,
YTO OHHU IIOMHWIJIN U3 (1)I/IJ'II)MOB, KOTOPbIC BUACIIA B ACTCTBC. I/ICHOJ'II)3y${ 3TOT
0ecCUCTEMHBIN nmoaxon, OH COO6HII/IJ'I, YTO IMOAPOCTKaM HE 3aJaBalin
BOIIPOCOB B OCHOBHOM IIOTOMY, 4YTO O3TO ObLUIH NEPBbIC HUCCICAOBAHUA
rustHusT CMU, 0 pe3ynbTaTax KOTOPBIX MHOT'O TOBOPIIH.

2. DTH WCCICIOBaHMS CTaJd HW3BECTHBI Kak “Teopust mynu’, T.C.
yoexxnenue, 4to uHpopMmaiuss CMU HenocpeaCTBEHHO B B ONIYTUMOW Mepe
BO3HCﬁCTBy€T Ha IIOBCACHUEC YECIIOBCKaA.

3. HCCHCILOB&TGJ’II/I XOTCJIMW Y3HATb, IOYCMY OIPCACICHHbIC JIIOAU
MMOBEPUIIM 3TOMY COOOIIeHUIO, a npyrue HeT. [Tocne ompoca 1354enoBex onn
MPUIITA K BBIBOAY, YTO KIIOYOM K pasrajke ObUIM CIOCOOHOCTH
KPUTHYIECKOTO MBIIIICHUS. bosiee 0Opa3oBaHHbIe It OBUTH 00JIee CKIIOHHBI
CUYHTAaTh, 9TO HH(POpMAIHSI ObLIIA JIOXKHOH.

4. Jlpyrumu CII0BaMH, npotecce KOMMYHUKaLUA MOKHO
npoaHaInu3upoBaTh, ONPCACINB, KTO OTHPABUTCIb I/IH(l)OpMaIII/II/I U 4TO OH
coobmaer. [lamee, BBl JOMKHBI  OOpPEACNUTH  cmocod  (kaHan)
KOMMYHUKaAIUH, I/ICHOHL3Y€MLIﬁ OTHPAaBUTCIIEM I/IH(l)OpMaIII/II/I. 3aTeM BBI
JAOJDKHBI MTPOAHATIU3UPOBATh ayJAUTOPUIO U ONIPEACIIUTD BOSHeﬁCTBHe Ha 3Ty
ayJUTOPHIO.

5. CGI‘O,I[HH 9TO KaXCTCA OYCBHAHBIM, HO BaXXHBIM B HCCJICOAOBAHUH
Kantpuma sBisercs To, 4To OoH auddepeHIupyeT ayauTOpPHUIO: ITIOAN C
pa3HBIMHA JIMYHBIMHM XApPAKTEPUCTUKAMU I10-pa3HOMY HHTEPIPETUPYIOT
repesaBaeMblii MaTepuall.

8. Write an essay on the topicin class

9. Read and translate into Russian the text from the supplementary
part

10. Summarize the text
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CHAPTER 6

INTERNATIONAL MEDIA SYSTEMS

TEXT 1

The study of international mass media systems &xwus those media
that cross national boundaries. Some media maelieedately designed for
other countries (as is the case with Radio Mos¢b&/voice of America, and
the international edition of Newsweek); other mesiimply spill over from
one country to its neighbors (as happens betweenuttited States and
Canada). Let's look first at those media designed international
consumption.

GLOBAL PRINT MEDIA

Many newspapers provide foreign-language or intenal editions.
The popular ones fall into two categories: genemkspapers and financial
newspapers. As far as U.S. and British based mthdits are concerned, the
following were the leaders at the close of 1991

* The International Herald Tribune, published by Mew York Times
and the Washington Post and headquartered in Frame a
worldwide circulation of about 190,000, most ofritEurope. The
paper, which recently celebrated its hundredthivansary, is
printed in ten cities around the world, includindalhi, Singapore,
and Hong Kong.
= USA Today International is a newcomer to the scevith a
circulation of about 60,000, again mostly in Europlee Gannett-
owned paper is printed in Switzerland, Singapone, lHong Kong.
Most of its readers are U.S citizens traveling altdUSA Today
recently became available in Russia.
World Paper, published by the World Times companiaston, is
distributed as a newspaper supplement primariliatin America,
Asia, and the East. It's printed in twenty Diffetezountries and
boasts a circulation of 900,000.
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* The Financial Times of London, as its name suggsptcializes in
economics and has a circulation of about 300,000.

= The Economist, also based in London, carries filnews and
analysis available in the United States, the papeprinted in
Virginia, London, and Singapore. It reaches ab®@@®,@d00 readers.

= The Wall Street Journal’s international editionaate about 85,000
people mainly in Europe and Asia.

Other papers that enjoy international status a@eNbw York Times, Le
Monde (France), El Pais (Spain), The Times (Gra#ai), The Statesman
(India) and EI Ahram (Egypt).

The international flow of news is dominated by glbbews agencies.
Reuters, Associated Press, Agence France PresigedBPness International,
and ITA are the biggest, but in recent years mapeciglized news
organizations such as the New York Times Syndieai@ the Los Angeles
Times syndicate have also become important.

As far as magazines are concerned, the ReaderssDublishes 39
international editions in 15 languages that ardritisted in nearly 200
countries. The Digest has about 10 million readardoreign countries,
making it a formidable vehicle for global advertigi Time Warner inc., in
addition to the international edition of Time hasirgulation of 1.3 million in
190 countries, also publishes Asia week, Presifieritapanese), and Yazhou
Ahoukan, a newsweekly in Chinese. Many businessamiags including
Business week, Fortune, and the Harvard BusineggW®gealso have foreign
readership.

Assignments

1. Trandate the text into Russian

2. Complete the sentences

1. As far as magazines are concerned, the ... elsli89 international

editions in 15 languages ... . The Digest has alifutillion readers in
foreign countries.

2. The paper, which recently ... , is printed in ®ties around the
world, including Miami, Singapore, and Hong Kong.

3. Other ... are the New York Times, Le Monde (Esn El Pais
(Spain), The Times (Great Britain), The Statesmiadi@) and El Ahram
(Egypt).

4. World Paper, published by the World Times comypenBoston, is
... . It's printed in twenty ... .
5. The international flow of news is
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6. USA Today International is ... . The Gannett-odipaper is printed
ii Switzerland, Singapore, and Hong Kong. Most tif feaders are U.S
citizens ....

7. The study of international mass media systergsi®s ... . Some
media may ... ; other media simply ... .

8. Let's look first at ... .

9. The Digest has about 10 million readers in fyreiountries, ... .

10. Many newspapers ... . The popular ones falltimtocategories: ... .

3. Make up a short summary of the text

4. Read and tranglate into Russian the text from the supplementary
part

5. Summarize the text

TEXT 2

GLOBAL BROADCASTING

About 150 countries engage in some form of intéomal shortwave
radio broadcasting. Most of these services are rgovent run or at least
government supervised and seem to have a poljiaglose: A good deal of
the content on many services would be labelledaapda. Over the last few
years, however, private international casting hasvg in popularity. In the
early 1980s, WRNO, New Orleans, became the ficgtnked commercially
supported station to aim at an international aurie®ther stations located in
the United States and its island possessions fetiosuit.

Nonetheless, the leading major international sess/imntinue to be state
supported. Listed below are the five leaders basetiroadcasting hours in
1991:

* The Voice of America (VOA), now in its fifth decaad operation,
broadcasts news, music, editorials, and featuremdre than forty
languages. The VOA estimates that about 120 mifieople.

= Radio Moscow (RM) was the most extensive intermatioradio
operation. Currently, because of the dissolutiothefSoviet Union,
its operating hours are being cut back, its lonmgyea future is
unclear.

= The World Service of the British Broadcasting Cagimn (BBC)
has a worldwide reputation for accurate and imphmiewscasts
because, in theory at least, it is independent o¥egiment
ownership. Along with its news, the BBC also car@m impressive
lineup of music, drama, comedy, sports, and lightdres.
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The BBC pioneered the international radio call-inow in which
prominent people, such as Prime Minister John Magmswer calls from
listeners around the globe. The BBC broadcasts7irlaBguages and has
about 120 million worldwide listeners. BBC listeskip reached record
levels during the Gulf War.

= Radio Beijing (Peking), which is difficult to pickp in the United
States, transmits about 1400 hours of programmiagkly in 40
foreign languages. Radio Beijing carried stridenti-American
propaganda until the early 1970s when improvediogia led to a
mellowing of their tone. Most of Radio Beijing's ggramming
consists of news, analysis, commentary, and culiafarmation
about China.

= Deutsche Welle (dw), “German wave,” broadcasts 8860 hours
per week in 26 languages. DW'’s transmitters aratgtin Germany
and in Africa and Asia. It has a large audienceti@darly in
Africa.

Probably the biggest change in international braaticg in the 1980s
and 1990s has been the increased use of commuonicatiellites to carry TV
signals across borders. Ted Turner's Cable News/dt&t(CNN) has been a
pioneer in this area.

CNN international broadcasts to 65 million housdbaind 1000 hotels
in 102 countries. CNN also carries World Report,campilation of
uncensored news segments from around the worldepsrted by local
journalists. Japan’s NHK is considering an inteioval video service to
compete with CNN, International TV news exchangesh as Visnews and
Worldwide Television News (WTN), send pictures amddio to stations
around the globe. The U.S. information Agency’s Wet supplies video to
more than fifty countries. It recently added a Sglarianguage feed of the
MacNeil-Lehrer Report to South America in additiora daily two-hour feed
to Eastern Europe. Some special programs, suclB&ss/Capital to Capital,
have been transmitted live to both the United Statel to Russia. ABC also
broadcast a program in which viewers in several dcaa cities were able to
question Mikhail Gorbachev and Boris Yeltsin livéa \satellite. The Fox
Television Network recently announced a plan todsyate its programs
worldwide.

In Europe, British Sky Broadcasting, partially owndy Rupert
Murdock, broadcasts five channels to cable systamashome satellite dish
owners across the European continent. Two of taaméls are free while the
others are by subscription only. The European warsf MTV is available on
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cable in more than a dozen European countries, el ag Japan and
Australia.

In sum, as one CNN executive put it, it won't bagdefore “everyone
will be looking inside everyone else’s electronimeow.”

Along with the increasing satellite volume, a gatshl of global media
traffic consists of videocassettes and films thatshipped from one country
to another and broadcast on the native country’syafem or played back on
VCRs or shown at local movie theaters.

Assignments

1. Trandate the text into Russian

2. Complete the sentences

1. In Europe, British Sky Broadcasting, partiallywred by Rupert
Murdock, ... .

2. Two of the channels are free while the othees ar . The European
version of MTV is available on cable in more thandazen European
countries, as well as Japan and Australia.

3. In sum, as one CNN executive put it, it won'titveg before ... .

4. Along with the increasing satellite volume, aododeal of global
media traffic consists of videocassettes and fitha& are shipped from one
country to another and broadcast on the nativetegaV system or played
back on.

5. Agency’s WorldNet supplies video to more thafty ficountries. It
recently added a Spanish-language feed of the Miakcdleer Report to
South America in addition to a daily two-hour faedcastern Europe.

6. Some special programs, such as abc’s Capit@lafwtal, have been
... . ABC also broadcast a program in which viewerséveral American
cities were able to question Mikhail Gorbachev &wutis Yeltsin live via
satellite.

7. The Fox Television Network recently ... . Prolyalihe biggest
change in international broadcasting in the 198@$ #990s has been the
increased use of communication satellites ... . Tacher's Cable News

Network (CNN) has been a pioneer in this area.

8. CNN international broadcasts to 65 million hdwdds and
1000 hotels in 102 countries. CNN also carries WdReport, a ... as
reported by local journalists.

9. Japan’s NHK is considering an international vidervice ... and
worldwide Television News (wtn), send pictures andlio to stations around
the globe.
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10. About 150 countries engage in ... . Most of ¢hesrvices are
government run or ... .A good deal of the contentnmany services
Over the last few years, however, private inteoratl casting has grown in
popularity. In the early 1980s, WRNO, New Orlednsgcame the first ... to
aim at an international audience .

3. Make up a short summary of the text

4. Read and tranglate into Russian the text from the supplementary
part

5. Summarize the text
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CHAPTER 7

INTERNATIONAL AND COMPARATIVE MEDIA SYSTEMS

TEXT 1

COMPARATIVE MEDIA SYSTEMS

The media system that exists in a country is diyertlated to the
political system in that country. The political 83 determines the exact
relationship between the media and the governn@ver the years, several
theories have developed concerning this relatignshinere are examples of
these theories in operation.

THEORIES OF THE PRESS

Since the sixteenth century, scholars have atteinfiedescribe the
relationship between the government and the mediaita implications with
regard to freedom and control, over the yearspuartheories or philosophies
of the press, as they have been labeled, havedmatoped to articulate and
explain this relationship. The most influential these attempts occurred in
1956 with the publication of a book entitled Foure®ries of the Press. The
main thesis of this book held that there were foain operating philosophies
concerning media freedom and control: Authoritariahibertarian,
Communist, and Social Responsibility. The passdgines and the crush of
historical events, however, has overtaken this epnhalization and several
recent writers have offered modifications of thégimal four-part model.
Rather than review all of these revisions, thisptéawill offer a simplified
model of media-government relations that draws ugmn original Four
Theories arrangement and incorporates some ofetivemideas.

To begin, imagine a continuum ranging from autlaoi@nism at one end
and libertarian ism at the other. These two “ismeflect polar opposites in
the amount of control the government exerts over rtedia, and we shall
discuss each in turn.
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The authoritarian theory arose in sixteenth-centangland about the
same time as the introduction of the printing ptesthat country. Under the
authoritarian system, the prevailing belief heldtth ruling elite should guide
the masses, whose intellectual ability was heltbin esteem. Public dissent
and criticism were considered harmful to both gowegnt and the people and
were hot tolerated. Authoritarians used variousassto enforce cooperation
of the press including licensing, censorship o tamal before publication,
the granting of exclusive printing rights to favdnenit s of-the press, and the
swift, harsh punishment of government critics.dntf in certain societies, not
only is the press prohibited from criticizing thevgrnment, but it is also
required to perform functions for the good of thates These might include
omitting certain news reports that would be emisasirey or harmful to the
government and explaining other events in a lightofable to the ruling
powers.

The communist theory is a variant on the authaatatheme. The media
are “owned” by the people as represented by the.stdeir purpose is to
support t the Marxist system and to achieve thésgmiathe state as expressed
through the communist party. With the downfall afmamunism in the
U.S.S.R. and Eastern Europe, this philosophy hafefeer proponents today
than it had forty years ago.

The libertarian theory is directly opposed to théharitarian theory.
Libertarians assume that human beings arc ratemélare capable of making
their own decisions and that governments exisetoesthe individual. Unlike
the authoritarians, libertarians hold that the camnitizen has a right to hear
all sides of an issue in order to distinguish trirdm falsehood. Since any
government restriction on the expression of idedisnges on the rights of
the citizen, the government ca n best serve thplpday not interfering with
the media. In short, the press must be free ofrabnt

Communications scholar William Hatchet, in The WoNews Prism,
proposed a modification on the libertarian phildsgpwhich incorporated
parts of the original social responsibility theomyith elements of
libertarianism. In his conceptualization, labeldw tWestern Concept, the
press is considered privately owned while the braating media may be
privately owned or owned by the state (as is theseawith the Public
Broadcasting Service). The press is to be as fee@assible but unlike
‘libertarianism, the freedom is not absolute. Thedm have a right to
criticize government and other institutions butytladso incur a responsibility
to preserve democracy by properly informing theljsudind by responding to
society’s interest and needs.

The government may involve itself in media operaidy issuing
regulations if the public interest is not being quely served. The
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regulation of broadcasting by the Federal Commuitioa commission is a
good example of this latter provision. The Unitadt&s, Britain, Japan, and
many western European countries are examples oitides that subscribe to
this philosophy.

Hatchet also identified a more recent theory catlezl Developmental
Concept, which is more toward the authoritariare gifithe spectrum. In this
ideology the government mobilizes and directs thedian to serve national
goals in economic and social life.

Assignments

1. Trandate the sentencesinto Russian

1. The media system that exists in a country isadiy related to the
political system in that country. The political 8% determines the exact
relationship between the media and the governn@ver the years, several
theories have developed concerning this relatignshi

2. Since the sixteenth century, scholars have atexnto describe the
relationship between the government and the mediaita implications with
regard to freedom and control, over the yearspuartheories or philosophies
of the press, as they have been labeled, havedmatoped to articulate and
explain this relationship.

3. The passage of dines and the crush of histagigts, however, have
overtaken this conceptualization and several recetiters have offered
modifications of the original four-part model. Tedin, imagine a continuum
ranging from authoritarianism at one end and ldméahism at the other.
These two “isms” reflect polar opposites in the amtoof control the
government exerts over the media, and we shalliggseach in turn.

4. The authoritarian theory arose in sixteenthwgnEngland about the
same time as the introduction of the printing ptesthat country. Under the
authoritarian system, the prevailing belief heldtth ruling elite should guide
the masses, whose intellectual ability was heltbin esteem. Public dissent
and criticism were considered harmful to both gowegnt and the people and
were hot tolerated. Authoritarians used variousaessto enforce cooperation
of the press including licensing, censorship ofariat before publication, the
granting of exclusive printing rights to favoreditsnof the press, and the
swift, harsh punishment of government critics.

5. The communist theory is a variant on the authoan theme. The
media are “owned” by the people as representethdgtate. Their purpose is
to support t the Marxist system and to achieve ghals of the state as
expressed through the communist party. With therdallvof communism in
the U.S.S.R. and Eastern Europe, this philosoptsyfaiafewer proponents
today than it had forty years ago.
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6. The libertarian theory is directly opposed te #uthoritarian theory.
Libertarians assume that human beings arc ratemalare capable of making
their own decisions and that governments exisetoesthe individual. Unlike
the authoritarians, libertarians hold that the camnitizen has a right to hear
all sides of an issue in order to distinguish trirdm falsehood. Since any
government restriction on the expression of idedisnges on the rights of
the citizen, the government ca n best serve thplpdiy not interfering with
the media. In short, the press must be free ofrobnt

7. Communications scholar William Hatchet, in TheNdl News Prism,
proposed a modification on the libertarian phildsgpwhich incorporated
parts of the original social responsibility theomyith elements of
libertarianism. In his conceptualization, labelda tWestern Concept, the
press is considered privately owned while the brcaating media may be
privately owned or owned by the state (as is thsecwith the Public
Broadcasting Service).

8. The press is to be as free as possible buteufiirertarianism”, the
freedom is not absolute. The media have a rigltritecize government and
other institutions but they also incur a respotiitjbto preserve democracy
by properly informing the public and by respondingsociety’s interest and
needs.

9. The government may involve itself in media ogiers by issuing
regulations if the public interest is not being @quaitely served. The
regulation of broadcasting by the Federal Commuioioa commission is a
good example of this latter provision. The UnitadtSs, Britain, Japan, and
many western European countries are examples oftiges that subscribe to
this philosophy.

10. Hatchet also identified a more recent theorylleda the
Developmental Concept, which is more toward théhauitarian side of the
spectrum. In this ideology the government mobiliaed directs the media to
serve national goals in economic and social life.

2. Complete the sentences

1. The media have a right to criticize governmemt ather institutions
but they also incur a responsibility to preservenderacy by properly
informing the public and by ... .

2. The government may involve itself in media opiers by issuing
regulations if the public interest is not being @quaitely served. The
regulation of broadcasting by the Federal Commuitioa commission is a
good example of this ... .

3. Hatchet also identified a more recent theory , .which is more
toward the authoritarian side of the spectrumhlis ideology the government

. in economic and social life.
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4. The communist theory is a variant on the authoan theme. The
media ... . Their purpose is to support the Margjgttem and to achieve the
goals of the state as expressed through the corsmparty. With the
downfall of communism in the U.S.S.R. and Easteuroge, this philosophy
has far fewer proponents today than it had forgryeago.

5. Libertarians assume that ... and that governmexitt to serve the
individual. Since any government restriction on é&xpression of ideas ...,
the government can best serve the people by rexfeéning with the media. In
short, the press must be free of control.

6. Under the authoritarian system, the prevailialieh held that a ruling
elite should guide the masses, whose intellectbditya was held in low
esteem. Public ... to both government and the geapdl were hot tolerated.
Authoritarians used ... of the press including the granting of exclusive

. of the press, and the ... punishment of goventroetics.

7. The communist theory is a variant ... . The med@&“owned” by the
people as represented by the state. Their purgote support t the Marxist
system and to ... expressed through the commuaist.pVith the downfall
of communism in the U.S.S.R. and Eastern Euroge pthilosophy ... today
than it had forty years ago.

8. Communications scholar William Hatchet proposed. , which
incorporated parts of the original social respaitigiitheory with elements of
libertarianism. In his conceptualization, ... , theess is considered to be
privately owned while the broadcasting media maypbgately owned or
owned by the state .

9. The media system that exists in a country is. The political system

determines ... . Over the years, several theorige daveloped concerning
this relationship.
10. The passage of dines and ... , however, havetakea this

conceptualization and several recent writers hdferexl modifications of the
original four-part model. To begin, imagine a cootim ranging from
These two “isms” reflect ... in the amount of cohthe government exerts
over the media.

3. Make up a short summary of the text, using the following words and
expressions

1. describe the relationship between the governrmesthe media

2. articulate and explain this relationship

3. reflect polar opposites in the amount of continel government exerts
over the media

4. offer a simplified model of media-governmenttins
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5. mobilize and direct the media to serve natiguealls in economic and
social life

4. Make up the key questions on the text. Make use of the prompts

1.the media system that exists in a country isctliyerelated to the
political system in that country

2. there are four main operating philosophies coring media freedom
and control

3. involve the government in media operations

5. Make a specific vocabulary for this text

6. Make a plan for the text and retell it

7.Trandate the following sentencesinto English

1. Hpecca JOJIZKHa OBITH CB060[[HOI7[ HACKOJIbKO 3TO BO3MOXHO, HO B
oTianyue OT “nubeprapuanu3Ma’ cBoOOJa He sBIsieTcs abconroTHo. Y CMU
€CTb IPaBO IMOJABEPraTb KPpUTUKE MPABUTCILCTBO U APYIrU€ MHCTUTYThI, HO
OHM HCECYT OTBCETCTBCHHOCTL 3a COXpPAaHCHUC JCMOKpATUH, HO,HpO6HO
nH(OPMUPYs OOLIECTBEHHOCTh U OTBEYAsl HHTEpecaM M Hy)kKJaM o0IecTBa.

2. [IpaBUTENBLCTBO MOXKET ydacTBOBaTh B aedcTBusx CMU, wuznmaas
3aKOHBI, €CJIM HHTEPCChI 06III€CTBCHHOCTI/I HEe ObLIA YAOBJICTBOPCHLI B
[[OCTaTO‘lHOﬁ crenenu. [locranosnenue o BCIIIaHUH q)eaepanLHoﬁ KOMHUCCHUHU
110 KOMMYHUKAIUSIM XOPOIIUI TOMY IIpUMED.

3. XaureH onpeenis COBpEMEHHYIO TEOPHIO, Ha3bIBAEMYIO “KOHIICIILIHS
pasButus’, Kotopas Oojee Oim3ka aBTOpUTapHO cucreme. B oaroi
HUACOJIOrnu MPaBUTCIbLCTBO M061/IJ'II/13yeT 1 HAIpaBJACT CMHU JJI CJIYKCHUSA
HallMOHAJbHBIM UHTCPECAM B SKOHOMHYECKOH 1 COIII/IEU'II:HOfI JKU3HU CTPAHBI.

4. Cucrema CMMH, cymecTBylomass B CTpaHe, HENOCPEICTBEHHO
COOTHOCHUTCSI C TOJUTHYECKOW cHcTeMOl B 3ToiM crpaHe. [lonutuyeckas
CUCTEMa oHnpeaAcasACT TOYHBIC B3aUMOOTHOLIICHUA MCKIY CMHU u
IPaBUTCIILCTBOM.

5. Hauunas ¢ 16 Beka YYCHBIC MBITAIOTCA ONHCATL B3aMMOOTHOLICHUS
MCKAY IPaBUTCILCTBOM U CMMU " CcII0)KHOCTH B OTHOIIECHUH CB060Z[LI u
ynpasiaeHus: UMHU. Bputn pa3paboTaHbl paszinnyHble TEOpuH U ¢uiocodhuu
MPECChl, KaK UX HAa3bIBAIOT.

8. Write an essay on the topicin class

9. Read and translate into Russian the text from the supplementary
part

10. Summarize the text
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TEXT 2

ROLE OF THE MEDIA IN VARIOUS COUNTRIES

The role of a mass media system in a given cownilhdiffer according
to its place in the above typology. For examplemastioned above, in many
developing countries where there is strong ceatdlicontrol over the media,
the principal role of mass communication is to hegvelop and build the
nation. Not surprisingly, many Third World coungiare primarily concerned
with economic and political development. This cances translated into a
rather focused definition of the role of mass media

In general, the media are expected to help furthedernization or other
national goals. In fact, a new term, developmeinaknalism, has been
coined to describe this philosophy. In short, depeiental journalism means
that the role of the media is to support natiom&trests for economic and
social development and to support objectives ssctagional unity, stability,
and cultural integrity, on the one hand, developlejournalism entails
finding ways to make abstract stories about comtgquticing, agriculture,
and educational goals understandable to readers tantlighlight the
developmental goals achieved by the nation, on tther hand,
developmental journalism can also mean that thesprefrains totally from
any criticism of the government and will print onlyhat the government
deems helpful to its cause. The philosophy of mAsian, Latin American,
and African developing nations falls somewhere letw these two
conceptions of developmental journalism.

In the communist world, the role of the media msacicut: they are tools
of propaganda, persuasion, and education. Theyifumonly secondarily as
sources of information. The political significanakethe media is also clearly
seen in the high priority that they occupy in ttevgrnment bureaucracy.
Only the Communist party, the party-controlled goweent, and party-
directed organizations, such as trade unions, emified to operate media.

Western media inform and entertain, but their contis somewhat
different from communist and Third world media. Mag the information
carried by the media in the Western democraciege&ed to the specific
political and economic needs of the audience. Aamération of the press in
the United States and Canada, for example, woweafea large amount of
news about the local and national government, sofrie unfavorable and
critical.

The United States and other Western countries havadition of press
freedom that recognizes the right of the media tesgnt ideas to try to
persuade the audience to some point of view. Maeoa great deal of
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content in the Western media is consumer orierttedsisting of advertising
and news about business. On the entertainment thiglesontent of Western
media generally lacks the cultural heritage dimemdbund in many Third
World countries and does not emphasize the natluetdry aspect as heavily
as do the communist media. Further, there is, ivelgt speaking, little
regulation of the content of the entertainment mediside from some
regulations governing pornography and prohibitiagginst certain content
on the broadcasting media, the government takefe linterest in
entertainment content. It's the interpretation ditagial function where the
biggest differences are found.

Assignments

1. Trandate the sentencesinto Russian

1. The United States and other Western countrie® latradition of
press freedom that recognizes the right of the anmlpresent ideas to try to
persuade the audience to some point of view. Maeoa great deal of
content in the Western media is consumer oriertedsisting of advertising
and news about business.

2. On the entertainment side, the content of Westeedia generally
lacks the cultural heritage dimension found in maimrd World countries
and does not emphasize the national history aspedteavily as do the
communist media.

3. Further, there is, relatively speaking, littsgyulation of the content of
the entertainment media. Aside from some regulatiogoverning
pornography and prohibitions against certain cantem the broadcasting
media, the government takes little interest in gabement content. It's the
interpretation or editorial function where the keggdifferences are found.

4. In the communist world, the role of the medialsar-cut: They are
tools of propaganda, persuasion, and education.y Thmction only
secondarily as sources of information.

5. The political significance of the media is atdearly seen in the high
priority that they occupy in the government burgaagg. Only the
Communist party, the party-controlled governmentd aparty-directed
organizations, such as trade unions, are perntittegerate media.

6. Western media inform and entertain, but theimtent is somewhat
different from communist and Third world media. Mas the information
carried by the media in the Western democraciege&ed to the specific
political and economic needs of the audience. Aamération of the press in
the United States and Canada, for example, wowdatea large amount of
news about the local and national government, sofrié unfavorable and
critical.

80



7. In many developing countries where there isngtreentralized control
over the media, the principal role of mass commation is to help develop
and build the nation. Not surprisingly, many Thivdorld countries are
primarily concerned with economic and political dpment. This concern
is translated into a rather focused definitionhaf tole of mass media.

8. In general, the media are expected to help durthodernization or
other national goals. In fact, a new term, develeptal journalism, has been
coined to describe this philosophy.

9. In short, developmental journalism means thatrtie of the media is
to support national interests for economic and aodevelopment and to
support objectives such as national unity, stabhiind cultural integrity. The
philosophy of many Asian, Latin American, and Afnicdeveloping nations
falls somewhere between these two conceptionswaldemental journalism.

10. On the one hand, developmental journalism lsnfiaiding ways to
make abstract stories about commodity pricing,cadjtire, and educational
goals understandable to readers and to highlightdévelopmental goals
achieved by the nation, on the other hand, devebmpah journalism can also
mean that the press refrains totally from anyasin of the government and
will print only what the government deems helpfuits cause.

2. Complete the sentences

1. The United States and other Western countriee latradition
some point of view. Moreover, a great deal of eahin the Western media
is consumer oriented, consisting of advertising iaeds about business.

2. On the entertainment side, the content of Westeedia generally
lacks ... and does not emphasize ... as heavillpdbe communist media.

3. Further, there is, relatively speaking, ... mediaide from some
regulations ... , the government takes little indéi@ entertainment content.
It's the interpretation or editorial function whettge biggest differences are
found.

4. In the communist world, the role of the media.is : They are tools
of ... . They function only secondarily as sourcdsirdormation. The
political significance of the media is also cleasBen in the high priority that
they occupy in the government bureaucracy. OnlyGbmmunist party, ...,
such as trade unions, are permitted to operateamedi

5. Western media inform and entertain, but theintent is somewhat
different from communist and Third world media. Mag the information
carried by the media in the Western democracies..is An examination of
the press in the United States and Canada, for geam... , some of it
unfavorable and critical.

6. The role of a mass media system in a given cpuntll differ
according to its place in the above typology. Frample, as mentioned
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above, in many developing countries where ... ,ghecipal role of mass
communication is to help develop and build thearati

7. Not surprisingly, many Third World countries are with economic
and political development. This concern is tramglainto a rather focused
definition of the role of mass media. In genetad, inedia are expected ... .

8. In fact, a new term, ..., has been coined terifss this philosophy.
In short, developmental journalism means that tile of the media is to
support national interests for economic and satgaklopment and to support
objectives such as ....

9. Developmental journalism ... to make abstradries about
commodity pricing, agriculture, and educational lgoanderstandable to
readersandto ... .

10. Developmental journalism can also mean thapthes ... and will
print only what the government deems helpful tac@asse. The philosophy of
many Asian, Latin American, and African developingations falls
somewhere ... .

3. Make up a short summary of the text, using the following words and
expressions
. differ according to its place in the above tyupl
. help develop and build the nation
. help further modernization or other nationallgoa
. occupy high priority in the government bureaaogra
. have a tradition of press freedom
. Make up the key questions on the text. Make use of the prompts
. strong centralized control over the media
. support national interests for economic andada@velopment
. tools of propaganda, persuasion, and education
. Make a specific vocabulary for this text
. Make a plan for the text and retell it

7.Trandate the following sentencesinto English

1. PasBuBaromasics >KypHaJMCTHKAa O3Hadaer, 4ro pomrs CMU —
MOAACPIKMBATh HAIIMOHAJIBHBIC MHTCPECHI SKOHOMHYCCKOTO U COLHAJIBHOTO
Pa3BHUTHSA, ¥ CITOCOOCTBOBATH T'OCYAaPCTBEHHON IIEJIOCTHOCTH, CTAOMIILHOCTH
1 KYJbTYPHOT'O CIMHCTBA.

2. Tlppu KOMMyHHCTHYECKOM pexume poinb CMU  0OYeHb dYeTKO
oTIpeJieNieHa: 3TO WHCTPYMEHTHI IMPOTaraHabl, YOSKIeHUS M 00pa3oBaHUS.
Kax uctounmku nHGOpMaIu OHN AEUCTBYIOT TOJIBKO BTOPUIHO.

3. 3akoHBI Maj0 KOHTPOJIHMPYIOT COAcpKaHHMe pasBiekamommx CMU.
Kpome HEKOTOPBIX MOJIOKEHUH, PEryJUpyONIUX MOPHOTpaduUIo, U 3alpeTOB
Ha IIOKa3 HCKOTOPBIX IpOorpaMMm C OIpPCACIICHHBIM COACPIKAaHUEM,
MPaBUTCIILCTBO MaJIO UHTCPECYCTCA 3TUM COACPKAHUEM.

O WNEPR,OAOPWNE
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4. Bo MHOTHX Pa3BHBAIOIINXCS CTPAHAX C CHIIBHBIM IEHTPaTHN30BaHHBIM
koHTposieM Hajg CMU rinaBHOW IENbI0 MacCOBBIX KOMMYHUKAITUN SIBIISIETCS
pa3BUTHE W TIOCTpOCHWE Hanuu. He yaMBUTENHHO, YTO MHOTHE CTPaHBI
TPEThero MHpa B TMEPBYIO oOdYepeab 03a004YeHBl JKOHOMHUYECKHUM |
MOJIMTUIECKUM Pa3BUTHEM CTPAHBI, 4TO onpenenser poias CMU.

5. B crpanax 3amajia CymecTBYeT TPaauls CBOOOIBI IPECCHI, YTO
npu3HaeT npaBo CMU yOexnaTe ayaUTOPHUIO HPUHATH KaKYIO-TO TOYKY
3penns. Conepxanue 3anagabix CMU HampaBieHO Ha mNOTpeOHTENs U
COJIEP>KUT MHOTO PEKJIaMbl U JI€JIOBBIX HOBOCTEH.

8. Write an essay on the topic in class

9. Read and translate into Russian the text from the supplementary
part

10. Summarize the text

TEXT 3

ECONOMIC DIFFERENCES

In the United States, advertising plays a key tiolemedia support.
Newspapers, magazines, radio, and television al&l@ significant amount
of their total income from the sale of advertisitime or space. Direct
government subsidy support of the media is minirialited to the funds
given to public broadcasting (Of course, the gonent also helps indirectly
to support the media by buying a lot of advertigingn Western Europe,
there are several countries that provide indirabsglies to the media, such
as cheaper mailing privileges and tax concessi@mne Scandinavian
countries have a system whereby newspapers caurby various political
parties are given direct financial assistance. &hare several different
systems that are used to support broadcastindhdriJnited Kingdom, for
example, the British Broadcasting Corporation (BBE¥tate chartered and
gets its operating funds from an annual licenseptEd by the owners of TV
sets. At the same time, the independent TV networike their money from
the sale of advertising time, in much the same was,do their U.S.
counterparts. Many other Western countries follbis same model.

It is difficult to generalize about the means obmeemic support for
media in the Third World. Where the print media pieately owned, money
comes from circulation fees and advertising. Puhblis are generally free to
keep all profits, but in many countries space nhesprovided free of charge
for government announcements.
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Advertising and license fees are the two major semirof income for
broadcasting.

In the communist countries, most economic supportfe media comes
directly from the government. Since the media aatesowned, money for
their operation is simply set-aside in the govemtsebudget. Newspapers
and magazines make a little extra money from catooh, but this is tiny in
comparison to their state-derived funds. Becaudhisfsubsidy, single-copy
costs are quite cheap. In all communist countrl@®adcasting derives
additional monies from license fees on receivefsergé are annual fees for
TV sets, home radios, and an extra fee for a chordhere is also something
called “advertising” in all communist media, butistan insignificant source
of revenue and does not resemble Western advertisiost ads are of a
purely informational nature: Such-and-such a prodscnow available at
such-and-such a store. Many newspapers also haal ssutions devoted to
what those in the West would call classified adg,dnain, the revenue from
these is minimal.

Assignments

1. Trandate the sentencesinto Russian

1. In the communist countries, most economic supfmrthe media
comes directly from the government. Since the matiastate owned, money
for their operation is simply set aside in the gomeent’s budget.

2. Newspapers and magazines make a little extra eynoinom
circulation, but this is tiny in comparison to theiate-derived funds. Because
of this subsidy, single-copy costs are quite cheap.

3. In all communist countries, broadcasting deriaéslitional money
from license fees on receivers. There are annwed fer TV sets, home
radios, and an extra fee for a car radio.

4. There is also something called “advertisingaihcommunist media,
but it is an insignificant source of revenue anésioot resemble Western
advertising. Most ads are of a purely informatiamaure. Many newspapers
also have small sections devoted to what thosehén West would call
classified ads, but again, the revenue from thesginimal.

5. In the United States, advertising plays a kdg i media support.
Newspapers, magazines, radio, and television alv&l@ significant amount
of their total income from the sale of advertistilge or space. In Western
Europe, there are several countries that providkraot subsidies to the
media, such as cheaper mailing privileges and tamcessions. Some
Scandinavian countries have a system whereby n@espacontrolled by
various political parties are given direct finaheiasistance.
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6. There are several different systems that ared use support
broadcasting. In the United Kingdom, for examphe British Broadcasting
Corporation (BBC) is state chartered and gets jitsrating funds from an
annual license fee paid by the owners of TV sets.

7. At the same time, the independent TV network&ertheir money
from the sale of advertising time, in much the samay as do their U.S.
counterparts. Many other Western countries follbis same model.

8. It is difficult to generalize about the meanseabnomic support for
media in the Third World. Where the print media pri@ately owned, money
comes from circulation fees and advertising.

9. Publishers are generally free to keep all pgpbut in many countries
space must be provided free of charge for goverham@mouncements.

10. Advertising and license fees are the two msgarces of income for
broadcasting. Direct government subsidy supporthef media is minimal,
limited to the funds given to public broadcasting.

2. Complete the sentences

1. In the communist countries, most economic supfmrthe media
comes directly from the government. Since the matiastate owned, ... .

2. Newspapers and magazines make ..., but thisyidrt comparison
to their state-derived funds. Because of this slyhsi... . In all communist
countries, broadcasting derives additional moneymfrlicense fees on
receivers.

3. There are annual fees for TV sets, home radiod,an ... for a car
radio. There is also something called “advertisimg’all communist media,
butitis ... and does not resemble Western acbegti Most ads are of a
purely informational nature .

4. Many newspapers also have small ... devoted tat Wiose in the
West would call ..., but again, the revenue froesthis minimal.

5. In the United States, advertising plays a kég o ... . Newspapers,
magazines, radio, and television all ... from thk ©f advertising time or
space. Direct government subsidy support of theianisdninimal, limited to
the funds given to ... (Of course, the governmésb &elps indirectly to
support the media by buying a lot of advertising.).

6. In Western Europe, there are several counthias t.. to the media,
such as ... . Some Scandinavian countries have tensysvhereby
newspapers controlled by various political partes given direct financial
assistance.

7. There are several different systems that aré tese... . In the United
Kingdom, for example, the British Broadcasting Gogtion (BBC) is
and gets its operating funds from ... paid by thaers of TV sets.
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8. At the same time, the independent TV network&ertheir money
from the sale of advertising time, in much ... . Maxther Western countries
follow this same model.

9. It is difficult to generalize about ... for madin the Third World.
Where the print media are ..., money comes fromand advertising.

10. Publishers are generally free ..., but in memyntries space must
be provided ... for government announcements.

Advertising and license fees are ... for broadogsti

3. Make up a short summary of the text, using the following words and
expressions

1. derive a significant amount of total income frotime sale of
advertising time or space

2. support broadcasting

3. get operating funds from an annual license fad py the owners of
TV sets
. free to keep all profits
. come directly from the government
. Make up the key questions on the text. Make use of the prompts
. play a key role in media support
. provide indirect subsidies to the media
. derive additional monies from license fees aeieers
. Make a specific vocabulary for this text
. Make a plan for the text and retell it
. Trandate the following sentencesinto English
CyIiecTByeT HECKOJBKO PA3IMIHBIX CUCTEM JUIS TIOICPIKAHHS
Bemanus. B BenukoOpurannu kommnanus BBC sBisieTcst Tocy1apcTBEHHOH U
MOJIy4acT CBOM OIICPALMOHHBIC (l)OHL[LI U3 CXCrogHbIX OIlIaT J'II/IIICH3I/Iﬁ
BJIaJic/iblIaMHU TCJICBU30POB.

2. B 10 xe BpEMsA HE3aBUCUMBIC TCJICKOMIIAHUM [ACJAr0OT ACHbBI'M Ha
mpoJake pEeKIaMHOro BpeMeHH, kak M ux mapTHepbl B CIIIA. Dtoii xe
MOZENU CIEAYIOT MHOTHE IPYTU€ 3alaiHbIC CTPAHBL.

3. PCKHaMI/IpOBaHI/Ie U JIMIOCH3WOHHBIC IUIATBI  ABJIAIOTCA OBYMS
OCHOBHbIMHM HCTOYHHMKAMHU 1O0XO0Ja JJId BemaTeneI‘/i. HeHOCpeILCTBGHHOG
rocymapctBeHHoe — cyOcumupoBanne CMIM  o4yeHP — HE3HAYUTEIHHO,
OrpaHUYCHHOC (1)0HI[aMI/I Ha 06IIIGCTBCHHO€ BCIIIaHUEC.

4., Tazerel W KypHaIbl 3apabaThIBAIOT HEKOTOPOE KOJIUYECTBO
JOIMOJTHUTECIIBHBIX CPEACTB HA TUPAXKE, HO OTO HUYTO B CPABHCHUU C TEM, UTO
OHHM TIONYYalOT OT rocyaapcTBa. biaromaps 3Todl cyOCHIWH CTOMMOCTH
OJHOT'O 5K3EMILIApa HECBCIMKA.

5. B 3amagnoii EBporie HeKOoTOpble CTpaHbl OKa3bIBAIOT KOCBEHHYIO
MOAACPIKKY CMI/I, TaKyI0 KaK JCHICBBIC MOYTOBLIC IMPUBUJICTUN U CHUIKCHHUC

PNOUWNE AU A
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HayioroB. Hekoropbeie CkaHIWHABCKHE CTPAHBI UMEIOT CUCTEMY, ITPU KOTOPOM
Tra3€Thl, KOHTPOJIHPYEMBIC MIOJIUTUYCCKUMHU ImapTusaAMH, IMOJIy49aroT
HETMOCPEACTBEHHYIO (DMHAHCOBYIO MOIIEPIKKY.
8. Write an essay on thetopic in class
9. Read and translate into Russian the text from the supplementary SUPPLEMENTARY READING
part
10. Summarize the text

TEXT 1

FORMAL ORGANIZATIONS OF MASS COMMUNICATION

Publishing a newspaper or operating a TV statiajuires control of
money, management of personnel, coordination a¥ities, and application
of authority. To accomplish all of these tasks, @lefined organizational
structure characterized by specialization, divisibabor, and focused areas
of responsibility is necessary. Consequently, tmigans that mass
communication will be the product of bureaucracg.iA most bureaucracies,
decision-making will take place at several diffdrégvels of management.
Thus, many of the decisions about what gets indudea newspaper or in a
TV program will be the result of committee of grodecisions. Further, this
means that decisions will have to be made by sedédfarent individuals in
ascending levels of the bureaucracy and that corwation will follow
predetermined and predictable patterns within figamization. On occasion,
this leads to communication problems and misundedihgs. On other
occasions, decisions will be made that have tsfyatiarious individuals at
several different levels of the bureaucracy, arid tasults in end products
that seldom resemble the original idea of the ore&tor example, TV writer
Merle Miller describes one such experience in hi®k Only You Dick
Daring or How to Write One Television Script and kda$50,000,000.
Miller's idea for a TV show about a Peace Corpskgoihad to be approved
by the vice president of the production compang, ttte president of CBS
Program Development, the vice president of CBS Rraging, the president
of CBS, the producer, the director, and the reseaepartment. When
everything had settled, the show was about a coaggnt working in the
Southwest, and Miller, totally frustrated, quit theject.

87 88



TEXT 2
THE GATEKEEPERS

Another important factor that characterizes the sma@mmmunicator is
the presence of multiple gatekeepers. A gatekeispamy person (or group)
who has control over what material eventually reachthe public.
Gatekeepers exist in large numbers in all mass agriwation organizations.
Some are more obvious than others, for examplesditer of a newspaper or
the news director at a TV station. Some gatekeepsrsless visible. To
illustrate, let's imagine that you have the worldjseatest idea for a TV
series, an idea that will make M*A*S*H and The CgsBhow look like
mediocre successes. You write the script, checksiples production
companies, and mail it off to Universal StudiosQalifornia. A clerk in the
mailroom judges by the envelope that it is a scaptl sees by the return
address that it has come from an amateur writez.clérk has been instructed
to return all such packages unopened with a notmgdhat Universal does
not consider unsolicited material. Gate closed.

Frustrated, you decide to go to Los Angeles in @e@nd hand deliver
your work. You rush in from the airport to the o#i of Universal’s vice
president in charge of production, where a recepdtopolitely tells you
that Universal never looks at scripts that were sutbmitted through an
agent. Gate closed. You rush out to a phone bouadhsgart calling agents.
Fourteen secretaries tell you that their agencies reot accepting new
writers. Fourteen closed gates. Finally, you fimdagent who will see you
(gate open!). You rush to the agent’s office whegeor she glances through
your script and says, “No thanks” (gate closed). Byw the point is
probably clear. Many people serve as gatekeepersour hypothetical
example, even if an agent agreed to represent tha@uagent would then
have to sell your script to a producer who, in tumnight have to sell it to a
production company, which, in turn, might have &l st to a network.
There are many gates to pass through, and youewin kb appreciate some
of Merle Miller’'s frustration.

In the newsroom, an assignment editor decides wheth send a
reporter to cover a certain event. The reporten thecides if anything about
the event is worth reporting. An editor may subsadly shorten the story, if
submitted, or delete it altogether. Obviously, gatpers abound in mass
communication. The more complex the organizatitwe, more gatekeepers
will be found.
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TEXT 3

OPERATING EXPENSES

It costs a large sum of money to start a mass caruation
organization and to keep it running. Recently, Hauston Chronicle was
sold for more than $400 million. A dozen magazifeemerly owned by CBS
were sold to a French company for about $700 millld.S. News and World
Report brought $167 million. In Los Angeles an Fkatiosn was sold for
nearly $80 million and a TV station was bought$6d.0 million.

Once the organization is in operation, expenseae sizable. In the
early 1990s, it cost approximately $4 to 5 milliannually to run a small
daily (one with a circulation of about 35,000 to,@@D). A radio station in a
medium-sized urban market might spend $700,000 ahnin operating
expenses. A TV station in the top ten markets migdhgéd more than $10
million to keep it going. These economic facts mehat only those
organizations that have the money necessary tiutestand maintain these
levels of support are able to enter into the préidac of mass
communication.

Media economics have contributed to another trdrvad made itself
evident at the end of the decade: consolidatioovafership. Companies that
have strong financial resources are the likeliessurvive high operating
expenses and are better able to compete in theeipéake. Consequently, by
1991 a number of global media giants had emergaiddiiminated the field.
The biggest of these companies is Time Warner foomed in 1989 by the
merger of Time, Inc., with Warner Communications.

TEXT 4

COMPETING FOR PROFITS

Most mass communication organizations exist to makeprofit.
Although there may be some exceptions to this gdimation (the public
broadcasting system, for example), most newspapaegazines, record
companies, and TV and radio stations in the Untdes strive to produce a
profit for their owners and stockholders. Althougghs true that radio and
television stations are licensed to serve in thélipuinterest and that
newspapers commonly assume a “watchdog” role oalbehtheir readers, if
they do not make money, they go out of busines® @tnsumer is the
ultimate source of this profit. When you buy anuastbor a movie ticket, part
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of the price includes the profit. Newspapers, T\4gazines, and radio earn
most of their profits by selling their audiencesattvertisers. The manufac-
turers, in turn, pass on the cost of advertisimg,the consumer. Thus,
although die process may be direct or indirect,abdience eventually pays
the bills. The economics of mass communicationnisnaportant topic, and
we will have more to say about it later in this koo

Since the audience is the source of profits, massinwnication
organizations compete with one another as theynattéo attract an audience.
This should come as no surprise to anyone who yasweatched television
or passed a magazine stand. The major TV netwookspete with one
another to get high ratings. Millions of dollarseaspent each year in
promoting the new fall season. Radio stations caenpéth other stations that
have similar formats. Some even give away prizediftening; others play
more music. Record companies spend large sums pirgmibeir records,
hoping to outsell their competitors. Daily newspapeompete with weeklies
and radio and television. Time competes with NevedweMotion picture
companies gamble millions on films in an effort dompete successfully.
This fierce competition has several consequencekthas will be a topic that
we will return to time and again.

TEXT 5
SURVEILLANCE

Of all the media functions, this one is probably tinost obvious.
Surveillance refers to what we popularly call tiesve and information role of
the media. The media have taken the place of sdstiand lookouts.
Correspondents for wire services, TV networks, aadspapers are located
across the globe. These individuals gather infaondbr us that we couldn’t
get for ourselves. Their reports are tunneled backass media organizations
that, in turn, produce a radio or TV newscast dntpa paper or magazine.
The size of this surveillance apparatus is impuessn the early 1990s, more
than 90,000 people were employed in newsgathedbg in radio, television,
newspapers, news magazines, and wire servicesoltpet is also substan-
tial. The three national television networks prevapproximately 600 hours
annually of regularly scheduled news programs. Gi¥dVides a twenty-four-
hour news service to cable subscribers. Many rsigitions broadcast nothing
but news. News magazines reach nearly 10 millioopfee There are
approximately 1650 daily newspapers and around 7#86€klies that also
spread the news. Surveillance is apparently an ritapbfunction, and the
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degree of audience dependence on the media for rempports this
observation. In any given day, approximately 50liomnl to 60 million
Americans are exposed to mass-communicated nevastAf percent of the
American public report that they receive most ditinews from either the
electronic media or newspapers.

The surveillance function can be divided furtheioitwo main types.
Warning or beware surveillance occurs when the aédiorm us about
threats from hurricanes, erupting volcanoes, dspeegconomic conditions,
increasing inflation, or military attack. These wiags can be about
immediate threats (a television station interryptsgramming to broadcast a
tornado warning), or they can be about long-termcbronic threats (a
newspaper series about air pollution or unemployjnérhere is, however,
much information that is not particularly threategito society that people
might like to know about. The second type, callestrumental surveillance,
has to do with the transmission of information tisatseful and helpful in
everyday life. News about what films are playingta local theaters, stock
market prices, new products, fashion ideas, recifgesn fads, and so on, are
examples of instrumental surveillance. Note alsat thot all examples of
surveillance occur in what we traditionally labéletnews media. People
magazine and Reader’s Digest perform a surveilldooetion (most of it
instrumental); so does Modem Screen (“Find Out Madés New

also perform the job of surveillance. In fact, theveillance function can be
found in content that is primarily meant to entertaA soap opera might
perform an instrumental surveillance function bytmying new hairstyles
and furniture arrangements.

What are some of the consequences of relying onrthss media to
perform this surveillance function? In the firstagé, news travels much
faster, especially since the advent of the eleatroredia. It took weeks for
news of Lincoln’s assassination to spread to thal Midwest. In contrast,
when John Kennedy was assassinated, 90 perceriteot1S. population
knew about it within one hour. And the beginningtloé air war against Iraq
was carried live by CNN. This speed sometimes leamsproblems.
Inaccuracies and distortions travel just as fastuabful statements.

TEXT 6
Even entertainment programs can perform the silswmeik function,
sometimes with unforeseen results. For exampld)@rember 19, 1973, the

writers for NEC’s Tonight Show starring Johnny Qarsnoticed a short
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newspaper item that quoted a Wisconsin congressasasaying that the
federal government had fallen behind in gettingslfidm its toilet-paper sup-
pliers. Immediately sensing the humor in such aasibn, the writers put
together a couple of gags for Carson’s opening hogue. Later that night
Johnny Carson jokingly informed his millions of wiers that the United
States was facing an acute toilet-paper shortage.

Unfortunately, some people confused the Tonightwshgth the NBC
Nightly News, and when the supermarkets openedhétxé morning the rush
was on. People didn’t want to be caught empty-hdnded roll after roll was
snatched from the shelves. Some people appeamtekout counters with
as much as twenty dollars’ worth of the stuff. llughing, New York, one
woman bought a case of sixty-four rolls. The haagdjot so bad that some
grocery stores started rationing toilet paper, folts to a customer. The
paper companies that produce toilet tissue werghtaaff guard: they never
anticipated such a run on their product. They gkageto meet the abnormal
demand, but it would take time to get their shipteeto the stores.
Meanwhile, customers, in their eagerness to sttekpiad wiped out the
supermarkets’ supply. Other consumers, seeing thptye shelves, were
convinced that Carson was right about the shoréaglescrambled quickly to
other stores.

Carson tried to stem the tide. He announced thatadseonly joking. The
news item referred to the production of low-gragevernment-issued paper.
There was no shortage of the squeezable soft, drate consumer type. This
helped a little, but since panic feeds on itsdlftobk another three weeks
before the shelves were back to normal.

Jay Leno, Carson’s replacement, almost sufferedutiir a similar
incident in 1991. In his opening monologue, Lenootmted a newspaper
story in which it was reported that the Lionel Gamgtion was going
bankrupt. Leno then did some jokes about the Ids&ianel toy trains.
Unfortunately, Lionel Trains was still in businessd had no connection to
the Lionel Corporation. The next day, Lionel Traimational headquarters
was flooded with calls from retailers who were aidg trains for the holiday
season. Leno corrected the statement at the bagimfithe next show and
reassured children and their parents that Santia still bring them a Lionel
train for Christmas. All the while he was sayingstha Lionel train was
chugging along a track at his feet.
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TEXT 7

WORLD MEDIA SYSTEMS

It has been nearly five decades since scholarsnbegig the four
theories of the press to define the world’s mediatesns. With today’s
transitional period in global history, even the aweic addition of the
developmental theory still leaves many media systé®yond convenient
categorization.

Media systems vary throughout the world. The priredia form the
basis for press development in North America, Aalisty Western Europe and
Eastern Europe, where two-thirds of the world’'s sapers are published.
Many developing countries matured after broadcastianwere introduced in
the 1920s, and newsprint in these countries ofteacarce or government
controlled, making radio their dominant communicat medium. Radio
receivers are inexpensive, and many people cae sim&r radio.

Television, which relies on expensive equipmentyitely used in pros-
perous nations and in developing countries’ urb@as Yet most countries
still have only one television service, usuallyhroy the government. In most
developing countries all broadcasting — televisao radio — is owned and
controlled by the government.

What follows is a description of today’'s media syss by region:
Western Europe and Canada, Eastern Europe, theleMigiast and North
Africa, Africa, Asia and the Pacific and Latin Anea and the Caribbean.

TEXT 8

MASS MEDIA IN WESTERN EUROPE AND CANADA

Western European and Canadian media prosper ungmargees of
freedom of expression similar to the First Amendmént each nation has
modified the idea to reflect differing values. Example, in Great Britain the
media are prohibited from commenting on a trialilutte trial is finished.
Prance and Greece, unlike the United States, gimee ribel protection to
public figures than to private citizens.

Scandinavian journalists enjoy the widest presgdoens of all of
Western Europe, including almost unlimited accespublic documents. Of
the Western nations, Canada is the most recenttrgoto issue an official
decree supporting the philosophy of press freedort982, Canada adopted
the Canadian Charter of Rights and Freedoms. Bdf#82; Canada did not
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have its own constitution, and instead operateceutite 1867 British North
America Act, sharing the British free press philasp.

PRINT MEDIA

Johannes Gutenberg'’s invention of movable typeeddie print media
in Western Europe. Today, Western European and dimmamedia
companies produce many fine newspapers. The Gloteviail of Toronto,
The Times of London, Frankfurter Allgemeine of Gany, Le Monde of
France and Milan’s Corriere delta Sera enjoy hgattinculations. Whereas
Canadian journalists seem to have adopted the \l8e of fairness as a
journalistic ethic. Western European newspapersl ten be much more
partisan than the U.S. or Canadian press, and @@e&sp (and journalists) are
expected to reflect strong points of view.

AUDIO AND VIDEO MEDIA

As in the United States, the print media in Westéunope are losing
audiences to broadcast and cable. Government aligioontrolled most of
Western Europe’s broadcast stations. A board ofjd2ernors, appointed
by the queen, supervises the British Broadcastiagp@ation (BBC), for
example. To finance the government-run broadcaslianeountries tax the
sale of radios and TVs or charge users an annual Beoadcasting in
Western Europe is slowly evolving to private owrdpsand commercial
sponsorship.

Western Europeans watch, less than half as muebideln as people in
the United States — an average of, three houry @elahousehold in Europe,
compared to seven hours a day per household irJthed States. One
reason for the difference in viewing time may batimost Western European
TV stations don't go on the air until late afternodn the majority of
countries, commercials are shown back-to-backeab#ginning or the end of
a program.

Europe gets much of its programming from the Unigtdtes. Of the
125,000 hours of TV broadcast in Western Europé gaar, only 20,000
hours are produced in Europe. Most of the progrargniomes from the
United States, with a few shows imported from Aaigir and Japan. U.S.
imports are attractive because programs such aslba#, which is very
popular in Western Europe, are cheaper to buytihv@noduce.

The European Union (EU) constitutes a single, edifturopean market.
The policy adopted by the EU is “Television Withoktontiers,” which
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promotes an open marketplace for television programong countries in the
EU and between EU countries and the United States.

Some members of the EU (especially France) havposenl quotas to
limit imported TV programs, charging that the UirSports are an example of
“cul-tural imperialism.” Countries that favor quetéear that the importation
of U.S. programs imposes a concentration of UgBues on their viewers.
The United States opposes such quotas, of coursapbe Western European
commercial broadcasting offers a seemingly inskiabarket for recycled
U.S. programs.

TEXT 9

MASS MEDIA IN EASTERN EUROPE

The democratization of Eastern Europe is transfognthe media in
these countries at an unprecedented pace. Somelesam
* In the six months after the Berlin Wall opened 89Q, circulation
of East Germany’s national newspapers Neues Ddatsthand
Junge Welt dropped.
55 percent as the East German population, hungnyefars from the
West, embraced the flashy West German mass ciicuoldéaily Bild.
= In Poland, Eastern Europe’s first private televisgtation. Echo,
went on the air in February 1990, with a total casfestment of
$15,000. The station broadcast programs from thedewless
janitor room of a student dormitory.
= One week after the 1991-failed coup in the Sovieiod, President
Mikhail Gorbachev fired the directors of the Sowetws agency,
TASS, who had supported the coup. Then, on Deceibel 991,
Gorbachev resigned. Within 24 hours. PresidentsBuri Yeltsin of
Russia announced that the government would maintaitrol of the
nation’s broadcast media. TASS moved away from gowent
control and was renamed RITA (Russian Informatiogle@raph
Agency).

Mass communication in the several countries of tegion was
reinventing itself. While grassroots newspapers euagjazines struggled for
survival, new press laws were being debated andtethaelements of a
market economy were coming into view; the medidesysitself and its role
in the state and society were being redefined, as the very nature of
journalism and the job description of the jourrtaliho was no longer a
propagandist for the state.
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Eastern Europe in transition is defining a new hedabetween the desire
for free expression and the indigenous remnang gévernment-controlled
system. In many of these countries, the media plagecentral role in
upsetting the established power structure. Oftenafrthe first targets of the
revolutionary movements was the nation’s broadfaslities. For example,
in Romania in 1989, opposition leaders of the NatidSalvation Committee
and sympathetic employees barricaded themselva®Bimcharest TV station,
rallying the audience to action. “Romania was goedrfrom a hectic studio
littered with empty bottles, cracked coffee mugd &alf-eaten sandwiches,
and run by people who had not slept in days,” teso&iated Press reported.

AUDIO AND VIDEO MEDIA

Television in the Eastern bloc countries developeder Communist
direction because the Communist governments wepaiver before TV use
was widespread. Radio broadcasting also was tigttiytrolled, although
foreign broadcasts directed across Eastern Eurdperaers, such as Voice of
America and Radio Free Europe, usually evaded jagraitempts by Radio
Moscow.

PRINT MEDIA

Print media were controlled strictly under commumis'with high-
ranking party officials forming the core of mediamagement. Because paper
supplies were limited, newspapers rarely exceedegapes. Revolutionary
leader Vladimir Lenin, who said that a newspapesutth be a “collective
propagandist”, a “collective agitator” and a “cali?e organizer”, founded
Pravda, the Soviet Union’s oldest newspaper, irR13he Eastern European
nations developed their press policies following Soviet model.

In the late 1980s, President Mikhail Gorbachevxetamedia controls
as part of his policy of glasnost. In 1988, thestfipaid commercials (for
Pepsi-Cola, Sony and Visa credit cards) appeareSoaret TV, and in 1989,
the Soviet daily lzvestia published its first Westeds (including ads for
perfume and wines from the French firm Pechiney é&rd Dresdner, a
German bank).

In 1990, the Supreme Soviet outlawed media cengoestd gave every
citizen the right to publish a newspaper. Withivefimonths, more than 100
newspapers began publication. Then, showing howekguigovernment
positions can change, in early 1991 Gorbachev agle®upreme Soviet to
suspend these press freedoms, but they refuseds ‘tban a year later, the
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Soviet Union had been replaced by the Commonweélihdependent States,
and Gorbachev’'s successor, President Boris Yeltsamtinued to relax
government control of the press. In 1996, facingkibaptcy, Pravda ceased
publication.

As the Eastern European governments change andrrebhemselves,
the adjustments facing Eastern European mediargmecedented. According
to Dennis and Vanden Heuvel:

Once the revolution came, among the first actses¥ government was
to take (they would say liberate) electronic media open up the print
press. Permitting free and eventually independeredian was a vital
beginning for democracy in several countries andear break with the
past. The freeing up of the media system, speeadilyome countries and
incrementally in others, was the lifting of an ittlagical veil without saying
just what would replace it.

TEXT 10

MIDDLE EAST AND NORTH AFRICA

Press history in the Middle East and North Africegims with the
newspaper Al-lraq, first published in 1817, althbughe first daily
newspaper didn’t begin until 1873. With one exceptidevelopment of the
press throughout this region follows the same paths in most developing
countries: More newspapers and magazines are pedli; regions with
high literacy rates than in regions with low liteyarates. The exception is
Egypt, where less than half the people are literget Cairo is the Arab
world’s publishing center. Al Ahram and Al AkhbareaEgypt's leading
dailies.

PRINT MEDIA

The Middle Eastern press is controlled tightly byvernment
restrictions, through ownership and licensing, &ni$ riot uncommon for
opposition newspapers to disappear and for jowstsatd be jailed or to leave
the country following political upheaval.

Following the revolution in Iran, all opposition cirsome moderate
newspapers were closed, and according to the Nationion of Iranian
Journalists (now an illegal organization), more nth@a5 percent of all
journalists left the country, were jailed, or nader work in journalism.
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The Palestinian press, for example, was subjeatettsorship by the
Israeli government, and all Palestinian newspapard magazines once
required permission from the Israeli governmenidublished.

AUDIO AND VIDEO MEDIA

The foreign-language press is especially stronghimm Middle East
because of the large number of immigrants in tlea,aand foreign-radio is
very popular. Radio and television are controlthost completely by the
governments within each country, and televisioticata in smaller countries
(Sudan and Yemen, for example) broadcast only alfeurs beginning in
mid-afternoon.

In the larger Arab states (Jordan, Lebanon, Sauabia and Egypt) TV
stations typically broadcast from early morningilumidnight. Radio signals
beamed from Europe have become one of the regadt@eative, affordable
sources of news.

Because of tight censorship, newspapers and telavigations in the
Arab world frequently reflect the biases of outtighropaganda of their
governments. But radio broadcasts from outside rdgion travel easily
across borders and long distances, and many Aedasd those stations as
the most reliable sources of unbiased news.

The BBC (based in London) and Radio Monte Carlod#dcEast (based
in Paris) are the main across-the-border prograncss.

Also, because of careful government control ofvisien programming,
another alternative medium has emerged — the VCR.

Saudi Arabia and some of the Gulf countries hawe highest VCR
penetration levels in the world, in spite of thgthtost of the equipment. And
since only Egypt, Turkey, Lebanon, and Israel o Gulf countries] have
copyright laws, pirated films from Europe, the léwitStates, India, and Egypt
circulate widely in most countries.... The widegmteavailability of content
that cannot be viewed on television or at the cmg®audi Arabia even
forbids the construction of cinemas) has reducedpitpularity of broadcast
programming.

In the Middle East, as in other developing regioti® government-
owned media are perceived as instruments of eacimtrgds social and
political programs. The rapid spread of technolagievelopments such as
the VCR, however, demonstrates new challenges doirthulated Middle
Eastern media cocoon.
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GLOSSARY

Acculturation. In a media context, the tendencyreborters or other
media professionals to adopt the ideas and attofi¢he groups they cover
or with which they have a great deal of contact.

Agents of Socialization. The various people or amigations that
contribute to the socialization of an individual.

AM. Amplitude modulation of radio waves.

Arbitron. The professional research organizatiat theasures radio and
TV audiences.

Audience Flow. Scheduling TV programs so thatabdience attracted
to one show naturally carries over to the followsigpw.

Audit Bureau of Circulations (ABC). An organizatioformed by
advertisers and publishers in 1914 to establishedngl rules for counting
circulation data.

Authoritarian Theory. The prevailing belief thatraling elite should
guide the intellectually inferior masses.

Barter Deal. In TV syndication, the program syatiic keeps most of
the available “commercial minutes” to sell in thymdicated program.

Block Booking. A policy of major film studios thatquired theater
owners to show several of a studio’s low-qualityn§ before they could
receive the same studio’s top-duality films.

Irownlines. Sample copies of the final editioraafhagazine.

Campaign. In advertising, a large number of ads$ $iiess the same
theme and appear over a specified length of time.

Carriage Fee. In cable TV, a fee per subscribet pgithe local cable
company to cable programming services.
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Cash Plus Barter Deal. In TV syndication, a statays cash to a
syndication company and gives up some commercialt®s to the company
to sell nationally.

Catharsis. A release of pent-up emotion or energguming as a
function of viewing certain art forms, such as teear music.

Catharsis Theory. A theory that suggests that vigwaggression will
purge the viewer’s aggressive feelings.

CATV. Cable television system introduced in the @95n order to
extend conventional television signals to fringeaa:

Cease-and-Desist Order. A Federal Trade Commissidar notifying
an advertiser that a certain practice violateddie Failure to comply with a
cease-and-desist order can result in fines bewigdeagainst the advertiser.

Channel. The pathway by which a message travelsm fsender to
receiver.

Chum. In cable TV, the tendency of subscribersacel shortly after
signing up for cable services.

Circulation. The total number of copies of a pudion delivered to
newsstands, vending machines, or subscribers.

Clock Hour. Radio format that specifies every elatd the program.

Cold Type. A process in which the elements of asmaper page are
pasted down and photographed; the finished prdduben transferred onto a
plate for the printing press.

Commercial Television System. Local stations whiaseme is derived
from selling time on their facilities to advertiser

Communications Act of 1934. Act of Congress craptthe Federal
Communications Commission.

Compact Disc (CD). A sound system using laser teldyy that
reproduces audio quality very precisely.

Comprehensive Layout. The finished model of a paht
Consumer Advertising. Advertising directed at tleaeral public.

Contagion Effect. In a media context, the thebat teports of violence
can instigate new violence.
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Controlled Circulation. A type of circulation inhich publications are
sent free or distributed to a select readershiph sas airline passengers or
motel guests.

Conversational Currency. Topic material presentgdthe media that
provides a common ground for social conversations.

Copy. Headlines and message in an ad.

Corantos. Sheets of foreign and commercial news dhiginated in
Holland around 1620 and were the forerunners ofspapers.

Corporation for Public Broadcasting (CPB). The ratwoffice of the
Public Broadcasting Service.

Counter programming. Airing a program designed fipeal to a
different segment of the audience than those orpeting stations.

Credibility. The trust that the audience holds foedia that perform
surveillance functions.

Crystallization. The sharpening and elaborationaofvaguely held
attitude or predisposition.

Cycle. In all-news radio, the amount of time thédpses before the
program order is repeated.

Decoding. The activity in the communication prockgsvhich physical
messages are translated into a form that has elenteaning for the
receiver.

Demo. A demonstration tape used to sell a musidbpmer.

Demography. The study of audience characteristich as age, sex, and
socioeconomic status.

Developmental Journalism. Type of journalism pi@adi by many Third
World countries that stresses national goals andauic development.

Direct Broadcasting by Satellite (DBS). A systemwhich a home TV
set receives a signal directly from an orbitingeHi.

Dissemination Stage. In a news diffusion study, pegiod of time
during which news spreads through a particularedgci

Distribution System. The actual cables that delther signals to CATV
sub-scribers.

Dhimals. Seventeenth-century daily publicationdomestic and local
events.
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Dummy. A plan or blueprint for upcoming magazinsuiss that shows
the contents in their proper order.

Electronic News Gathering (ENG). Producing andnairfield reports
using small, lightweight portable TV equipment.

Encoding. The activity in the communication prockegsvhich thoughts
and ideas from the source are translated intora that may be perceived by
the senses.

Experiment. A research technique that stressetsatlea conditions and
manipulates variables.

Fair Use. Under copyright law, people can use copiethe protected
work for legitimate purposes.

Federal Communications Commission. A regulatorynage composed
of five individuals appointed by the president, wbaesponsibilities include
broadcast and wire regulation.

Feedback. The responses of the receiver that sirapalter subsequent
messages from the source.

Field Experiment. An experiment that is conducted hatural setting as
opposed to a laboratory.

First Amendment. The first amendment of the BilRafhts, stating that
Congress shall make no law abridging the freedospeéch, or of the press.

FM. Frequency modulation of radio waves.

Focus Group. A group of ten to fifteen people lgdabmoderator that
discusses predetermined topics.

Format. Consistent programming designed to appealcertain segment
of the audience.

Format Wheel. A pie chart of an hour divided inbgments representing
different program elements.

Four Walling. A practice that allows the distributo rent a theater at a
specified fee for a predetermined length of time &m keep all box-office
receipts.

Franchise. An exclusive right to operate a busines given territory.

Freedom of Information Act. Law that states thagrg\federal executive
branch agency must publish instructions on whathoest a member of the
public should follow to get information.
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Gag Rules. Judicial orders that restrict trial jpgyants from giving
information to the media or that actually restraiedia coverage of events
that occur in court.

Galleys. Sheets of paper used to display typesst.c

Gatekeeper. Any person (or group) who controls whatlia material
eventually reaches the public.

Gramophone. A “talking machine” patented in 1887Ewyile Berliner
that utilized a disc instead of a cylinder.

Graphophone. A recording device similar to the mgraph, but
utilizing a wax cylinder rather than tinfoil.

Grazing. Method of ‘TV watching in which a vieweapidly scans all
the available channels using a remote-control @evic

Head End. The antenna and related equipment cZ&.V system that
receives and processes distant television siguoathat they may be sent to
subscribers’ homes.

Heavy-Metal Sound. Counterculture musical trendhef 1960s-1970s,
characterized by a vaguely threatening style andwvyheutilization of
amplification and electronic equipment.

Hertz (Hz). The basic unit of frequency. Named ra@erman physicist
Heinrich Hertz.

High-Definition Television (HDTV). High-resolutiotelevision system
that uses over a thousand scanning lines as cothpattetraditional 525-line
system.

Hologram. The three-dimensional image created lhygnaphy.

Holography. Three-dimensional lensless photograpftymeans of a
laser beam.

House Drop. The section of the CATV cable that emts the feeder
cable to the subscriber’'s TV set.

Hypodermic Needle Approach. A sociological viewttmagarded the
mass communication audience as a collection ofted! individuals who
responded in essentially the same way to a megsagented via the media.

Instrumental Surveillance. A media function thatuars when the media
transmit information that is useful and helpfukiveryday life.
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Interactive Television. An arrangement whereby algican be sent from
the cable company to the home and also from theshtorthe cable company.
Also known as two-way TV.

Interpersonal Communication. A method of commumdcatin which
one person (or group) interacts with another pefsogroup) without the aid
of a mechanical device.

Jazz. A form of popular music that emerged durirggRoaring Twenties
era and was noted for its spontaneity and disdacomavention.

Jazz Journalism. Journalism of the Roaring Twentes that was
characterized by a lively style and a richly ilhagéd tabloid format.

Joint Operating Agreement (JOA). In order to preseeditorial
competition, two newspapers merge their businedganting operations but
maintain separate newsrooms.

Joint Venture. Method of movie financing where sal’eompanies pool
resources to finance films.

Kinetoscope. The first practical motion picture emen and viewing
device, developed by William Dickson in 1889,

Libel. Written defamation that tends to injure ergon’s reputation or
good name or that diminishes the esteem, respegbaulwill due a person.

Libel per Quod. Written material that becomes Iilsl under certain
circum-stances.

Libertarian Theory. The assumption that all humamds are rational
decision makers and that governments exist to sbevandividual.

Linkage. The ability of the mass media to joinfeliént elements of
society that are not directly connected by intespeal channels.

Linotype Machine. A machine for molding lines op&y/from hot metal.

Low-Power Television (LPTV). A TV station that bazasts with lower
power than the normal broadcast station and thateh@overage area of
twelve to fifteen miles in radius.

Machine-Assisted Interpersonal Communication. A hodt of
communication involving one or more persons andeghanical device (or
devices) with one or more receivers. Possibly sepdrby time and space.

Macroanalysis. A sociological perspective thatsiders the functions
performed by a system (i.e., mass media) for thieeesociety.
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Magazine. In colonial times, literally storehous#smaterial gathered
from books, pamphlets, and newspapers and boureth@gunder one cover.

Mainstreaming. In cultivation analysis, the tenderuf differences
apparently due to cultural and social factors teagpear among heavy TV
viewers.

Mass Communication. The process by which a complganization,
with the aid of one or more machines, produces #aadsmits public
messages that are directed at large, heterogersmiscattered audiences.

Mass Media. The channels of mass communication.

Mechanical. Completed paste-ups (of magazine pagesdy to be taken
to the camera room.

Media Buying Service. Organization that speciaine buying media
time for advertisers.

Media-Originated Feedback. Feedback consistinghfufrination about
the audience that media industries go out of tlaiy to gather.

Media Vehicle. A single component of a mass mediugn, a newspaper
or TV network.

Mediamark (MRI). Company that measures magazingersaip.

Message. The actual physical product in the comaatioin process that
the source encodes.

Microanalysis. A sociological perspective that siders the functions
performed by a system (i.e., mass media) for thevidual.

Motion Picture Patents Company (MPPC). An orgaimaformed by
the nine leading film and film equipment manufaetsrin 1908 for the
purpose of controlling the motion picture industry.

Muckrakers. Term coined by Theodore Roosevelt szidlee the reform
movement undertaken by leading magazines in th@sl8%orrupt practices
of business and government were exposed to theagnéeblic by crusading
members of the press.

National Advertiser who sells a product all acrttescountry.

Network. An organization composed of interconnegtisroadcasting
stations that cuts costs by airing the same progiram

News Diffusion. The spread of information througbomiety over time.
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Newshole. The amount of space available each dayrniewspaper for
news.

Nickelodeon. A popular name for the many penny @desaand
amusement centers that emerged around the begirofinthe twentieth
century and specialized in recordings and film.

Noise. In communication, anything that interfenéth the delivery of a
message.

Noncommercial Television System. Those stations sghincome is
derived from sources other than the sale of aciegitime.

Offset Printing. A process that transfers an imafja newspaper page
captured on a photosensitive plate to a rubberidadket and then to the
surface of paper.

Oligopoly. An economic situation in which a few mally
interdependent firms dominate the market.

Ombudsperson. An individual in a media organizat@ssigned to
handle com-plaints from audience members.

Page Proof. A page-size piece of paper with al élements — type,
photos, and illustrations — positioned in theirgeoplaces.

Paid Circulation. A type of circulation in whichetheader must purchase
a magazine through a subscription or at a newsstand

Panel Study. A research method in which data aelleated from the
same individuals at different points in time.

Parasocial Relationship. A situation whereby autkemembers develop
a sense of kinship or friendship with media perttes.

Pass-Along Audience. That portion of a magazin&tlt audience
composed of individuals who pick up copies of a amige while at the
doctor’s office, at work, traveling, etc.

Pay-per-View (PPV). A system that allows cable TMscribers to pay a
one-time fee to view one specific program or movie.

Payola. Bribes of gifts and money paid to DJs dgord companies in
order to gain favorable airplay for their releases.

Penny Press. Term that describes the mass-appesd pf the early
nineteenth century.
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Peoplemeter. A mechanical device used to measureidwing that
electronically records individual TV watching data.

Phonograph. A “talking machine” developed by Thor&akson in the
late 1870s. The hand-cranked device preserved sonrd tinfoil-wrapped
cylinder.

Photocomposition Machine. High-speed, computerizkice that
translates electronic impulses into images and svord

Pickup. A technique of financing a motion picture.
Pilot. The first episode of a projected televisgamies.
Portfolio. A collection of one’s personal work.

Press Council. An independent agency whose job tbimonitor the
day-to-day performance of the media.

Primary Audience. That portion of a magazine’sltatadience made up
of sub-scribers or those who buy it at the newsktan

Prime-Time Access Rule. Rule adopted in 1970 irgentb expand
program diversity by barring network programs frdhe 7:30-8:00 P.M.
(E.S.T.) time slot.

Programming. In radio and TV, deciding what progsam produce and
where to place them in the schedule.

Property. A creative idea submitted to a film progiu

Prosocial Behavior. A general term used by reseascto describe
behaviors that are judged to be desirable or wdrillewunder the
circumstances.

Publicity. Placing stories in the mass media.

Rating. The ratio of listeners to a particular istatto all people in the
market, Receiver. The target of the message ircdimemunication process.
Reinforcement.  Support of existing attitudes arminions by certain
messages.

Resonance. In cultivation analysis, the situatiowhich a respondent’s
life experiences are reinforced by what is seerm¥n thus reinforcing the
effect of TV content.

Satellite News Gathering (SNG). Using speciallpipped vans and
trucks to transmit live stories from any locatida satellite.
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Sedition Act. Act of Congress passed in the latB0&7that made it a
crime to write anything “false, scandalous or malis” about the U.S.
government or Congress; it was used to curb préssisin of government
policies.

Shield Laws. Legislation that defines the rightsaaeporter to protect
sources.

Slander. Spoken defamation. (In many statesdéfamatory statement
is broadcast, it is considered to be libel, eveutin technically the words are
not written. Libel is considered more harmful arstially carries more serious
penalties.)

Social Responsibility Theory. The belief that theegs has a
responsibility to preserve democracy by properfgriming the public and by
responding to society’s needs.

Social Utility Function. In psychological termdet social integrative
needs that spring from an individual's compulsionaffiliate with family,
friends, and others in our society.

Socialization. The ways in which an individual cam® adopt the
behavior and values of a group.

Source. The originator of a thought or idea subsetiy transmitted to
others in the communication process.

Stimulation Theory. A theory that suggests viewiviglence will
actually stimulate an individual to behave mordesitly.

Strategic Planning. Management technique thatisetsrange goals.
Surveillance. The news and information functiornhef mass media.
Survey. A technique of gathering data that typicaies a questionnaire.

Tabloid. Heavily illustrated publication usuallglhthe size of a normal
newspaper page.

Tactical Planning. Management technique that $etg-$ange goals.

Target Audience. In advertising, the segment ofpiygulation for whom
the product of service has an appeal.

Telecommuting. Using computers, modems, and phioes to transmit
information and data from the home to the officetéad of commuting.

Teleconference. System in which individuals irfetiént cities interact
via TV.
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Teletext. Electronic news delivery system in whitle viewer uses a
computer to select information from a broad spewtad electronic pages that
can be viewed on a TV screen.

Timeshifting. Recording programs off the air ana@yg them back
when more convenient.

UHF. The ultra-high-frequency band of the electrgmetic spectrum.
Channels 14-69 on the TV set.

Underground Press. A type of specialized reportitad emerged in the
mid- to late 1960s, with emphasis on politicallydial news and opinion and
cultural topics such as music, art, and film.

Uses-and-Gratifications Model. A model proposingatthaudience
members have certain needs or drives that arefisdtiby using both
nonmedia and media sources.

Variety. The entertainment industry trade publimati

VHF. The very high frequency band of the electronsig spectrum.
Channels 2-13 on the TV set.

Video-Display Terminal (VDT). An electronic displd&eyboard widely
used for the composition and printing of news cdpys capable of storing
typed information that can later be called out be viewing screen for
further design and editing.

Videotex. Electronic news delivery system in whibh viewer interacts
with the computer in selecting the exact conteoicdhdesired.

Virtual Reality. System in which a person donscieheadgear and
gloves and interacts with a computer-generatednaite reality.

Vitascope. An early motion picture projector deyeld by Thomas
Edison.

Warning (Beware) Surveillance. A media functionttbecurs when the
media inform the public of short-term, long-term cbronic threats.

Yellow Journalism. Period of sensationalized jolisma during the
1890s noted for its emphasis on sex, murder, pdpath medicine,
pseudoscience, self-promotion, and human-inteteses.
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